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Preamble: x)
The DPU Centre for Online Learning (COL) has designed and dev theYOnline BBA
Programme as per the guidelines mentioned in the UGC regulations 2048 for orfkine programme.

The DPUCOL is offering Online BBA Programme, as it is already .afffe regular and open and
distance learning (ODL) BBA since 2010. Each course of the Programmen gned and developed
as per the four-quadrant approach suggested in the UGC guidé @ Therdeveloped e- content is
uploaded onto the Learning Management System (LMS) pl . Brolled student will have access
to the LMS for course delivery unit wise. The evaluati in the form of self-assessment,
formative assessment, and summative assessment weuld ampletely in online mode. Even the
degree semester mark sheets and certificates wou vailable for download online.

Programme’s Mission & Objectives:

The BBA programme gears learnersd@ becorme Stccessful leaders in any type of organisation, from

a multinational company to a fast- start-up or a business of their own. Developing skills and
insights gained during the eyour learners make significant contributions in every sphere
of management and busine33}| y every corner of the world.

The objective ofthe'BB gramme is to educate and prepare a varied group of learners with the
knowledge iIity and management perspectives and skills needed to provide leadership
to orgagisakions campeting in a world increasingly characterized by diversity in the workforce, rapid
techolog ange and a severely competitive global marketplace. It displays competencies and

le in key business functional areas, including accounting, finance, marketing, human

e, logistics, supply chain, international business etc.
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Definitions:

» Programme Educational Objectives (PEOs): Programme Educational Objectives are a set of
broad features that explicitly identify what learners can do with what they have learned. Thu
PEOs are what the programme is preparing graduates for the career and professional life.

» Graduate Attributes (GAs): Graduate Attributes are the qualities, knowledge, and capabilit

that learners are encouraged to take responsibility for developing throughout their studies
the defining characteristics of the learners passing out of the BBA programm se aftributes
include, but go beyond, the disciplinary expertise or technical knowledge. Q

* Programme Outcomes (POs): Programme Outcomes are a set @f narro tements that
describes what learner (learners) of the programme are expected t nd/oe able to perform
or attain during the graduation.

» Learning Outcomes: A learning outcome is what entd¢an achieve from learning. It
describes a specific task that he/she can perform at %ﬂ of competence under certain

are:

situations. The three broad types of learning out

a) Disciplinary knowledge and skKills.

b) Generic skKills.

c) Attitudes and values.
 Course Outcomes (COs): A sé

a student should be capabl

* Credit: ‘Credit’ means the ard gained as a learning outcome. It means learner’s study

efforts that are required forﬁ:q iring the prescribed level of learning in respect of the Unit.
Explanation - he larified that a study effort for one credit means time required by a
learner to % he content equivalent to 15 hours classroom teaching.

Exampleés 4 credit courses mean 60 hours of learning efforts of the student.

L ng material: 'e-Learning Material' includes contents in the form of structured course
rial, as a part of one or more courses in the Online Programme, in digital format delivered

hrough the Learning Management System. It is inter-alia self-explanatory, self-contained, self-
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directed at the learner, and amenable to self-evaluation, and enables the learner to acquire the
prescribed level of learning during study but does not include textbooks or guidebooks.

 Learner Support Services: ‘Learner Support Services’ includes such services as are proyided
by a Higher Educational Institution to facilitate the teaching-learning experiences by the_learn

* Learning Management System: The ‘Learning Management System’ mean stem zrack
the delivery of the e-Learning Programmes, learner’s engagement, assegsments, Its, and
reporting in one centralized location. ( :

* Proctored Examination: ‘Proctored Examination’ means t minagion conducted under the
physical supervision of approved neutral person who ens theNdentity of the test taker and the
integrity of the test taking environment. Qr

« Self-Learning e-Module: ‘Self-Learning £-Modu eans a modular Unit of e-learning
material that is inter-alia self-explanatory, -cohtained, self-directed at the learner, and

amenable to self-evaluation. It enables t ner to acquire the prescribed level of learning in the

course of study and includes cof e form of a combination of the following e-Learning

content:
(a) e-Text Materials.
(b) Video Lecturgs. ¢

(c) Audio-Vjswaki
(d) Virt @
(e) io Podcasts.

f) ulation.
Q elf* Assessment Quizzes or Tests.

active material.

)M sessions.
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BBA Programme Educational Objectives (PEOs):

1. PEOL: Graduates of the programme will be able to take effective decisions on the real-
worldbusiness issues and situations in the challenging corporate world.

2. PEO2: Graduates of the programme will possess analytical and problem-solving competenct
various facets of management.

3. PEO3: Graduates of the programme will exhibit value centered leadership skills in diversitiéd and

multidisciplinary areas.
4. PEOA4: Graduates of the programme will be able to communicate effectiv ith aM, stakeholders

of the organisation and society.
5. PEOS: Graduates of the programme will be able to demonstrate gf(& ss-cultural.

4@ anc

6. PEOG: Graduates of the programme shall exhibit intrapgeneg

understanding for exploring innovative business practices

ofitability.
al'and entrepreneurial skills.
7. PEOT: Graduates of the programme shall take gthicahdecigions in day-to-day activities.

Ambitious learners often face hurdles with traditional campus-based BBA programmes. Balancing

work and personal life may not mesh wit -campus schedule and commute time required for

in-person class attendance. Fu , full-time on-campus programmes typically take three

years to complete. The wod ther'responsibilities prevent them from attending a traditional

on-campus programme. For

o,

aspirant individuals, BBA is the best suited and appropriate

programme.

DPU BBA 0 @ame rigorous curriculum as its on-campus counterpart. Technology permits
to st m apywhere irrespective of the location, opening a variety of attractive educational

ns prospective learners. DPU BBA offers an opportunity to attend out of state schools

ho e expense and hassle of relocation and permits to set the pace of study.

he COL Campus will be the virtual classroom for the duration of the programme. Through its

easy-to-use interface, learners shall have access to various course content formats, including.
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interactive video lectures, module notes, practice quizzes, assignment briefs, and additional web
resources. At the COL Campus, they can ask questions and interact with fellow learners and Head
tutors through the COL Campus discussion forums. If learners are experiencing any technical issu
or need advice, our student support system will respond.

The BBA Programme has been carefully designed to impart the necessary basic manage
leadership skills and bridge the gap between the expectations of the indus thg dctual
attainment by the student. The curriculum has been designed by a sele@ business
professionals and prominent academicians and focuses on real-world s@.

This BBA Programme is well designed with a unique co ion Of~different management
courses and suits the industry's demands today. This co ion result of a well-thought-out
process, which ensures a student to take the first step tdwar ing his choice of specialization
in the ever-expanding vast field of management.

Hence, the BBA programme helps the learner§ to explore the job opportunities while creating an

‘edge’ over other graduates who compete with t iN the placement arena.

a) Relevance of the Programme ission and Goals

Our Vision

To help in building an enlightefhed JCulturally, and economically vibrant India, developed through
education in diversedisciplires and imparting online management education for the socio-economic
development of

Our Mission
To contriblte to the socio-economic and ethical development of the nation by providing high-quality

r institutions that have dedicated faculty and state-of-the-art infrastructure and can

petent professional and liberal citizens.

ith this mission, the University has been providing high-quality education in the domains of
edicine, Dentistry, Allied Medical Sciences, Nursing, Biotechnology & Bioinformatics,
Management, and distance learning. In each programme, the University ensures the provision of

high-quality education, the pursuit of knowledge and the creation of new ideas.
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Linkage with Programme Mission: The programme allows the learners to learn at their own pace
along with pursuing their other professional endeavors. Appropriate counselling is offered to the
learners to assist them in making decisions as well as in choosing a range of specializations offere
by the Centre for Online Learning. The learners' support services are taking timely feedb

ensure timely response and enhance overall quality standards.

(c) Nature of prospective target group of learners:

Any HSC (10+2) student, employed, self-employed, unemployed or housewives Iring to
acquire knowledge for higher career growth.

(d) Appropriateness of Programme to be conducted with t line Mode to Acquire

Specific Skills and Competence:

After completing BBA, aspirants shall enhance manageri ies to take on corporate
. DPU BBA is designed by

setg”of the participants.

challenges in various sectors of the Indian Economi
academic and industry experts to improve the vari
Effective decision making by managing resofirces s s human, finance, infrastructure etc.,
improving operational efficiency of various§businpess processes, qualitative & quantitative

techniques are some of the managerial etencies focused as a programme outcome.

Programme Outcomes (POs):

At the end of the BBA pr learner will possess:

1. Management domain Ky ge — They shall understand general and management terms,

iples and shall be able to apply, illustrate, analyse the solutions of the

ication ability — They shall be able communicate effectively with all
the organisation and society.

ip and Teamwork ability - They shall exhibit leadership skills in diversified and

ultidisciplinary areas. They will be able to collaborate in an organisational context and across

organisational boundaries and lead themselves and others in the achievement of Organisational
goals and optimize outcomes for all stakeholders.

4. Entrepreneurship ability — They shall be able to identify entrepreneurial opportunities and

leverage managerial & leadership skills for founding, leading & managing startups, as well as
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professionalizing and growing family businesses.

5. Environment and Sustainability ability — They shall be able to demonstrate environmental
awareness and the need for sustainable development to achieve the business goals of the corporate
world.

6. Social Responsiveness ability - They shall be able to take ethical decisions in day-to-

activities by demonstrating social responsiveness.

7. Lifelong Learning ability — They shall acquire new knowledge and skills an hem
into the improved business processes and help others learn new knowledge aqnd . They
contribute to make the organisation a learning organisation.

Graduate Attributes (GAs): At the end of the BBA programme, the I&arner shall exhibit:
GAL: Proficiency in Communication, Teamwork and Leadgrship
GAZ2: Proficiency in ICT & Digital Literacy
GAZ3: Entrepreneurship & Intrapreneurship Orient
GA4: Result oriented efforts.
GADb: Professionalism, Ethical, Values Orjénted ally Responsible behaviour
GAG: Life-Long Learning Orientation
(e) Instructional Design:
For BBA programme develop th@rough process is followed right from the need for an

assessment to the preparation

material development. The programme development
process at Dr. D.Y. Patil "*.

geth’s Centre for Online Learning goes through three stages,

instructional design, and development of study material, which

namely: programme formulatio?

is as follows:

1. Program armulation: Need assessment, defining target groups, Course identification

based on leveTof the programme to provide desired knowledge, competencies, and skills.

. Instr@etidnal Design: Formulating structure, the decision on study material - text, content,
eleyance etc., Finalizing unit-wise course outlines for all courses, deciding strategies for
course delivery and designing student assessment.
Courseware Development: Content development, content editing, format editing, etc.,

finalizing the content & printing. periodic assessment, thereby revision and updating content.

Online Programme/Course is designed and developed by the in-house faculties collaborating with
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course experts from various academies and industries. The Online learning material is designed
and developed thoroughly following the four-quadrant approach as suggested by the UGC
regulations, 4th September 2020 for online programmes/courses. The four-quadrant approach is
as follows:

(@) Quadrant-1 i.e., e-Tutorial will contain video and audio contents, animation, si tion

virtual labs.

(b) Quadrant-I1 i.e., e-Content will contain portable document format or e@%mions,
uired.

video demonstrations, documents, and interactive simulations, whereverTe

(c) Quadrant-111 i.e., Web Resources will contain related links, gpen‘égn n the Internet, case

studies, historical development of the course, and articles.

(d) Quadrant-1V i.e., Self-Assessment will contain
solutions, discussion forum topics and setting s, and clarifications on general

misconceptions.

The board of Management, the Academic Council; the Internal Quality Assurance Cell (IQAC)
duly approved developed course materia

After developing the Unit-wis e-content is uploaded onto the unique world-class

LMS.
Learning Management Sy&S) platform. Each Unit has pre-recorded video lectures, e-text

material, articles/n@tes, case studies, open resources, virtual class to clear doubts, FAQs, quizzes,

and self-assesg

Learners aged continuously through the LMS features such as discussion forums,

chattidg,elass walls, messages, e-mails, RSS feed, etc. Learners will have a combination of the
;@us and asynchronous learning experience.
lin A programme will be delivered through the LMS, where the mentors will administer
the,course material for enrolled learners. The framework of the LMS integrates tools and cloud-
ased services, such as lecture capture, text chat windows, streaming video, audio discussion

forums, web conferencing, and interactive video. Learners will often have access to textbooks in

the electronic form through the LMS, with the option to listen to voice recordings of the textbook.
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material. Mentors and Course-Coordinators will handle the assignments through the LMS, and
learners will have to submit their completed work within the platform to minimize the reliance on
e-mails.

This will also involve submitting recorded presentations or delivering them live through a web
Course coordinators will be able to enable class conversations and allow comments

specific assignment so that relevant discussions can be easily located for referenc hile |éarners
may view the pre-recorded (asynchronous) lectures anytime, interactive classrogm Ions
also known as collaborative sessions — will require real-time attenda nakinteraction among

ise a virtual hand to ask

learners and mentors. Synchronous meeting participants will receiv L and will be connected
through a blackboard to join the meeting. The student would b &(

a question anytime.

Programme Structure for BBA
Credit System
BBA follows Credit System as suggested by UGC regulation.

‘Credit’ means the Unit award gained ag a learning“outcome. It means learner’s study efforts that

are required for acquiring the prescribe f learning in respect of the Unit. Study effort for
one credit means time required er'to understand the content equivalent to 15 hours.

BBA programme has 35 oject work. Semester I, II, 111, IV, V & VI has 24 credits
each. The programme has in 44 credits spread over six semesters to be completed in 3

academic years.

Duration of t ars (Six Semesters)
For detai u , refer DPU Centre for Online Learning, BBA Curriculum 2023-27.

support Staff Requirement: As mentioned in UGC regulation.

ity of the programme is double the duration, for the programme i.e., a student can
complete the 3 years BBA programme in the duration of 6 yrs.

he Components of the Programme

i. Compulsory Core courses (no. 31) for 1%, 2" & 3 year (Semesters I, 11, 111, IV, V & VI)

ii. Specialization courses (No.5), 3" year (Semesters V & VI Semesters).
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iii. Assignments, Term End Examination.

iv. Project work, report submission, evaluation, and Viva in semester VI.
Note: A learner must continue with the same specialisation that s/he opts in Semester V till the
final Semester VI.

Summary:
Semester Total Credits Total Course _Total Marky

I 24 6
I 24 6 \6
1l 24 6 600
\Y 24 6 ) 600
\Y 24 6 600
VI 24 5 + Proje rk 600

Total 144 35 courggs + 3600

wor

QQV
S
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Proaramm

—
=

Programme Title: Bachelor of Business Administration (BBA) .

BBAFIRST YEAR (F.Y) SEMESTER- |

Course Course Title Credits Assessment Lea Y
Code Formative | Summative | Total 4 Engagement
M,a Hours)
OBC101 Fundamentals 4 30 70 60

of 3\
Management )
OBC102 | Basics of 4 30 70 ’\( 60
0

Marketing

OBC103 | Basics of 4 30 100 60
Accounting

OBC104 | Introduction to 4 30 \ 100 60
Economics

OBC105 | Environmental | 4 3 \) 7 100 60
awareness and
Disaster ’
Management

OBC106 | Business 4 m 70 100 60
English
Total )| 4 600

QQV
S
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BBAFIRST YEAR (F.Y) SEMESTER- 11

Course Course Title Credits Assessment Learner’s
Code Formative | Summative | Total Engageme
Marks | (Hou

OBC201 | Organisational 4 30 70 100 W
Behaviour

OBC202 | Indian 4 30 70 100 80
Economy

OBC203 | Marketing 4 30 70 60
Management

OBC204 | Business 4 30 70 100 60
Environment

OBC205 | Indian 4 30 100 60
Banking
System

OBC206 | Soft Skills — | 4 30 A 100 60
Total 24 600

QR

N
O
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QR

N
O

B.B.ASECOND YEAR(S.Y) SEMESTER- 111
Course | Course Title Credits Assessment Learner’s
Code Formative | Summative | Total Engagemen
Marks | (Hour
OBC301 | Human 4 30 70 100 Y
Resource
Management N
OBC302 Banking 4 30 70 100 0
Operations \
OBC303 | Introduction 4 30 70 60
to
Psychology
OBC304 | Research 4 30 7 00 60
Methodology
OBC305 | Business 4 30 0 100 60
Law A2
OBC306 | Soft Skills - 4 30 \ 100 60
1 P
Total 24 ‘ \/ 600
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BB ASECOND YEAR (S.Y)SEMESTER- 1V
Course Course Title Credits Assessment Learner’
Code Formative | Summative | Total Engageme
Marks | (HO
OBC401 | Management 4 30 70 100 Yy
Information
System N
OBC402 | Entrepreneurship 4 30 70 1 60
Development \
OBC403 | Introduction to| 4 30 70 1 / 60
International
Business
OBC404 | Quantitative 4 30 100 60
Techniques
OBC405 | Basics of 4 30 7 100 60
Financial ,«
Management N
OBC406 | Introduction to| 4 \) 70 100 60
Digital
Marketing )
Total 24 600

QR

N
O
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The list of specialization for Semester- V and VI

Sr. o
Specializations

No
I Marketing Management (MM)

I Human Resource Management (HRM)

i Finance Management (FM) ’(\)
W, IT and Systems Management (ITM) \

\% International Business Management (IBM) C}J

L
L
>

QQV
S
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BBATHIRD YEAR(T.Y) SEMESTER —V: Marketing Management (MM

Course Course Title Credits Assessment Learner’
Code Formative Summative | Total Engagem
Marks (Ho

OBC501 | Introduction to 4 30 70 100 60 \,
Production
Management .

OBC502 | Business Ethics | 4 30 70 10 )\)'60
and Corporate ,\'
10

Governance )
OBC503 | Marketing  of 4 30 70 60
Financial
Services
OBC504 Introduction to 4 30 100 60
SMEs
OBM50 Consumer 4 30 100 60
5 Behaviour \
OBM50 | Sales 4 30 \) 0 100 60
6 Management
Total 24 600

*SME’s: Small Medium Enterprises.
VS

QR
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BBATHIRD YEAR (T.Y) SEMESTER —VI: Marketing Management (MM

Course Course Title Credits Assessment
Code Formativee | Summativee | Total
Mark
S
OBC601 | Project 4 30 70 100
Management
0

pa \ )
OBC602 | Event 7 30 70 &\x/ 60
Management \J

0OBC603 Fundamental 4 30 70 00 60
s of E-
Commerce

OBM604 Advertising 4 30 100 60
and

Management PY

Sale
sPromotion A
OBM605 Retail 4 30 Q 70 100 60

OBP606 | Project Work 4 100 60
Total 24 ) 600

QQV
S
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BBATHIRD YEAR (T.Y) SEMESTER —V: Human R rce Management (HRM

Course | Course Title Credit Assessment Learnery
Code S Formative | Summative | Total Engagemeqt
e e Marks (H
OBC50 Introductionto 4 30 70 100
1 Production
Management
/‘i\,
OBC50 Business Ethic and 4 30 70 1 60
2 Corporate
Governance
OBC50 | Marketing of 4 30 g 7' 100 60
3 Financial Services
‘\
OBC50 Introductionto 4 30 70 100 60
4 SMEs
OBH50 Human 4 0 70 100 60
5 Resource
Planning
OBH50 | Training and 4 70 100 60
6 Developmentt
Total 600

*SME’s: Small Medium epprises.
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BBATHIRD YEAR (T.Y) SEMESTER —VI: Human R rce Management (HRM §

Course Course Title Credit s Assessment Le
Code Formative | Summativee | Total agementt
e Mark s
mf{\)
0OBC601 Project 4 30 70 1 60
Management
0OBC602 Event 4 30 70 1 60
Management \
OBC603 Fundamental s 4 30 70 60
of E-
Commerce
OBH604 Industrial 4 30 70 100 60
Relations and A
Labour \
Laws ,\\/
OBH605 Change 4 0 70 100 60
Management )
OBP606 Project Work 4 100 60
Total 24 X y 600

S

QR
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B.B.ATHIRD YEAR(T.Y) SEMESTER —V: Finance Management (FM
Course Course Title Credits Assessment Learner
Code Formative Summative | Total En
Marks &HOU
OBC50 |Introduction 4 30 70 100 \go'
1 To
Production
Management LA
OBC50 Business 4 30 70 10 60
2 Ethics and
Corporate
Governance
OBC503 Marketing of 4 30 p 0 100 60
Financial
Services \
OBC504 Introductionto 4 30 70 100 60
SMEs )
OBF505 | Analysis of 4 30 70 100 60
Financial
Statement
OBF50 Indian 4 0 70 100 60
6 Financial
system and
Financial
Markets
Total 2 600

*SME’s: Sm

Enterprises.
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BBATHIRD YEAR (T.Y) SEMESTER —VI: Finance Management (FM

Course Course Title Credits Assessment Learner’s
Code Formative | Summative | Total Engag
Marks (HO%
\
0

OBC601 | Project 4 30 70 100
Management 1

OBC602 | Event z 30 70 100 "
Management \

OBC603 | Fundamentals 4 30 70 60
of E-
Commerce

OBF604 | Long Term 4 30 7 0 60
Finance

OBF605 Direct and 4 30 100 60
Indirect Tax 7q

S

OBP606 | Project Work 4 AN 100 60
Total 24 ,\\/ ’ 600

QQV
S

Sant Tukaram Nagar Pimpri, Pune — 411018, Maharashtra, India.

Ph. +91-20-2780 5709/5711 e-mail: director@dpuidl.com/contact@dpuidl.com



Dr. D. Y. Patil Vidyapeeth, Pune

(Deemed to be University)
(Re-accredited by NAAC with a CGPA of 3.62 on a four-point scale at A Grade)
(An ISO 9001: 2015 and ISO 14001: 2015 Certified University)

Centre for Online Learning

BBATHIRD YEAR(T.Y)SEMESTER -V: IT ms Man ment (1ITM
Course Course Title Credits Assessment Learner
Code Formative Summativee | Total En
Mark s Hou
OBC501 Introductionto 4 30 70 0

100
Production \)
Managementt
SN
\

OBC502 | Business 4 30 70 %90 60

Ethics and

Corporate

Governance )

OBC503 | Marketing of 4 30 A 100 60
Financial
Services \

OBC504 | Introductionto 4 70 100 60
SMEs )

OBIT505 Introductionto 4 3 70 100 60
IT

OBIT506 Application s 4 70 100 60
of IT
Total 600

*SME’s: Small Medium En

QQV
S
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BBATHIRD YEAR (T.Y) SEMESTER -VI: IT ms Management (ITM
Course Course Title Credits Assessment Le x
Code Formative | Summativee | Total agowqeritt
Marks
\
OBC601 | Project 4 30 70 1 60
Management
OBC602 | Event 4 30 70 1 60
Management \
OBC603 | Fundamental s 4 30 70 0 60
of E-
Commerce 1
OBIT604 Database 4 30 70 100 60
Management A
System ) \
OBIT605 | Innovation and 4 30 \) 70 100 60
Technology
Management
OBP606 | Project Work 4 N 100 60
Total 24 X 600

S

QR
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BBATHIRD YEAR (T.Y) SEMESTER —V: International Business Management (1BM

Course Course Title Credits Assessment Learner
Code Formative | Summative | Total En
Mark s &Hou
OBC501 | Introductionto 4 30 70 100 \,66
Production
Management \
D)
OBC502 Business 4 30 70 10 60
Ethics and
Corporate
Governance )
OBC503 | Marketing of 4 30 100 60
Financial A%
Services N
OBC504 Introductionto 4 30 70 100 60
SMEs
OBIB505 Fundamentals 4 70 100 60
of
International
Business
OBIB506 International 30 70 100 60
Institutions
and  Trade
Implications
Total

, 600
*SME’s: Sm@ nterprises.

QR
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B.B.ATHIRD YEAR (T.Y) SEMESTER —VI: International Busin Man 1BM
Course Course Title Credit s Assessment arn\e%’f
Code Formative | Summative | Total ent
M ?r\ (Hours)
OBC601 Project 4 30 70 )\' 00 60
Management
OBC602 Event 4 30 70 0] 60
Management
OBC603 Fundamentalsof 4 30 100 60
E- Commerce 1
OBIB60 4 | Export Import 4 30 A 100 60
Documentation
and Logistics
OBIB60 5 International 4 ) 70 100 60
Strategic
Management N
OBP606 Project Work X 100 60
Total | 4 600

QR

N
O
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Evaluation and Assessment Pattern for BBA programme
All examinations of Dr. D. Y. Patil Vidyapeeth’s COL shall be conducted twice a year W;
Ssi

December) at the specified Examination Centers online. Conduct of Examinations, g
Criteria, and Learners Disciplinary Control in the Examinations will be as pentheNRegtilations
amended from time to time by Dr. D Y Patil Vidyapeeth.

The overall assessment for a course will consist of the following two c@mponents:

1. Formative Assessment of Continuous Nature and 30% weight é\

2. Summative Assessment or Term End Examination of 70%

1. Formative Assessment of Domain Core, Specialization rses

Formative Assessment shall have a Continuou enpapproach. The learners are required to
submit all assessments by the due date to complete the¢ process of continuous assessments, which

contributes 30% weightage. Assignment,submission facility is available online on their learning

portal, which can be accessed anytige, f smart device.

The courses are designed meti wards a self-disciplined study pattern, wherein the
learners can complete th work and assessments at their own pace till the last date of
submission. Formative Assw has the following components:

Y

«Fgrmatiye assessment /Assignment:

Total Méarks

e full syllabus assessment will foster the use of concepts learned during the entire coursework.
t 15 to be noted that this assessment can only be accessed after successfully completing the entire

course.
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This assessment includes two sections: Multiple Choice Questions (MCQs) and 5 MCMR
questions based on case/ situation.

2. Summative Assessment / Term End Examination
Total Marks: 70 Marks

The full syllabus assessment will foster the use of concepts learned during the e coursework.
It is to be noted that this assessment can only be accessed after successfully completi e entire

course.
This assessment includes three sections: Multiple Choice Questio @ MCMR questions
and descriptivequestions. This will include 40 marks Multipl ice'questions, 20 marks for 10

MCMR questions based on case/ situations and 10 marks_de questions for summative

assessment.
Key points of learning path: < Q

« All units will be opened sequentially.
* Only upon successful completion of t ilable content, the next content will be available.

« In case of non-completion of tk aildple content, student will be required to re-attempt the

content for successful submi ark it “as done”.

» Upon completion of all ¢ a unit, the corresponding block assessment will be available

SS CRITERIA
alify in examination a learner must obtain the following marks in each course: -
Minimum 40% marks in Formative Assessment

* Minimum 40% marks in Summative Assessment / Term End Examination
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» Student should secure 40% marks in each of formative and summative assessment separately.

Grading and Award of Class for BBA Programme
Based on the total obtained marks in each course, a letter grade is converted in a scale of 10 a

mentioned in below table:

Marks Letter Grade Grad
e

point VZ
90 to 100 O: Outstanding | 10
80to 89 A+: Excellent 9 Q
70to 79 A: Very Good 8 CJ
60 to 69 B+: Good \

50to 59 B: Above
Average
45 to 49 C: Aver g

40 to 44 P:
F

A
0to 39 ‘lFaiI ) 0
- A ent 0

Grade Point Average is calculate
GPA = Sum of (Course Credijts x G

the formula below:
Point) / Total Credits

usi

4

Grace Marks

Grace Marks aximum of 1% of the total marks could be used in different courses, course
to a maximum o arks in one course. There will be no re-evaluation for any course assessment.
dve to appear for the course exam within the valid period if she/he fails to secure

um passing criteria.
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Dr. D. Y. Patil Vidyapeeth, Pune
Bachelor of Business Administration (BBA)

Semester 1 Course | 4 | Specialisation | NA

Course Code | OBC101 Credits Type Core Course

Course Title | Fundamentals of Management

rse Description: v

The course presents thorough and systematic coverage of mengtheory and practice.
It focuses on management's basic roles, skills, and fi ith” special attention to
managerial responsibility for the effective and efficie levement of goals. The
objective is to help students understand the f oncepts and principles of
management, and the basic roles, skills, and fungctions nagement. It is also intended
to give an overview of the historical development, stheoretical aspects, and practice

application of the managerial process.
biectives:
1. To expose the students t cepts of management.

2. To enable them to ga

precigtion for emerging ideas, techniques, procedures,
and practices in the field\af jnanagement.

3. To highlig rofessional challenges that a manager will face in various

organiSabQ

ction to Management: An Overview of Management, Importance of
in Organisation, Managers and their Functions, Principles of Management,
anagement, Areas of Management. Management: a ‘Science’ or an ‘Art’

Iso

it 2: Functions of Management: Management Functions, Planning, Organising,
Staffing, Leading, Controlling.
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Unit 3: Development of Management Thought: Brief History of Management Thoughts,
Classification of Management Schools, Indian Heritage in Production and Consumption.

Unit 4: Management and Administration: Concept of Management and Administration,
Difference between Management and Administration, Management as a Profession.

Unit 5: Management Ethics and Management Culture: Management Ethics, Types of
Management Ethics, Approaches to Management of Ethics, Management Culture.

Unit 6: Management Skills: Management Skills, Methods of Skill Devel ent,
Managerial Skills and Managerial Effectiveness, Managerial Vi and Skills,
Management Education.

Unit 7: Management Planning — I: Planning and Its Imp Li

Factors Affecting Planning, Types of Plans, Approaches

ations of Planning,

Unit 8: Management Planning — 11: Planning Rrocess a lan Formulation,
Characteristics of a Good Plan, Developing ective Plan, Strategic Planning,
Implementing Plans into Actions, Effect nning on Organisational Effectiveness.

Unit 9: Decision-Making: DecCli
Decisions, Decision-Maki '09 e
Decision-making, CommitteeD

making.

Y 4
Unit 10: Orgnizing, Steps in the Process of Organizing, Types of
D

ing, Output of Decision-Making Activity —
rinciples of Decision-Making, Methods of
sion-Making, Group versus Individual decision-

Organisations; of Organisations Structure, Organisational Design, Organisational
Change,

: Leading: Leadership, Principles of Leadership, Theories of Leadership.
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Unit 12: Controlling: Controlling and Its Importance, Principles of Controlling,
Techniques of Controlling, Control System and its Elements, Types of control, non-
financial controls.

Course Qutcome:
On successful completion of the course the learner will be able to: |
CO# Cognitive Outcomes
Abilities
CO101.1 Remember Compute various managerial abilities and methods to n%anaiemeﬁt.
CO0101.2 | Understand Describe the role and the need of planning, orgafnizﬁg, decision—making, and
controlling.
CO101.3 = Analyse Analyse contemporary management practic?s. -
CO101.4 | Apply Differentiate professional challengesiandimanégement decisions.
- W 7
» Weihrich Heinz and Koontz Harold- Marfagement. A Global and Entrepreneurial

Perspective (Mc Graw Hill, 12th Editioni2008)

» Stoner, Freeman and Gilbert J anagement (Prentice Hall of India, Latest
Edition)

« Bateman, Management ta” McGraw-Hill Publishing Company, New
Delhi.

* Fraidoon Mazda- “Eng @ g Management”, Addison Wesley-2000.

* Hillier Frederick S. and
Modeling-an
Edition 2008)

illier Mark S.- Introduction to Management Science: A
e Studies Approach with Spreadsheets (Tata Mc Graw Hill, 2nd

L., Essentials of Management, Pearson Education.
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Semester 1 Course |4 Specialisation | NA

Course Code | OBC102 Credits Type Core Course

Course Title | Basics of Marketing

rse Description:

Basics of Marketing are designed to serve as an introduction to the theory and p tic
marketing. Students will learn effective marketing strategies and a

opportunities. Q
r jectives: x

1. To understand fundamentals of marketing.

2. To learn effective marketing strategies.

Unit 1: Introduction to Marketing: Basic Colcepts Jin Marketing, Needs, Wants and
Desires, Exchange and Transactions, Origin of M ng, Nature of Marketing, Scope of
Marketing, Characteristics of Marketing, se or Objectives of Marketing, Marketing
and Selling, Difference Between ting(and’Selling.

Unit 2: Concepts of Mar : uction Concept, Era of Production Concept,

Evolution of Product Conce tion of Selling Concept, Emergence of Marketing
Concept and Social Marketin} ept.

Unit 3: CompanyaO ion towards Market Place: Extending the Traditional
Boundaries, .w' eting, Integrated Marketing, Internal Marketing, Relationship

Marketinggand Perferorance Marketing.

Uni g Trends of Marketing: Meaning of E-marketing, Importance of

tlng Activities of E-marketing, Relationship Marketing and Database Marketing.

: Marketing Mix: 4 Ps of Marketing: Meaning of Marketing Mix, Role of
arketing Mix, Nature of a Product, Types of a Product, Importance of Pricing, Types of
icing Strategies, Importance of Distribution Channels, Importance of Promotion in

Marketing and Types of Promotional Tools.
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Unit 6: Marketing Information System: Marketing Information System, Meaning and
Objectives of MIS, Importance of MIS, Marketing Intelligence, Meaning and Objective
of Marketing Research and Sales Forecasting, Meaning and Objectives of Marketing
Research and Role of Marketing Research in Sales Forecasting.

Unit 7: Product: Meaning and Classification of a Product, Levels of a Product, Core
Product, Actual Product, Augmented Product, Product Life Cycle, Introduction Stage,
Growth Stage, Maturity stage and Decline stage.

Unit 8: Pricing Decision: Factors Affecting Pricing Strategies, Objectives o
Types of Pricing Strategies, Premium Pricing, Penetration Pricing Econ Prigin
Psychological Pricing, Neutral Pricing, Captive Product Pricing, Optional/Pricin dle
Pricing, Promotional Pricing and Geographical Pricing

Unit 9: Place and Distribution System: Factors Affecting Distri
of Distribution System Retailing, Wholesaling and Warehousing,
Functions, Distribution Channel Strategies, Intensive Dis
Exclusive Distribution

m, Channels
ion Channels
ctive Distribution,

Unit 10: Retailing & Wholesaling: Meaning e of Wholesalers, Types of
Wholesalers, Merchant Wholesalers, Agent, Brokers angd Commission Merchants,
Manufacturers’ Sale Branches and Offices, Mean d Importance of Retailers, Types
of Retailers, Departmental Store, Merchanghisg, Discount Store, Supermarket, Warehouse,
Specialty Store and Dollar store

Unit 11: Promotion: Conc
Promotion

tion, need for and Importance of Promotion,

Mix and its Elements, Adveridsing, Sales Promotion, Public Relations, Personal Selling

and Promotion Bud
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Course Qutcome:
On successful completion of the course the learner will be able to:
Co# Cognitive Outcomes
Abilities

Qo Rras | RElEulelEs Learn origin, nature, scope, and objectives of marketing.
C0102.2 | Understand Understand the basic concepts of marketing and marketing Ny
mix, theconcept and importance of media

COMZS  ATEWEE Exhibit the concept of Marketing Information System, the

meaning,characteristics, and importance of Marketing

research, - ,
C0102.4 | Apply Apply tools used in marketing, key marketing theories,

frameworks, andtools to solve Marketing problems.

Sugagested Reading: ¢ Pilpulism, N; Petrauskas, Ra Davi

%’ Gintautas, R.
2009. Electrinos verglas. Vilnius: Technik.

* Ramanauskas, A. ire Lesions, V. 2009. Electrinos marketing’s. VDU alicycle.

»  Winer, R. 2007. Marketing Management. ork Wniversity. Third Edition.

» Prentice Hall.

» Kotler, P.; Keller, K.L. 2006. Marketing'Wanagement. 12th Edition. New Jersey:
Pearson Prentice Hall.

» Ramanauskas A., Discutient V. 20 dia: Tarija ire practice. Kaunas alicycle

» Lipschultz, J. (2018). Soci ia Communication. New York: Taylor & Francis
Group, Routledge.

« Zarrella, D. (2010).
O’Reilly Media.

* Converse, P., & Jone

Meisel Press+

Madaan,

s

edia Marketing Book. Sebastopol, Calif.:
2013). Introduction to Marketing. [United States]:

. Fundamentals of Retailing. New Delhi: Tata McGraw Hill
% e Yimited.
yR. (2019). Marketing Channel Development and Management.
onn.: Quorum Books
., & Ryans, J. International Marketing.
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Semester 1 Course | 4 | Specialisation

Course Code | OBC103 Sl Type Core Course

Course Title | Basics of Accounting

Y
rse Description:
D)

The course has been outlined with the goal to provide an instinctive and clear app
the accounting fundamentals, accounting principles (concepts and convepti and)the

process of accounting the course is designed to cover the major accounting fundamentals,

nce, bank
reconciliation statement, trading and profit and loss account, an et. The course
explains the formats and processes that are used by ractitioners while
maintaining and handling accounts. The course wild he ents to learn accounting
tactics and implement them in their job or busingss. All"effort has been put into the course
to provide students with balanced learning throdgh text} flowcharts, snippets, case study,

multiple-choice questions, higher-order thiking skills questions and descriptivequestions.

- Sbjectives:
To be able to familia
To be able to understyd

To be able to describg components and formats of Accounting Standards.

tudents with the concepts of accounting.

tions Accounting Fundamentals.

Eal A

derstand the concept, features, importance of accounting standards,
subsidiary book, trial book, bank reconciliation statement, trading

nd loss account and balance sheet.

1: Introduction to Accounting: History of Accounting, An Overview of

ccounting, Meaning and Definition of Accounting, Objectives of Accounting, Functions
of Accounting, Need of Accounting, Nature of Accounting: Is Accounting an Art or
Science?, Concept of Book-keeping, Definition of Book- keeping, Importance of Book-
keeping, Difference between Book-keeping and Accounting, Types of Accounting,
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Terms, Role of Accounting in Business, Limitations of Accounting, Process of
Accounting, Users of Accounting Information, Internal Users, External Users, Accounting
Transactions, Types of Transactions.

Unit 2: Accounting Principles: Concepts & Conventions: Accounting Principles,
Meaning and Features of GAAP, Objectives of Accounting Principles, Kinds of
Accounting Principles, Basic Assumptions — Concepts, Business Entity Concept, Going
Concern Concept, Money Measurement Concept, The Accounting Period Concept, The

Accrual Concept, Basic Principles - Concepts, Revenue Realizations Concept, Matghing
idenge
nciple

Concept, Full Disclosure Concept, Dual Aspect Concept, Verifiable Objective
Concept, Historical Cost Concept, Balance Sheet Equation Concept, Modifyi
— Conventions, Convention of Materiality, Convention of Conservatis
Consistency, Convention of Cost- Benefit, Convention of Industry Practice, Convention
of Timeliness.

Unit 3: Accounting Standards: Basics of Accounting_ St Meaning and
Objectives, Development of Accounting Standards, Signi etting Accounting
Standards, Arguments Against Setting Accounting A
Board of India, Scope and Functions of Accounting®Standards Board, Process of Issuing
Accounting Standards, List of Accounting Stapdards ¥ssued in India, IFRS, Need and
Rationale of IFRS, Roadmap for Implementation of Indian Accounting Standards,
Introduction of Indian Accounting Standards in |

Unit 4: Accounting Equation & Accougting” Fundamentals: Accounting Equation,
Meaning of Accounting Equati ube of Forming Accounting Equation, Source
Documents, Types of Source Accounting Cycle, Classification of Accounts,
Traditional Classification, Classification, Debit and Credit, Meaning,
Significance of the Debit a it Rules, Rules of Debit and Credit, Double-Entry

System of Accounﬂ% ages, Disadvantages.
Unit 5: Journ % Business, Journal - Meaning, Format, Functions, Advantages

of Journ

ons of Journal, Memorandum Book, Journalizing, Steps in
, Types of Journal Entry, Compound Journal Entry, Open Journal Entry,
portant Considerations for Journalizing the Transactions.

ger: Concept of Ledger, Meaning of Ledger, need for and Importance of

er, Forms of Ledger, Format of Ledger, Uses of Ledger, Posting, Rules of Posting,
sting Compound Entry, Posting an Opening Entry, Balancing of an Account, Procedure
Balancing, Difference between Journal and Ledger.
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Unit 7: Recording of Transactions — Subsidiary Books: Subsidiary Books, Meaning of
Subsidiary Books, Importance, Cash Book, Meaning and Features, Kinds of Cash Book,
Simple Cash Book, Two Column Cash Book, Petty Cash Book, Three Column Cash Book,
Other Subsidiary Books, Purchase Book, Sales Book, Purchase Return Book, Bills
Receivable Book, Bills Payable Book, Sales Return Book.

Unit 8: Bank Reconciliation Statement: Meaning and Need of Bank Reconciliation
Statement (BRS), Cash Book and the Bank Passbook, Reasons for Differences between
Cash Book, and Bank Passbook Balances, Preparing a BRS, Favorable and Unfavorable
Balances.

and Objectives of Provision.

Unit 10: Trial Balance: Trial Balance, Meaning, Features
Balance, Limitations, Forms of Preparing Trial Balange
Balance, Total Method, Balance Method, Compoun
Classification of Errors, Clerical errors, Errors of.PRincipl
which do not Affect the Agreement of Trial Balénce, Er
of Trial balance.

of Preparing Trial
d, Accounting Errors,
Location of errors, Errors
hich Affect the Agreement

Unit 11: Preparation of Final Accounts: counts of Sole Trader, Meaning of Sole
Trader, Meaning of Final Accou bjéctives of Preparing Final Accounts, Parties
Interested in Financial Statement ents of Final Accounts, Trading Account,
Manufacturing Account, P s Account, Balance Sheet, Trading Account,
Meaning, Format of Trading alancing of Trading Account, Closing Entries for
Trading Account, Importan s for Trading Account, Profit and Loss Account,
Meaning, Format of Prgfit and Loss Account, Important Points in Profit and Loss Account,
Balance Sheet, IMEaRiRg at of Balance Sheet, Classification of Assets and Liabilities,
Difference bgt 'a Balance and Balance Sheet, Preparation of Final Accounts
without Adjustme Grouping and Marshalling of Assets and Liabilities.

G
J

A

Unig12: Fi counts with Adjustments: Adjustments Entries and Its Need, Important
j and their Treatment in Final Accounts, Closing Stock, Outstanding
nseS,” Prepaid Expenses, Accrued Income, Income Received in Advance,
iation, Interest on Capital, Interest on Drawings, Bad Debts and Provision for

tful Debts, Provision for Discount on debtors, Reserve for Discount on Creditors,
oods Distributed as Free Samples, Loss of Stock by Fire, Deferred Revenue Expenditure.
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Course Qutcome:
On successful completion of the course the learner will be able to:
COo# Cognitive Outcomes
Abilities
BB103.1 | Remember Learn various concept of Basics of Accounting y
BB103.2 | Understand Understand the basic concepts of Accounting and Fundamentals of
Accounting.
BB103.3 | Analyse Exhibit the components Basics of Accounting.
BB103.4 | Apply Application of Various Accounting Concepts in day to day life

Reading; \ )
* Finney, H. A., Miller, H. E., Gentry, J. A. & Johnson, %Principles of

G
Accounting. Englewood Cliffs, N.J.: Prentice-Hall. %’
* Needles, B. E., Anderson, H. R. & Caldwell, J(C: rinciples of

Accounting.
» Boston: Houghton Mifflin
* Rajasekaran, V. (2011). Financial Acco

» Bragg, S. (2013). Bookkeeping Essentials. oken, N.J.: Wiley.
« Kimmel, P., Weygandt, J., iesq,AD2019). Financial Accounting. Hoboken,
NJ:

QQ\;
S
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Course Code | OBC104 S Type Core Course

Course Title Introduction to Economics

rse Description:

This course is designed to impart knowledge of the concepts and principles of Ec

like Demand, Production, Cost, a Market structure which will enlight
atmosphere in which a business operates. It further aims at enhancing, t
capabilities of students about macroeconomic principles and decisi
and government.

r jectiv

1. To equip the students with the knowledg and other relevant

understanding of how a business should mipimaise cost and maximise production.
pts.

3. To explore the economics of informatio network industries and to equip
students with an understanding o nomics affect the business strategy of
companies in these indus

4. To develop economi of ing in dealing with practical business problems

and challenges.

cope of Business Economics, Types of Economic Analysis,
sitive /S Normative, Basic Concepts of Economics used inBusiness
Incremental Concept, Time Perspective, Discounting Principle,

: The Economy and its Basic Problems: How an Economy Works, Circular Flow
of a Simple Economy, Production Possibilities of an Economy, Production

ssibility Frontier, Shifts in Production Possibility Frontier, Basic Problems in an

conomy, Microeconomic Problems, Macroeconomic Problems, How Market

i
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Mechanism Solves the Basic Problems, Command and Free Market Economy, Three
Basic Economic Units, The Firm: Production Unit, The Household: Consumption Unit,
The Government, Distinction among Plant, Firm and Industry.

Unit 3: Demand Analysis: Meaning of Demand, Determinants of Demand, Demand
Distinctions, Law of Demand: Price-Demand Relationship, Assumptions to the Law of
Demand, Exceptions to the Law of Demand, Demand Curve, Why Demand Curve Slopes
Downwards, Demand Schedule, Individual Demand Schedule, Market Demand Schedule,
Demand Function, Linear Demand Function, Non-Linear Demand Function, Changes in
Demand, Expansion and Contraction of Demand, Increase and Decrease in De

Unit 4: Supply Analysis: Supply, Factors Affecting Supply, Law of Suppl mptions
in the Law of Supply, Exceptions to the Law of Supply, Supply Schedule, Ind¥idual
Supply Schedule, Market Supply Schedule, Market Equilibrium, Deteémination gf Market
Price, Shifts in Market Equilibrium.

Unit 5: Elasticity of Demand and Supply: Elasticity of Dem
Demand, Income Elasticity of Demand, Types of |
Importance of Income Elasticity of Demand, Cross Elastigit
Elasticity of Demand, Importance of Cross Elasticit§gof D

""PriCe Elasticity of

city of Demand,
and, Types of Cross
and, Advertising Elasticity

El

of Demand, Uses of Elasticity, Elasticity of SUpply, s of Elasticity of Supply,
Determinants of Elasticity of Supply, Measurement of Elasticity of Supply, Importance of
Elasticity of Supply.

Unit 6: Theories of Consumer De
(MU), Cardinal Utility and Or
Utility Approach, Law of Dimp

Total Utility (TU) and Marginal Utility
Consumer Behaviour Analysis: Cardinal
ginal Utility (DMU), Consumer’s Equilibrium,
Derivation of Demand Cu ks of Cardinal Approach, Consumer Behaviour
Analysis: Ordinal Utility Appro nderstanding Indifference Curve and its Properties,

Indifference Map, Di inishiﬁ arginal Rate of Substitution (MRS), Budget Constraints
and the Budget 'wﬁr’s Equilibrium.

Unit 7: D, ncasting: Concept of Demand Forecasting, Factors Influencing
Deman recasting, Objectives of Demand Forecasting, Importance of Demand
Forecasting, Involved in Demand Forecasting, Methods of Demand Forecasting,
Su Methods, Statistical Methods, Criteria for Efficient Demand Forecasting.

8: Production Analysis: Concept of Production, Production Function, Short-Run:
of Variable Proportions, Long-Run: Law of Returns to Scale, Optimum Combination

of Factors, Cobb-Douglas Production Function.
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Unit 9: Cost Analysis: Concept of Cost, Accounting Cost Concepts, Opportunity Cost
and Actual Cost, Business Cost and Full Cost, Explicit Cost and Implicit Cost, Out-of-
Pocket Costs and Book Costs, Analytical Cost Concepts, Fixed Cost and Variable Cost,
Total Cost, Average Cost and Marginal Cost, Short-Run Cost and Long-Run Cost,
Incremental Cost and Sunk Cost, Historical Cost and Replacement Cost, Private Cost and
Social Cost, Short-Run Cost (Short Run Cost-Output Relationship), Short-Run Cost
Functions and Cost Curve, Long-Run Cost (Long-Run Cost-Output Relationship),
Derivations of Long-Run Cost Curves, Economies and Diseconomies of Scale and Scope,
Economies of Scale, Diseconomies of Scale, Economics of Scope.

Unit 10: Revenue Analysis: Concept of Revenue, Average Revenue, Mar ixa@y
ip Ngetween

Relationship between Total Revenue and Marginal Revenue, Relati
Average Revenue and Marginal Revenue, Break-Even Analysis, Margi
of Break-Even Analysis, Limitations of Break-Even Analysis.

f Safety, Uses

Unit 11: Market Structures and Price Determination: Ma Market Structure,
Concept of Market, Market Morphology, Market Str rfect Competition,
Characteristics of Perfect Competition, Price Determin
Equilibrium under Perfect Competition, Monopaly,

Equilibrium under Monopoly, Monopolistic Compeatitien, Characteristics of Monopolistic
Competition, Equilibrium under Monopolistic GompetitiomyOligopoly, Characteristics of
Oligopoly.

Unit 12: Factor Pricing: Concept of Distr Marginal Productivity Theory of Factor

ages, Nominal Wages vs. Real Wages,
ination under Imperfect Competition, Role of

o

QR
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Course Qutcome:
On successful completion of the course, the learner will be able to: &
CO# Cognitive Outcomes
Abilities
CO104.1  Remember Define key terms in economics.
C0104.2 | Understand Describe the reasons for the presence of firms and their decision-
makinggoals.
C0O104.3 Apply The knowledge of economics in taking rational decisions for business.
CO104.4 | Analyse The different market structures and theories of economics.

Reading: v
» Business Economics by P. N. Chopra %
» Economics by W. Wessels Q
» Economics by P. Samuelson & W. Nordhaus

» Managerial Economics by G. Gupta

» Managerial Economics by D. D
* Microeconomics by W. Mc

S
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Semester 1 Course | 4 | Specialisation
Credits

Course Code | OBC105 Type Core Course

Course Title | Environmental Awareness & Disaster management (EADM)

and to ensure that students begin to understand the relationship between

vulnerability, disasters, disaster prevention and risk reduction.
r jectives: ( Q;

Course Description: This course is designed to enhance environmental awareness v\

1. To provide student an exposure to natural resources and their I

2. To gain a preliminary understanding of approaches o Isk Reduction
(DRR)

3. To develop rudimentary ability to respond te thei stgeundings with potential

disaster response in areas where they liv h sgnsitivity.
Course Qutline:
Unit-1 Ecosystem, Biodiversity a al Resources: Our Ecosystem, Components
of Ecosystem, Structure o em, Biodiversity Meaning and Importance of
Biodiversity, Meaning of Na sources, Land, Water, Food, Forests, Mineral and

Energy Importance o NaturyRe urces, Natural Resources and Our Planet.

nservation of Natural Resources: Meaning of a Consumer,
Resources, Reasons for Exploitation, Burden of Overpopulation
s7Burden of Industrialization on Natural Resources, Conservation of
, Need for Conserving Natural Resources, Methods of Conserving
, Initiatives taken by Various Organisations to Conserve Natural

es.

niy,3: Pollution and Its Prevention: Meaning of Pollution, Types of Pollution Air
llution, Water Pollution, Soil Pollution, Noise, Pollution, Thermal Pollution and Marine

ollution.
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Unit 4: Hazards and Control of Pollution: Major Hazards of Pollution, Causes of
Pollution, Harmful Effects of Pollution, Overpopulation and Pollution, Rapid
Industrialization and Pollution, Control of Pollution, Methods to Control Pollution, Steps
Taken by the Government to Control Pollution, Role Played by Various Organisations to
Control Pollution , Nuclear Hazards, Meaning and Reasons for Nuclear Hazards, Solid
Waste Management, Meaning and Importance of Solid Waste Management , Methods of
Solid Waste Management, Role of an Individual in Prevention of Pollution.

Unit 5: Water Scarcity and Conservation: Scarcity of Water, Reasons for the
of Water, Need for Water Conservation, Rainwater Harvesting, Meaning of Rai
Harvesting, Importance of Rainwater Harvesting, Techniques of Rainwate
Watershed Management, Meaning of Watershed Management, Objective sand |
of Watershed Management.

0; an Problems
ons for Global

Unit 6: Major Environmental Challenges In The Present S
Related to Energy, Global Warming, Meaning of Global Warm
Warming, Global Warming as a Threat to Our Environmest Agi , Meaning of Acid
Rain, Reasons for Acid Rain, Acid Rain as a Threat 1o, Life, Ozone Layer Depletion,
Meaning of Ozone Layer Depletion Reasons for ne Layer’Depletion, Ozone Layer
Depletion as a Threat to Life, Other Challenges ur'Bovironment, Nuclear Accidents,
Nuclear Holocaust, Resettlement and Rehabilitation of People, Wasteland Reclamation.

Unit 7: Environmental Legislation: Meahigg of Environmental Legislation, Importance
of Environmental Legislation, Objectives nvironmental Legislation, Air Prevention &
Control of Pollution Act, 1981, Air Prevention & Control of Pollution Act,
Major Highlights of Air Preyeftion ntrol of Pollution Act , Water Prevention &
Control of Pollution Act,1 tives of Water Prevention & Control of Pollution

Act, Major Highlights of Wlé evention & Control of Pollution Act, Environment
Protection Act,198640bjectives ‘of Environment Protection Act, Major Highlights of
Environment Prw, Wildlife Protection Act, 1972, Objectives of Wildlife
Protection Act ghlights of Wildlife Protection Act, Forest Conservation
Act, 1980, : of Forest Conservation Act, Major Highlights of Forest

Conseryation Act National Green Tribunal Act,2010, Objectives of the National Green
Tribuna or Highlights of National Green Tribunal Act.

8:

nmental Ethics, Need for and Importance of Environmental Ethics, Environmental
hics in India.

vironmental Ethics: Understanding Environmental Ethics, Meaning of
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Unit 9: An Introduction to Disaster Management: Important Concepts Related to
Disaster Management, Disaster, Hazard, Vulnerability, Resilience, Risks, Types of
Disasters, Natural Disasters, Man-made Disasters, Impacts of Disaster Management,
Social Impact, Economic Impact, Political Impact, Environmental Impact, Health Impact,
Psychosocial Impact.

Unit 10: Disaster Management in India: India and Disaster Management, Hazards and
Vulnerability Profile of India, India’s Approach to Disaster Management, Components of
Disaster Relief, Water, Food, Sanitation, Shelter, Health, Waste Management, ing
and Objectives of Waste Management, Importance of Waste Management.

Unit 11: Institutional Arrangements in Disaster Management: Institugonal ements,

Mitigation, Response and Preparedness, Disaster Management Act olicigs, Other
Related Legislations.

Unit 12: Project Work: Project Work, Field Work. Q
will

On successful completion of the course, the Iear<er le to:
CO# Cognitive ~ Outcomes
Abilities

BB-105.1 Remember Learn various methods & techniques of conservation
BB-105.2 |Understand|/Understand and evaluate the environmental issue & problems
BB-105.3 Apply apply?:oﬁcepts of sustainable development and framework

BB-105.4 Analyseﬁ Ahalyse environmental problems and developed strategies
- |
Book Reched:
. K. 2001 Environmental Biology, Nidi Publ. Ltd. Bikaner.
. hatucha Erach, The Biodiversity of India, Mapin Publishing Pvt. Ltd.

Ahmadabad- 380013, India, Email: mapin@icenet.net (R)

Q ; Brunner R.C., 1989, Hazardous Waste Incineration, McGraw Hill Inc.480p

Alexander David, Introduction in “Confronting Catastrophe®, Oxford
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University Press, 2000.
* Andharia J. Vulnerability in Disaster Discourse, JTCDM, Tata Institute of Social

Science working Paper no. 8, 2008.
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Semester 1 Course | 4 | Specialisation

Course OBC106 Credits Type Core Course

Code

Course Business English »
Title i

N/

isR\in business and

rse Description:

The course “Business English” helps you to understand the role of En
important concepts of grammar, speaking and writing skills.
r jectiv

1. To make the students aware of the English languag

Course Outline:

Unit 1 Introduction to Business Engli
Business English, Concept, Objectives,
English, Learners of Business EnglisfigIm

. Gener glish Verses Plain English Verses
ification of the Language of Business
rtance of Business English.

Unit 2: Recapitulating Gr duction to Grammar, Concept of Parts of Speech,
Noun- Types of Nouns, and F Nouns, Pronoun- Types of Pronouns, and rules for
using pronouns, Adjeetive- Tybes’of adjectives, and Degrees of comparison, Verb- Types
of Verbs, and How to fecognise a Verb, Adverb- Types of Adverbs, Preposition- Types of

Prepositions, and HOW, to\s€cognise a preposition? Conjunction- Types of Conjunctions,
and Rules fomusing junctions, Interjection.

rammar in a Sentence: Sentence and its types, Subject- Verb
ent Rules for the Subject-Verb Agreement, Articles- Types of Articles, Correct
ticles, and Article Omission, Tenses- Present Tense, Past Tense, and Future
e Voices— Active and Passive, Direct and Indirect Speech, Punctuation.
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Unit 4: Vocabulary Building and Orthography: Vocabulary Building and Orthography,
Words often confused, Synonyms and Antonyms, One word substitution, Acronyms,
Homophones, Eponyms, Idioms and Phrases, Prefix and Suffix, Etymology.

Unit 5: Reading Skills: Concept of Reading Skills, Understanding Comprehension,
Interpretation, Summarizing, Techniques of Reading, Skimming, Scanning, Intensive
Reading, Extensive Reading, Vocabulary Building.

Unit 6: Business Correspondence: Business Correspondence, Importance of
Correspondence, Business Letters, Important Attributes of a Good Business
of a Business Letter, Layout of a Letter, Types of Formal Letters, Business iy Letter,

Covering Letter, Important Attributes of Writing a Covering Le

Importance of a Covering Letter, Purpose of a Covering Letter, Guidelings,of Writing a
es
Letters, Informal Letters.

Unit 7 Report Writing: Report Writing, Importa 0 t Writing, Essential
Attributes of Report Writing, Principles of Report4iritin mat of Report Writing,
Types of Report Writing, Informational Report, | Report, Press Report.

Unit 8 Meeting: Business Meeting, Ways of Provi Information Regarding Meetings,
Email, Drafting an E-mail, What Etique a Company Need to Have? Writing a
Notice, Essentials while Conducti iNgs, Agenda, and Meetings.

Unit 9 Speaking Skills: ‘w Communication, Face-to-Face Introduction,

Introducing People with Owfers) Telephonic Introduction, Picking and Answering a
Telephone Call, de M? Wrong Number, Asking for Someone, Taking and Leaving

r eone on the Telephone, Making an Emergency Call for Help.

nundiation and Voice Modulations: Pronunciation, Different Sounds of
7 Diphthongs, Consonants, Phonemic Transcriptions, Stress, Syllable

adulation, Elements of Voice Modulation.
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Unit 11 Effective Speech: Effective Speech Attributes of a Good Speech, Clarity,
Conciseness, Informative, Informal, Interesting, Delivering an Effective Speech,
Extempore.

Unit 12 Business Etiquettes: Concept of Business Etiquettes, Business Meeting
Etiquettes, Business Attire Mannerism, Telephone Etiquettes, Business Dining Etiquettes.

Course Qutcome: E
On successful completion of the course, the learner will be able to: ’\
PN

CO# Cognitive Abilities | Outcomes
CO106.1 Remember Sl})keilr:;onstrate appropriate use of language through various
C0106.2 | Understand Analyse business trends with current performance criteria
CO106.3 Apply Create and .dellver effective business presentations, using
language skills.
C0106.4 | Analyse Perform better through using various etiquettes.
suspcsted Reading, \_/

* French, J., & Uhler, J. (1925). Englisly,in Business. New York: McGraw-Hill Book

Co. ¢ Charlton, D., & A n, R. (2013). Active English Grammar. [United

States]: Compass Pub

» Castro Cid, M., Mon chier, H., Walter, M., & McQuade, S. (2005).
Business English. [Nﬂ rk]: Living Language.

* Bly,R. (20 r’s New World Letter Writing Handbook. Cleveland, Ohio:
We orld.

QO
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Semester 2 Course 4 | Specialisation | NA

Course Code | OBC201 S Type Core Course

Course Title | Organisational Behavio ur

rse Description:

arrangement of the organisation. This course will enable the learner

aviour which

be understood to run the organisation so different aspects of the Hu
are responsible for productive and non-productive perform e peoples of
organisations will be analyzed by learning human behavior as’ their attitude,
perception, personalities in organisations. Several activil€Symu
cohesive way.

biectives:

1. To develop cognizance of the importanc&of human behaviour.

2. To describe how people behave wnder different conditions and understand why
people behave as they do.

3. To analyse specific strateg esources demands for future actions.

4. To synthesize relat tion and evaluate options for the most logical and
optimal solution sucyt they would be able to predict and control human

behaviour an prove results.

(OB), Need for Organisational Behaviour, Objectives of Organisational
aviour, Approaches to Organisational Behaviour Studies, Key Elements of
gdnisational Behaviour, Contributing Disciplines to the Organisational Behaviour

eld, why is Organisational Behaviour Important? Challenges for Organisational
Behaviour, Models of Organisational Behaviour, Critical Reflections.
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Unit 2: Perception: Perception and Attribution- concept, nature and process, Factors
influencing perception, Perceptual Process, Errors in Perception, When Perception Fails
and Why Perception Vary.

Unit 3: Values and Personality: Stages of personality development, Determinants of
personality. Why Are Values Important, Personality and Values, Characteristics of
Personality, Factors of Personality, Stages of Shaping Personality, Personality Traits: Big
Five Personality Traits and Myers-Briggs Type Indicator, How Personality Traits
Influencing Organisational Behaviour.

Unit 4: Attitude and Learning: Attitude: Definition, Nature, and Characteristics, Fastor:
Influencing Attitudes, Main Components of Attitudes, Major Job Attituges,~T act
of Satisfied and Dissatisfied Employees on the Workplace, Learning; Meaning) Nature,
Types and Theories of Learning.

Unit 5: Motivation- Concept, Importance and Theories
Motives, The power motive, The achievement motive, T
Hierarchy of Needs Theory, Two-factor Theory, Expectahcy
Theory of “Y”, Reinforcement Theory, Equity Th

0n: Motivation,
iationPmotive, Maslow’s-
eory, Theory of “X” and

Unit 6: Leadership: Leadership — concept, cha istics, theories and styles of
leadership, Managerial grid, Leadership inuum and Leadership effectiveness.

Unit 7: Group Dynamics: @, roups and group dynamics, Formation,
Characteristics and Types of ps, ries of group dynamics, Group cohesiveness -
Factors influencing group ¢ s~ Group decision making process. Types of teams.
Analysis of Interpersonal Relat p: Transactional Analysis, Johari Window.

Unit 8: Organisati

change, Factors \
— causes 0 dealing

and proce

hamge: Management of Change — Meaning and importance of
to organisational change, change agents, Resistance tochange
ith resistance to change, Organisational Development - meaning

nisational Culture: Concept of Organisational Culture, Distinction between
al culture and organisational climate, Factors influencing organisational

0: Morale and Conflict: Conflict and Effectiveness- concept and types of morale.
anaging conflict, Organisational Effectiveness - Indicators of organisational
effectiveness, Achieving organisational effectiveness. Organisational Power and Politics.
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Unit 11: Managing Stress and Work Life Balance: The Nature of Stress, Individual

Differences and Stress, Common Causes of Stress, Life Stressors, Consequences of Stress,
Managing Stress at the Workplace, Work-Life Linkages

Course Qutcome:
On successful completion of the course, the learner will be able to: N
CO# Cognitive Outcomes
Abilities
C0201.1 Remember To describe how people behave under different conditions and

understand why people behave as they do.

C0202.2 | Understand To develop cognizance of the importanEe of human behaviour.

C0202.3 Apply To synthesize related information and evaluate options for the most
logical and optimal solution such that they would be able to predict and
control human behaviour and improve results.

C0202.4 | Analyse To analyse specific s;trat:egic human resources demands for future
actions.

* Robbins, P. Stephen - 3 nal Behaviour-concepts, controversies &
Applications - Prenti f Ihdia Ltd., New Delhi, 1988.
» Luthans Fred - Organisa Behaviour - McGraw Hill Publishers Co. Ltd., New

Delhi, 1988.
. : ana, P.S. - Organisation Theory & Behaviour - Konark
i =% t&, Delhi, 1987.
L

W _-_@rganisational Theory & Behaviour - Sultan Chand & Sons, New

S »Uma - Organisational Behaviour-text & cases - Tata McGraw Hill Pub
td. )New Delhi, 1989.
athappa. K. - Organisational Behaviour — Himalaya Publishing House,
Mumbai
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Semester 2 Course | 4 | Specialisation

Course Code | OBC202 el Type Core Course

Course Title | Indian Economy

rse Description:

is designed to cover the major fundamentals which include Characteristi eatlres

of Indian Economy, Service sectors, Planning commission, Capital (Market ney
Market, Agriculture sector etc.
The course explains the structure of the Indian economy, com the economy,

e. The course
and World Bank.
oprovide  students
study, multiple-choice
criptive questions.

sectors of the economy, India’s National Income, and Organis
will help students to understand the Indian economy and th
Implementthemintheirjoborbusiness. Allefforthasbeenp
with balanced learning through text, flowcharts, sgippe
questions, higher-order thinking skills questions

biectives:

To be able to familiarize the stude ith the concepts of Indian Economy.

To be able to understand % of Indian Economy and Components of it.
\ s of Indian Economy.

1
2
3. To be able to underst e
4. To be able to understan ’s National Income.
5

To be able todunderstand the concept, features, importance role of IMF and World

Bank in@ my.

In oduction to Indian Economy: Characteristics of the Indian economy as a
conomy, Features of Indian Economy as a developing economy, Structural
ges in Indian Economy, Indian Economy, and Inclusive growth.
. Structure of economy and Human Resource in India: Silent features of the
ian Economy, Structure composition of Indian economy, National Income of India,
ndicators of Economic development, Population, Human Development Index.
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Unit 3 Planning in India: Planning in India, Planning commission, NITI Aayog, Five-
year plans, unemployment, Poverty, Important Programmes in Brief, Millennium
Development Goals.

Unit 4 Agriculture Sector of India: Changing Roles of Agriculture in the Indian
economy, Agricultural Production and causes of Low Agricultural Productivity, Success
and failure of Green Revolution and need for second green revolution, Nature and causes
of Agricultural Distress.

Unit 5 Indian Industries: Need of Industrialization, Industrial policy sinCe, 1991,
Problems and prospects of cottage and small-scale Industries, Problems & Industri
Sickness.

Unit 6 Service Sectors in India: Understanding service sector, Im f service
sector in India, Trends in Service Sector Growth, Banking refor d Challenges, Current
Industrialization, Trends and Industrial Policy Environment g S [

service Sector of the Indian Economy.

Unit 7 India’s National Income: Meaning of al Ihcome, National Aggregates,
Gross Domestic Product (GDP), GNP as Sum pengiture on final Product, GNP as
the total of Factor Income, Net National Produeét (NNR), NNPFC (or National income),
Personal Income, Disposable income, value added; od of Measuring National income
in India, Product method, Income Metho enditure method.

Unit 8 Organisational Changes? anagement: Introduction, Change Agent,
Introduction to Resistance tq g€ anisational Development: Meaning, Objective
and steps, Objectives of O Development, Characteristics of Organisational
development, Steps in Organi}a | Development.

Unit 9 Economje=&Q

Kinds of Econ
[}

Impact on ghe

Unit 10 laR” Financial System: Money Market and Monetary Policy: Indian
Finangial System: Money Market, The structure of the Financial System, Functions of the
<§;n

nptent of Business in India: Indian Economic Environment,
tems, Economic Policies, Current Inflationary Position and its
sector, Economic Legislation, Economic Transition in India.

cial system, The Indian Money Market and RBI, Monetary Policy.

it'11 Capital Market and Working of SEBI: Capital Market in India, Development
nancial Institute (DFIs), Non-banking Finance Companies (NBFCs), Stock exchange in
India, SEBI and capital Market reforms.
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Course Qutcome:
On successful completion of the course, the learner will be able to:

Unit 12 International Monetary fund and World Bank: International monetary funds,
international bank for Reconstruction and development

CO#

Cognitive
Abilities

Outcomes

C0202.1 | Remember

Learn various concept of Indian Economy

C0202.2 | Understand

Understand the concepts of Indian economy and Characteristics, Features of
Indian Economy

C0202.3  Apply

Application of Various Economic concepts in day-to-day life

C0202.4 | Analyse

Exhibit the components Indian Economy and Calculations of India’s National
Income

R

York

QR

18]

N
O

ing: V’
» Bedi Suresh, Business Environment, excel s,2086.

» Fernando, Business Environment, Pearsgn Educati
» Becker, Gary S.1964.Human Capital2nd &dition/ Columbia University Press, New

Sant Tukaram Nagar Pimpri, Pune — 411018, Maharashtra, India.

Ph. +91-20-2780 5709/5711 e-mail: director@dpuidl.com/contact@dpuidl.com




D P ' , Dr. D. Y. Patil Vidyapeeth, Pune
/ (Deemed to be University)

(Re-accredited by NAAC with a CGPA of 3.62 on a four-point scale at A Grade)
(An ISO 9001: 2015 and ISO 14001: 2015 Certified University)

Centre for Online Learning

Semester 2 Course | 4 | Specialisation
Credits

Course Code | OBC203 Type Core Course

Course Title | Marketing Management

rse Description:

This course aims to familiarize the students with the marketing concepts and practices and

It is also designed to serve as a terminal course for those not intendi
marketing.
r jectiv

1. To introduce marketing as a business function and ilos .
2. To emphasize the importance of understandingy% onment in marketing

0 spetialize in

decision making.
3. To expose students to a systematic framgwork gf marketing and implementations
and to highlight the need for different markeeifig approaches for services, goods,
and for household consumers, org ienal buyers.
Course Outline:
Unit 1: Nature and Scope g

- Nature and Scope of Marketing, Classification
of Market, Concept of Marke bjectives of Marketing Management, Scope of
Marketing, Nature of Marketigg, Bdnctions of Marketing, Role of Marketing in Economic
Development, Mark Mapagement, Objectives of Marketing Management, Marketing

Management PrgCe jties of Marketing Manager, Role and Responsibilities of the
Marketing Man Q

cepts of Marketing: The Concept of Marketing at Different Stages of
pment, Different Alternative Concepts of Marketing, Factor Influencing
tioh of the Marketing Concept, Difference between Old and New Concept of

: Marketing Environment: Importance of Marketing Environment, Process of
vironmental Analysis, The Importance of Environmental Analysis, Mapping the
arketing Environment.
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Unit 4: Product and Its Concepts: Characteristics of a Product, Classification of a
Product, Importance of a Product, Features of a Product, Levels of a Product, Elements of
a Product, Product Mix, Product Life Cycle.

Unit 5: Product Planning and Development: Elements of Product Planning, Importance
of Product Planning Components of Product Planning, Product Development, Scope of
Product Planning and Development, Product Modification, Product Simplification,
Product Diversification, Product Elimination.

Unit 6: Branding and Packaging: Concepts of Brand: Different Types of

Branding, Kind of Brand Names, Packaging: Importance of Packagin
Packaging, Kind of Materials Used for Packaging, Kinds of Packaging,

Unit 9: Consumer Behaviors;
Consumer Behaviour, Sc

oAsumer Behaviour, Significance of Consumer

Behaviour, Applications of Co r Behaviour, Stages of Buying Process, Participants
in Buying Process Theorigt Buying Behaviour, Factors Affecting Consumer
Behaviour. \)

Unit 10: pketing: Services: Service as a Process, Functions of Services,

Service . Characteristics of Service Marketing, Classification of Service

Marke rvice Marketing Mix, Functions of Service Marketing, Significance of

Serfiice rketing, Services Marketing Challenges, difference Between Service
e d Product Marketing.

11: Rural Marketing: Rural Marketing, Ways of Rural Marketing, Features of A

r arketing, Reasons for Potential of Rural Market, Rural Marketing Strategies, and

ntribution of Rural Marketing to the Indian Economy, Problems in Rural Marketing,

easures to Improve the Problems in Rural Marketing.
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Unit 12: Recent Trends in Marketing: Green Marketing: Golden Laws of Green
Marketing, Objectives of Green Marketing, Importance of Green Marketing, Digital
Marketing: Types of Digital Marketing, Advantages of Digital Marketing, Disadvantages
of Digital Marketing, Relationship Marketing: Five Levels of Relationship Marketing,
Benefits of Relationship Marketing, Disadvantages of Relationship Marketing.

Course Qutcome:
On successful completion of the course, the learner will be able to: ) %
CO# | Cognitive Outcomes (
Abilities
C0203.1 Remember Compute various managerial marketing abilities
C0203.2 Understand Learn basic philosophies of marketing as management
function
C0203.3 Apply Enhance skill of communication by implementing it into
practice
C0203.4 Analyse Link external environment with the internal organisational
activities.
Suggested Reading:
» Marketing Management a Asiéan Perspective, Kotler, Keller, Koshy and Jha,

Prentice Hall/Pearson

» Marketing Manage n’Saxena, TMH
» Marketing Ma agem)t, un Kumar, N Meenakshi, Vik as Publishing

Marketing, Bruce Walker and Stanton, McGraw-Hill

% .J. Mc Carthy, Basic Marketing, TMH
Mdprer, Marketing Management, Pearson

ting/Management, Ramaswamy and Nama Kumari,
Integrated Marketing Communications - Kenneth Clown and Donald Ba
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Semester 2 Course | 4 | Specialisation

Course Code | OBC204 el Type Core Course

Course Title Business Environment

rse Description:

will prepare the learners to plan, launch and grow a business venture within the context of
their local and national social, political, legal, cultural, and economic e nt. It will
ensure that learners consider the Labour environment and the r. nviropment they are
entering. They will be able to assess the impact of these differengenvironments on the
potential to succeed in their new business venture. Th will’look at the micro-
environment as well as the macroenvironment of a business angl in particular the variables
that influence the activities of a business.

biectives:

1. To give learners an understanding of the™Warious constituents of the business
environment. %
2. To study the benefits and obalization.

3. To study the economi

I trading blocs and multilateralism.

4. To study the various b
disadvantag

gSs setups and their respective advantages and

tal Concepts: Definition of Business, Meaning of Business
Envir Theoretical Framework/Functions of Business Environment, Internal
enyifonment,  External environment, Microenvironment, Scanning the macro
ent, The Planning Commission, Planning in India, Brief View of Five-Year

, FIve Year Plans: Target vs. Achievements, SWOT Analysis of Indian Economy.

it 2 — Industrial Policy & Regulatory Structure: Objectives of Industrial Policy,
dustrial Policies, Industrial Policy, 1948, Industrial Policy, 1956, Industrial Policy,
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1977, Industrial Policy, 1991, Stock Exchanges, Definition of Stock Exchange, Major
Stock Exchanges in India, Recognition of Stock Exchange, Listing of Securities,
Obligation on  Listed Companies, Stock Exchange Operations, Badla
System/Financing/Carry Forward Transactions, Revised Forward Trading System,
Derivatives Trading, Capital Issues Contract Act, 1947.

Unit 3 — Economic Environment of Business: Economic Trends, Problems of Growth,
National Income, Industrialization and Economic Development, Inflation, Types of

Inflation, General causes of inflation in India, Measuring Inflation, Impact of Infiation,
Measures to Control Inflation.

Unit 4 — Business & Its Role: Basic Aspects of Business, Objecti f Busipess,
Characteristics of Business, Profit and Its Relationship with Business, Types of Business,

Forms of Business Ownership, Business Cycle Theory, Characteristi% ss Cycle,

Types of Business Cycles, The Mechanism of Business Cycle, @s' he Business
Cycle.

Unit 5 — Business Environment: Meaning of Busihgss®Environment, Features of
Business Environment, Importance of Business ironment;” Business Environment:
Emerging Order, Types of Business EnvirgAment, omic Environment, Non-
economic Environment, Recent DevelopmentS\in India, Liberalization, Privatization,
Globalization.

Unit 6 — Forms of Commercial anigation: Types of Commercial Organisation,
Forms of Commercial Organisati s/Disadvantages, Factorsto Consider, Sole
Proprietorship, Features of S 0 hip, Merits of Sole Proprietorship, Limitations
of Sole Proprietorship, Join mily Business, Features of Joint Hindu Family

Business, Merits of Joint Hj} mily Business, Limitations of Joint Hindu Family
Business, Partnershig, Featdres ‘of Partnership, Merits of Partnership, Limitations of
Partnership, Typges hip, Cooperative Society, Features of Cooperative Society,

i % ty, Limitations of Cooperative Society, Types of Cooperative
C pmpany, Features of Joint Stock Company, Merits of Joint Stock

@

peK Company, Types of Companies, Advantages of Joint Stock Company,
advantages of Joint Stock Company, Suitability of Joint Stock Company, Multinational
‘ panies, Meaning of Multinational Company, Features of Multinational Company,

AXdvantages of Multinational Company, Limitations of Multinational Company
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Unit 8 — Export-lmport (EXIM) Policy: EXIM Policy, Earlier EXIM Policy (Pre-
Reform Period), EXIM Policy 1992-1997, EXIM Policy 1997-2002, Special Export Zones
(SEZ), Key Features of SEZs Scheme, Objectives of SEZs Scheme, Benefits of SEZs
Scheme, Current Trend of EXIM Policy in India, India’s Export Performance, Trade
Policy Measured for Boosting Exports.

Unit 9 — Socio-Cultural Environment: Poverty in India, Unemployment in India, Human
Development, Rural Development, Business Ethics, Meaning of Business Ethics and
Values, Advantages of Ethical Business, Characteristics of Ethics, Sources of Ethics,
Ethics and Profit, Values in Business, Ethical Dilemma, Impact of Globali %}
Business Ethics, Business Ethics as a Competitive Advantage.

Unit 10 - Corporate Governance: Scope of Corporate Govern Principles of
Corporate Governance, Role of Corporate Governance, Role of Corporate nance in

rds YShareholders,
, Responsibility
ents for Corporate

India, Corporate Social Responsibility, Responsibility
Responsibility Towards Employees, Responsibility Towar
Towards Community, Major Social Responsibility of B
Social Responsibility (CSR), Arguments Against Cogpor
Importance of CSR, Social Audit, Uses of Social i

Unit 11 — Emerging Trends in India’s BusinesSEnvigonment: India’s Competitiveness
in the World Economy, A Look to Current,Phase of globalization, External Influences on
India’s Business Environment, Compe rends in the Business Environment,
Business Opportunities in the gRurdl_Sector, Developing Countries: How Deeply
Integrated? Does globalizatio ' «@ cer’s Interests?

Unit 12 — World Trade Orga n: World Trade Organisation (WTQO), Functions of

WTO, Rules of WT (Agreﬁe s), Organisations of WTO, Regional Groups in WTO,
Advantages/Bengfits 0 , Dispute Settlement, Impact of WTO in India

O

QR
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Course Qutcome:
On SlrJCCESSfU| ::)mpletion of the course, the learner will be able to:
Co# Cognitive Outcomes
Abilities
C0204.1 Remember The legal framework that regulates the business environment.
C0204.2 | Understand How an entity operates in a business environment.
C0204.3  Apply The effects of government policy on the business environment.
C0204.4 | Analyse How financial information is utilized in business.

Reading: R 4
» Business Environment —Shaikh Saleem, Pearson publication

» Business Environment- A.C. Fernando, Pearson public
* Business Environment-Francis Cherunilam, Himala

+ Indian Economy —Datt & Sundharam- S. Chand

» Essentials of Business Environment-K. Ash alaya Publication.
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Semester

2 Course| 4 | Specialisation

Course Code

0OBC205 Credits Type Core Course

Course Title

Indian Banking System

i

rse Description:

This course is structured to help students master the concepts of the Indian Bankin em
and to understand the evolution, structure, and performance of Indian banks. Stude

be exposed to key trends and changes in the Banking services sector. | tion,\the
student will learn about various career opportunities in the banki cial
institution field. With this relevant information, students will be a asp)therapid
changes that are happening in this course area and the real world. iscussion
will cover banking activities and their various important conce

r jectiv

1. To be able to familiarize the students with the ¢ ian banking System.

2. To be able to understand Evolution and str e of lpdian Banking System.

3. To be able to describe the need of Technology in TAdian Banks.

4. To be able to understand the concept, feat importance, and problems faced by

Indian banking system.

Course OQutline:
Unit 1: Meaning and Evol f ing- Meaning of Banking, Definition of
Banking,

Importance of Banking, Rolgfof Banking, Origin of Banking, Evolution of Banking in

Europe, USA, Asia,

Events in History of Banking.

Unit 2: Stryct % ndian Banking System- Types of Banks, Structure of Indian
Banking,

Public Banks, Private Sector Banks, Developmental Financial institutions,

N inance Companies.

nctions of Bank - Primary Functions, Secondary Functions, Agency Services,

emittance Services, Collection Services, General Utility Services

nit 4. Opening of Accounts - Procedure for opening the Bank account, Identification of
the customer, Know Your Customer policy (KYC), Nomination, Procedure for Operating
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Deposit Account, Type of Account Holders, Individual Account Holders, Institutional
Accounts, Foreigners and Non-Resident Indians Accounts, Special Accounts.

Unit 5: Banker Customer Relationship- Banker Customer Relationship, Duties of a
banker, Rights of a banker, Attachment of customers' accounts

Unit 6: Deposit Schemes- Deposit Schemes, Rate of Interest on Deposits, Tax Deduction
at Source, Weighted Average Interest

Unit 7: Loan Schemes- Reasons for Banks lending process, Credit Creation b S,
Types of loans and Advances, Lending Principles, Priority Sector Loans, Non-Pxor

Sector Loans.

Unit 8: Financial Statements of Banks - Introduction to Financial Statements gf Banks,
Balance Sheet of a Bank, Profit and Loss Statement of a Bank ’

Unit 9: Negotiable Instruments Act - Meaning and types,0f Nggotiable Instruments,
Promissory Notes, Bill of Exchange, Cheque, Holder, @ ation’Payable to Bearer,
Payable to Order.

Unit 10: Crossing and Endorsements- Crossin 2, General Crossing, Special

Crossing, Non-Negotiable Crossing, Account, Payge Crossing, Double Crossing,
Endorsements General Endorsement, Spgecial En ent, San Recourse Endorsement,
Per pro Endorsement, Restrictive Endors

Unit 11: Technology in Bank ion to Technology in Banks, Society for
Worldwide Interbank Financi le nication (SWIFT), Technology based services
in Banks (Core Banking S anking, ATMs, Credit Cards, Debit Cards, Tele
Banking, Mobile Banking, Iry anking, Other Technology based services.
Course Qutcome:
On successful cmo he course, the learner will be able to:
CO# | Cognitive Outcomes
Abilities
S
C0205.1 | Remember Learn various functions of Indian Banking system.

|
A\ C0205.2 | Understand Understand the basic concepts of banking structure and its

| functionality
' C0205.3  Apply Differentiate problems faced by banking institutions in India.

' C0205.4 Analyse Exhibit the components of banking system.
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Reading:
» Fundamentals of Banking by Dr. Babasaheb Sangale and others
» Banking — Dharmaraj E — Scitech Publications

» The Indian Financial System and Development — Vasant Desai — Himalaya
Publishing House
* Indian Financial System — M Y Khan — Tata McGraw Hill

» Accounting and Finance for Bankers — Indian Institute of Banking & Finafice — E I
Macmillan Q

Na

QQ\;
S
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Semester 2 Course | 4 | Specialisation

Course Code | OBC206 Credits Type Core Course

Course Title Soft Skills |

rse Description: This course is designed to teach awareness of appropriate

communication strategies. This will help students to analyse a variety of commupication
acts & their use in personal and professional success.

I jectiv

1. To develop the wide variety of soft skills starting from co nication, to working
in different environments, developing emotional sensi f\%ﬁwg creative and

critical decision making.

2. To groom students for workplace by b@h aps through effective
interpersonal communication skills.

3. To make the student an effective manageg witly adequate soft skills required for
any organisation.

N N o

&

Unit 1: Business Etiquettes @ @ stening Skill: Business Etiquettes, Body language,
Dressing Etiquettes, Telephoy Biduettes, Dinning Etiquettes, Art of Effective Listening.

Unit 2: Public $peakingyPersuasion: Role of Persuasion in Communication, Persuasion
as a Skill es Bepefits of Persuasion in Business Skills, Principles of Persuasion,
Importancg of Perstiasion in Business and Life, Persuasive Speech Explained, The

Impor Public Speaking: How to Become Better at Public Speaking, Special Tips
forRublic Speaking,
K ill Required, Effective Speaking Delivery: Your Voice, Vocal Production
it 3: Visual Communication: Visual Communication: Definition, Visual
ommunication Forms, Advantages of Visual, Communication, Disadvantages of Visual
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Communication, Interpersonal and Technical Skill, Interpersonal Skills: Definitions and
Examples, Jobs That Require Interpersonal Skills, How to Improve Interpersonal Skills?
Nine Steps for Improving Interpersonal Skills, Develop Interpersonal Skills at Work, How
to Improve Your Technical Skills.

Unit 4: Personal Branding: Well-Known Examples of Personal Branding, Benefits of
Building a Personal Brand, Seven Steps to Creating a Compelling and Profitable Personal
Brand, How to Sell Yourself —Appearance Self-Branding, Ten Tips for Developing Your
Personal Brand, VVoice Modulation Importance of VVoice Modulation, Voice Modulation

Depends on Four Aspects, Here Are Seven Handy Tips to Help You Practice, | rtange
of Tone of Voice.

Unit 5: Emotional Intelligence: Meaning of emotional intelligenge,\Introduction to
Emotional Intelligence, Emotional Intelligence is Commonly Define& ttributes,
t, F

Importance of Emotional Intelligence, Emotional Intelligence Key Skill to
Build up Emotional Intelligence, Five Main Components_of al Intelligence,
hg, Empathy and

Unit 6: Image Building: Image Building - Befinition, Importance of Brand Image,
Importance of Building Image, How Can You Imp rand Image, Building Foundation
for Brand Image, Steps for Future Busine ategies.

Unit 7: Teamwork: Definition, 8 @
at Workplace, Tips on How t orme

aBetter Teamwork, Importance of Teamwork
ood Team Player, Stages of Teamwork.

Unit 8: Teamwork Skills: T? k skills: Definition and Examples, Importance of

Teamwork Skills, T en Teamwork Skills, Effective Team Working Skills, KeyProcess
Focused Team/SK work Skills List, How to Improve Teamwork SkKills,
References far prk Skills, Try These 10 Strategies to Succeed, Key Takeaways
TIPS FOR' A BETRER FUTURE STRATEGY, Skills for an Effective Group Process,
CheckHhst of Tean).

lem Solving and Decision Making: Understanding Problem Solving, Find Out How
tonSolve Your Problems, an Understanding Complexity, Problem-Solving Processes, Guidelines
r Broblem Solving and Decision Making, Define the Problem, Rational Versus Organic
proach to Problem Solving, Effective Problem Solving.
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Unit 10: Decision Making: Meaning of Decision-Making, Importance of Decision-
Making, Characteristics of Decision making, Principles of Decision Making, Five Steps
for Good Decision Making, Process and Practical Ways of Decision Making, Seven Steps
in Decision Making Process, Weighing Positive and Negative Decision Making, Decision
Making: Weighing Advantages and Disadvantages, Pros and Cons of Decision Making,
Thinking Hats, Thinking Hats Frame, Parallel Thinking, Strategies and Programmes, How
to Solve Problems Using Six Hat Thinking, How to Use The Six Thinking Hats

Course Qutcome: E '
On successful completion of the course, the learner will be able to: \

A

CO# Cognitive Outcomes
Abilities
C0206.1 | Remember Learn the basic aspects of soft skills.
C0206.2 | Understand Differentiate professional challenges and management decisions in
communication

C0206.3 | Apply Learn and implement Problem solving skills.

C0206.4 | Analyse Analyse professional practices.
Suggested Readings:

» Bowvee, Courtland L, V. Thill & Barbara E. Schatzman. Business

Communicati TodafT nth Edition. New Jersey: Prentice Hall, 2010.
RoBipson. Effective Listening Skills. Toronto: ON: Irwin Professional
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Semester 3 Course | 4 | Specialisation

Course Code | OBC301 S Type Core Course

Course Title | Human Resource Management

rse Description:

Human Resource Management (HRM) links people-related activities to

design, recruitment and selection, evaluation, performance mana
health and safety, and the strategic contribution of HRM to orgari
and evaluating HRM effectiveness. Working with contemporar
only engage in collaborative and individual work process
discourse characteristic of the HRM context and enviro

biectives:
1. Toenable students to understand the HR fManage and system at various levels

in general and in certain specific industri ganisations.

2. To help students focus on and an e issues and strategies required to select
and develop manpower re

* y for the application of HR related issues.
4. To enable students to M
with the domain conoﬁt i

3. To develop relevant s

e the understanding of various HR concepts along

order to take correct business decisions.

Unit T\JIntroduction to Human Resource Management: Introduction to Human

R rce Wlanagement, Meaning of Human Resource, what is Human Resource

t (HRD), Nature of Human Resource Management, Scope of Human

urce Management, Main Objectives of Human Resource Management, Functions of

u Resource Management, Importance of Human Resource Management, HR as an
set, Evolution of HRM, Human Resources Trends in India.

i
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Unit 2: Job Analysis, Job Description, And Job Specification: Job Analysis —
Introduction, Job Analysis — Meaning, Job Analysis — Definitions, Job Analysis —
Concept, Job Analysis — Contents, Job Analysis — Objectives, Job Analysis — Purposes,
How to Conduct a Job Analysis, Job Analysis — Methods, Job Analysis — Functions,
Sources of Job Analysis Information, Job Analysis — Significance, Job Analysis — Areas,
Job Analysis — Advantages, Job Analysis — Competency Approach, Job Description and
Job Specification, Role Analysis: Meaning and Process.

Unit 3: Job Design: Job Design — Introduction, Nature of Job Design, Designing Efficient
Jobs, What Do Candidates Look for in a Job, Approaches to Job Design, Engirfeering
Approach, Human Approach, Job Characteristic Approach, Job Desig .
Rotation, Simplification, Enlargement, and Enrichment of Jobs.

Unit 4: Human Resource Planning: Human Resource Planning — |

Resource Planning — Meaning, Human Resource Planning — Definitio esource
Planning — Need and Importance, Human Resource Planni ves, Human
Resource Planning — Organisation, Human Resource Plan — man Resource
Planning at Different Levels, Human Resource Planning itapive and Qualitative
Dimensions.

Unit 5: Process of Human Resources Plannings esource Planning System,
And Responsibility for Human Resource Planning: an Resource Planning System,
Mapping an Organisation’s Human Capital hitgcture, HRP and Environmental
Scanning, Human Resource Planning Rrocess, Responsibility for Human Resource
Planning, Effective Human Resource Plan

Unit 6: Recruitment: Introd
Definition, Process of Recruifment,
Sources of Recruitment, Methe @

Unit 7: Selection: troduﬁon on Selection, Difference Between Recruitment and
Selection, SelectieryProeedure, Selection Decision Outcomes.
ogia

ecruitment, Recruitment: Meaning and
itment Policy, Factor Affecting Recruitment,
Recruitment.

Unit 8: Induct % ing, And Orientation: Introduction on Induction, Induction
in HRM — R0 You Mean by Induction, Eight Important Induction Characteristics,
Main

Obijectiv ction, Need for Induction, CEO’s Role in Induction, Induction Program:
@) i ontents, Importance, Evaluation, Making Induction Programme Effective,

xperience: Seven Dos and Don’ts of Effective Onboarding.

nity9: Training and Development: Introduction on Training and Development,
aining and
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Development Objectives, Need for Employee Training, Importance of Training,
Identifying Training Needs of Employees, Providing Training: Responsibilities and
Needs, Types of Employee Training, How to Evaluate Training Effectiveness.

Unit 10: Performance Appraisal: Introduction on Performance Appraisal, Meaning of
Performance Appraisal, need for and Importance of Performance Appraisal, Objectives of
Performance Appraisal, Limitations of Performance Appraisal System, Methods of
Performance Appraisal, The Performance Appraisal Process, Factors Affecting
Performance Appraisal, Benefits of Performance Appraisal, Effective Performance
Appraisal, Employee Reward and Recognition Systems.

Unit 11: HR Records: Types of Information, Objectives of Personnel Re Recar
Serve the Following Purpose, Essentials of a Good Record, Precautiong’in Malataifing
Records, Types of Personnel Records.

Course Qutcome: x
N~

On successful completion of the course, the learner will be )
CO# Cognitive Abilities Outcomes

CO301.1 Remember Describe the role of:Hun:1an Resource Function in an
Organisation.

C0301.2 | Understand llustrate the different methods of HR Acquisition and
Retention.
CO301.3 Apply - Integrate the knowledge of HR concepts to take correct business
| decisions.
C0301.4 | Analyse - ‘ Knalyse the strategic issues and strategies required to select and

develop manpower resources.

eema Sanghi, HRM, Vikas Publishing
% Human Resource Management in Organisations, Izabela Robinson, Jaico
Publishing House.
Armstrong’s Essential Human Resource Management Practice - A Guide to People

Management, Michael Armstrong, Koganpage.
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» Applied Psychology in Human Resource Management, Cascio & Aguins, PHI.

* Ashok Kumar, Human Resource Development: An Interdisplinary Approach
Annual Publications, New Delhi, Vol I, 1991.

+ Dave Ulrich (1987), A new Mandate for Human Resources, HBR, Vol76, Jan-Feb

* Herbst, PG. The Product of Work is people, National Labor Institute Bulletein,
Vol-I
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Semester 3 Course |4 Specialisation
Course Code | OBC302 Credits Type Core Course
Course Title | Banking Operations

rse Description:

relating to the role of banks as financial intermediaries. The course will make
understand the role of transactions costs and informational asymmeb&

of the banking system.
r jectives: b

1. To make students to understand the contemporafy, natgye and present scope of

banking.
2. To make students to understand the role ‘f bank!'ng In economic development.

3. To assist students to develop managem

entrepreneur, or employee. This course is designed with the perspective ofthe.theokies
the

peration

ills required to handle banking
operations. 4. To develop confide ngst students on analytical aspects of

banking issues. Learning

Course Outline:
Unit 1. Types of Banks: Types)of Banks, Public Sector Banks, Private Sector Banks,
Cooperative Banks, elopmental Financial institutions.

Unit 2. Regul ramework of Banking: Important Acts regarding regulatory
framework, Powe eserve Bank of India, Functions of Reserve Bank of India.

Uni§3. Deposit Schemes: Deposit Schemes, Running Account Schemes, Fixed Deposits,
foy Non-Resident Indians.

nity4. Loan Schemes: Types of loans and Advances, Fund based unsecured facilities,
nd based secured facilities, non-Fund facilities.
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Unit 5. Asset liability Management in Banks: General: Introduction to Asset Liability

Management, Common size Statements of a Bank, Sensitivity Analysis, Scenario
Analysis, ABC Analysis, Liquidity Management.

Unit 6. Asset liability Management in Banks: Specific: Significant Accounting
Policies’ and ‘Notes to Accounts’, Liability Management, Asset Management.

Unit 7. Risk & Fraud Management: Introduction to Risk Management, Types of Risks.
Unit 8. Risk & Fraud Management: Risk Management, Credit Risk Rating\R
guidelines regarding Fraud Management, Macro Management of Frauds.

Unit 9. Paying Banker and Collecting Banker: Paying Bankers/4€oMNecting/ Banker,
Bouncing of a Cheque.

Unit 10. Transformation of Banking Services: Intro n ransformation of
Banking Services, Traditional Services offered by Banks, Ic banking services,

New Instruments of Service.

Unit 11. Banking sector reforms: Important bank sector reforms, Corporate
Governance in Banks, Ethics in Banking, Custo Service in Banks, Consumer Courts.

Course outcome:
On successful completion of the coyssg, thedearfer will be able to:
CO# Cognitive Outcomes
Abilities
C0302.1  Remember ‘Learn various concepts of how bank-based systems differ from
marketbased systems.
C0302.2 | Understand | Understand and implement the theories relating to the role of banks as
‘ financial intermediaries.
CO302.37\ Appiy Learners will advance their skills in analysing the main types of risk
‘ that banks face and explain their relevance to the stability of the
: financial system.
4 i
C0302.4 | Analyse Understand and analyse the role of transactions costs and informational

asymmetries in the operation of the banking system.
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QR

Reading:
Atkinson, R.L., et al: Introduction to Psychology, Harcourt Brace Jovanovich.
Baron, R.A: Psychology: The Essential Science, Allyn and Bacon
Morgan, C.T., King, R.A., Weisz, J.R. and Schopler, J: Introduction to Psychology
McGraw Hill

Munn, N.L., Ferland, L.D., and Ferland, P.S: Introduction to Psychology. Oxford, v

IBH Publishing.
Fundamentals of Banking by Dr. Babasaheb Sangale and others

Banking — Dharma raj E — Scitech Publications
The Indian Financial System and Development — Vasant De;&mal a

Publishing House

Indian Financial System — M Y Khan — Tata McGraQil

N
O
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Semester 3 Course 4 | Specialization

Course Code | OBC303 Credits Type Core Course

Course Title Introduction to
Psychology

<

rse Description:

Psychology can be defined as the scientific study of mental processes and behavi ile
psychology is most often associated with clinical issues (i.e., abnormal, persgnality), th
makes up only a small portion of the field. Other specialties within t include

cannot understand ourselves or the individuals around us withou
develop, how we behave in a social context or the physiologi onents of our
behaviour. Thus, this course will serve as an overview o jor fields within
psychology with an emphasis on developing an unders sychology as the
science of human thought and behaviour. We will .dlso critically evaluate
"common sense™ knowledge about how people function.

biectives:

1. Understand the concept and goals of psyehology.

2. Understand the evolution of psychology.

3. Explain the different branch
Course Outline:
Unit 1: Psychology: Meanir @ s, goals, theories of learning, History and origin
of Psychology, Early Psycho -@ Structuralism: Introspection and the awareness of

subjective experien%n ism and Evolutionary Psychology, Psychodynamic
, Behavi

nd tion of psychology.

school of psycholog rism, Gestalt School of Psychology, Psychology in the 21%

century, Histors logy in India, Branches of Psychology, Application of

Psychology,

Unit 27°§cAlols of Psychology: Behavioral school of Psychology, Psychoanalytic school
of Rgycholdgy, Gestalt school of Psychology.

%3: Learning Process: Definition of learning, types, factors involved in Learning,
Qe ies of Learning, E.L. Thorndike - Trial and error Theory of learning (Stimulus

esponse theory), Laws of Learning, Classical Conditioning, Types of Classical
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conditioning, Operant conditioning: Theory of Reinforcement, Skinner ldentified three
types of responses that can follow a behaviour, schedules of Reinforcement, Application

of operant conditioning and human resource management, Programme learning.

Unit 4: Memory and Forgetting: Meaning of Emotion, Definitions of Emotion, Memory
process, Encoding, Storage, Retrieval, Atkinson, and Shiffrin model (multistore model),
Stages of memory, Sensory memory/sensory register, short term memory, lo rm

memory, Forgetting, causes of forgetting.

Unit 5: Sensations, Attention and Perception: Meaning of Senj%Q)ej}\ition of

sensation, attributes of sensation and its types, Attention: m , definition, types,
determinant, span of attention, distraction, Perception: Meaging; ion, perceptual
constancy, determinant of perception.

Unit 6: Meaning of theories of intelligencg: Meahiag, definitions, characteristics,
Theories of  Intelligence, Factorial appreach Information  processing

approach, Measurement/Assessment of abilities, Early Intelligence test, Stanford-

Binet Intelligence scale, Wechsleg/SCales, @n-verbal test, Intelligence test in India,

ability, causes of mental Retardation,

Variability of Intelligence ,Intehectd

Management of Intellectua ,Intellectual Gifted, Normal Curve, Emotional

Intelligence ,Definitigns and gomains of Emotional Intelligence.
it 7- : T eories of Emotion: Emotion: Meaning, definitions, feelings,
Basic Emg@tions, “@amponents, Brain areas related to Emotions, Bodily changes and

ctions. Theories of Emotion: Physiological theory, Cognitive theory, other
ent of Emotions, Management of Negative Emotion.

8:"Meaning and Theories of Personality: Personality: Meaning, Definitions,
teristics, Types of Personality: Definitions, Early types approach, William Herbert
eldon type(1940),Triune Approach, Freiedman and Roseman Type(1976),Personality
pes in the Workplace, Trial Approach of Personality, Definitions of trait,
Psychodynamic theory ,Carl Jung and Analytical, Big Five Traits of Personality, Trait
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Activation theory, Social Learning theory, Transactional Analysis, Situational strength
theory, Types of test used in personality.

Unit 9: Motivation in Workplace: Motivation: Meaning, definitions, types,
characteristics, Motivation and Performance, Early theories of Motivation: Maslow theory
of needs, Two factor theory of Motivation, McClelland’s theory of Needs, Theory X and
Contemporary Theories of Motivation: Equity theory, Self-determination theory,
Expectance Theory of Motivation, Self-Efficacy theory.

Unit 10: Leadership: Leadership: Meaning, Definition, Characteristics of effici %}
Theories of Leadership: Traditional Theories of Leadership, Contemporary&theori

leadership.

Course Qutcome: x
On successful completion of the course, the learner will be able&l

CO# Cognitive Outcomes
Abilities
C0303.1| Remember Learn the basic aspects of human psychology.

C0303.2] Understand | Students will be able to differentiate between the major
observational, correlational, experimental, and
quasi experimental designs used by developmental psychologists
and articulate the benefits and limitations of each.

C0O303.3| Apply Students will be able to critique various studies and theories based
on this information.

C0303.4| Analyse Students will be able to identify and discuss the major theories
and research from the area of social psychology.

. m&;s etal: Introduction to Psychology, Harcourt Brace Jovanovich.
on, R.

A: Psychology: The Essential Science, Allyn, and Bacon

. rgan, C.T., King, R.A., Weisz, J.R. and Schopler, J : Introduction to
ychology McGraw Hill

Q ,»' Munn, N.L., Ferland, L.D., and Ferland, P.S: Introduction to Psychology.

Oxford, IBH Publishing
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Semester 3 Course | 4 | Specialisation

Credits
Course Code | OBC304 Type Core Course
Course Title | Research Methodology

rse Description: \:—V

To familiarize students with the type of business problems often faced by corporatg entities
and to help them develop insights about the basic concepts of research desighs a

methodology aimed at solving business problems.

r jectives:
1. To understand the concept and process of business Ne business

environment.

2. To know the use of tools and techniques fo@&i?onclusive, and causal

research.

3. To understand the concept of measurement in an empirical system.

4. To use statistical techniques to analyse the arch data.

Course Qutline:
Unit 1: Introduction to Re
Research, Research Applicat

at is Research, Types of Research, Process of

101 Social and Business Sciences, Features of a Good

Research study? V4

Unit 2: Identifying"Re Problem: Defining the Research Problem, Management
Problem vs. % Problem, Problem Identification Process, Components of the
Research Broblem¥sermulating the Research Hypotheses, Writing a Research Proposal.

Unid 3: Rese Design: Nature and Classification of Research Designs, Exploratory
a signs, Descriptive Research Designs, Experimental Designs, Errors Affecting
earch Design.

it 4: Design Sampling: Sampling Concepts, Sampling Design, Determination of
Sample Size
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Unit 5: Data Collection Tools: Classification of Data, Secondary Data, Primary Data
Collection: Observation Method, Primary Data Collection: Focus Group Discussions,
Primary Data Collection: Personal Interview Method.

Unit 6: Measurement and Scaling Technique: Types of Measurement Scales,
Classification of Scales, Measurement Error.

Unit 7: Data Analysis and Interpretation: Data Interpretation, Importance of Data
Interpretation, Data Interpretation Problems, Descriptive vs. Inferential Andlysis,
Descriptive Analysis of Univariate Data, and Descriptive Analysis of Bivari :
Correlation Analysis, Regression Analysis.

Unit 8: Hypothesis Testing: Concepts in Testing of Hypothesis Tﬁﬁ}nceming
Means— Case of Single Population, Tests for Difference between Two jon Means,
Tests Concerning Population Proportion— Case of Singl ulatign, Tests for
Difference between Two Population Proportions.

Unit 9: Multivariate Statistical Techniques: Factor ‘Aqalysis, Discriminant Analysis,
and Cluster Analysis.

Unit 10: Interpretation and Report Writing: fypes of Research Reports, Report Writing:

Structure of the Research Report, Repogt Writing: Formulation Rules for Writing the

Report.
Course Qutcome:
On successful completion oWr e learner will be able to:
CO# Cognitive | Outcomes
Abilities |
CO304.1 Remember Develop the concept of research in the business environment.

C0304.2 | Understand Explain the process characteristics and their linkages with the

process product matrix in a real-world context.
\

C0304.3 | Eply Use the tools and techniques for the research activities.
"‘ C0304.4 | Analyse Exhibit the concept of measurement in the empirical study.
b4
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Reading:
« Chawla, D. and N. Sondhi. Research Methodology: Concepts and Cases.
* New Delhi: Vikas Publications, 2011.
» Easterby-Smith, M, R Thorpe and A Lowe. Management Research: An
 Introduction, 2nd Edition. London: Sage, 2002.

» Grinnell, Richard Jr (Ed.). Social Work, Research and Evaluation. 4th Edition. v

 ltasca, lllinois: F.E. Peacock Publishers, 1993.
» Kerlinger, Fred N. Foundations of Behavioural Research, 3rd Edition. NewnY ork:

* Holt, Rinehart, and Winston, 1986.

QQ\;
S
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Semester 3 Course | 4 | Specialisation
Credits

Course Code | OBC305 Type Core Course

Course Title Business Laws

rse Description:

The course provides the student with foundational information about rules b

entering into the contracts to purchase raw materials, ensuring that
standards, disposing of plant wastes, promoting and pricing prod /SBgVICES; providing
product warranties and after-sales service.

Course Objectives:

To understand the Evolution of the Legislativesyste

1

2. Study the classification of law.

3. Understand the Justice delivery system in
4

Comprehend the importance of m ile laws.

Course Outline:
Unit 1: Introduction to La Business Laws: Meaning and Philosophy of law,
Nature and classification of law, Jddiciary system of India, Source of Law, Mercantile or
commercial law.

Unit 2: Thel @ ontract Act, 1872(Pat I): Important definitions of the Indian
contract agt, EssentiebOf a contract, Types of contracts, Contract, and agreement, Offer or

pr% eptarice and revocation, Quasi Contract.
3: The Indian Contract Act, 1872(Part 11): Consideration, Essential of valid

ration, Exceptions to the rule:” No consideration No contract”, Capacity of parties
competency to the contract, Minority: Agreements with minors, Mental Incompetence,
competence through status.

i
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Unit 4: The Indian Contract Act, 1872 (Part I11): Free consent, Legality and objects of
consideration, Discharge or termination of contracts, Remedies for Breach.

Unit 5: The Indian Contract Act, 1872 (Part IV): Contract of Indemnity and guarantee,
Discharge of surety, Difference between contract of Indemnity and contract of guarantee,
Contract of Bailment and pledge, Contract of agency.

Unit 6: The Sale of Goods Act 1930 (Part 1): Contract of sale of goods, Definitions of

Important terms, Essential elements of sales contract, Difference between actual salg and
agreement to sell, concept of goods and its types, Ascertainment of price.
of

Unit 7: The sale of goods act 1930 (Part I1): Conditions and warranties; Convegsi
condition to warranty, Difference between condition and warranty, Exptess and implied
conditions and warranties, Doctrine of caveat Emptor.

Unit 8: The sale of goods act 1930 (Part I11): Transfer of pr
of title, Performance of contract of sale, unpaid seller, an

rt ership, Transfer
hts.

Unit 9: Companies Act 2013 (Part 1): Indian ¢ nies Act; 2013, Characteristics of
company, Different kinds of companies, corporate veil

Unit 10: Companies Act 2013 (Part I1): Promo uties of a Promoter, Liabilities of
a Promoter, Rights of a promoter, Form of a company, Detailed procedural aspect
Incorporation of a company.

Unit 11: Companies Act I11): Memorandum of association, Articles of
Association, differentiate betwe morandum of association and articles of association,
Prospectus, Private P. cemer(, nding up of company and its modes.

Unit 12: Infor MyTreshnology Act, 2000: IT act 2000, Aim and objectives of the IT
act, Featur e IT Jact, Basic definitions, Digital signature, electronic record and E-
govern Regulation of certifying authorities, Cyber Appellant Tribunal, Confiscation.

QR
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Course Qutcome:
On successful completion of the course, the learner will be able to:
CO# Cognitive Outcomes
Abilities

C0305.1| Remember |Understanding of business laws and its environment

C0305.2| Understand |Concepts in different business laws with respect to Justice delivery y
system

C0305.3 Apply Apply the laws of the business phenomenon and to evaluate rules
and regulation of the legislative system

C0305.4| Analyse |Analyse the growth of business laws and legal strategies adopted
by firms

Reading:

K. Aswathappa, Business laws, Himalaya
K. R. Bulchnadni : Business laws, HPH
* N. D. Kapoor, Business Laws, Sultan Cha lications

S.S Gulshan Business Law 3™ Edi ew Age International

S. C. Sharma and Monica; s\Law I. K. International

QQV
S
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Semester 3 Course | 4 | Specialisation

Course Code | OBC306 Credits Type Core Course

Course Title Soft Skills-11

N

rse Description: This course is designed develop soft skills and personality of
students. Students will be able to manage their work life balance. This will
employability skills.

r jectiv
1. To enhance holistic development of the students.
2. To enhance employability skills among the students.
3. To inculcate life management skills among the studen

I line:

Unit 1: Self Analysis: Self-Esteem, Factors that
self-esteem, importance of self-worth.

steem, Characteristics of

Unit 2: Career Planning: Career Planning, ObjectiVes, purpose, and features of career

planning. Benefits, Important factors a for career planning, Handle failures,
Depression, SWOT analysis, Goal s€tting, importance of Goal setting.

Unit 3: Time Manageme agement Techniques, Importance and Need of
Time Management, Term an ology for Time Management One Needs to Know,
Importance of Time anaggm ; Goal Setting, Align Your Environment with Your

Goals, Schedullng

Unit 4: ement Stress Management, Advantages and Disadvantages of

Stress, Str&ss versus Burnout, Stress Management Process, Different Stress Management

Q@

Strategies, Stress Management in the Workplace, Stress Management

and Various Activities.
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Unit 5: Public Speaking: Introduction to Public Speaking, Importance of Public
Speaking, Ethical Public Speaking, Audience Analysis, Methods of Delivery, Verbal and
Non-Verbal communication.

Unit 6: Presentation skills: Introduction to Presentation Skills, Importance of
Presentation Skills, How to Improve Presentation Skills, Benefits of Oral Presentation,
Preparing for a Presentation.

Unit 7: Goal Setting: Introduction to Goal Setting, Wishes, Dream and Goals, |
of Goal Setting, Skills Required for Goal Setting, Different Areas Related to Goal
Personal Goal Setting, Golden Rules of Goal Setting.

Unit 8: Teamwork: Introduction to Teamwork: Team Effectiveness, Gto scussion,
Group Decision Making Process, Advantages and Disadva up Decision

Making, Importance of Effective Team Communication, Di C
Team and Significance of Team Formation, Types of Te am Motivation.

Unit 9: Leadership: Introduction to Leadership, aracteristics of Leadership,

Formal and Informal Leaders, Leadership Functions, Qualities of a Good Leader, Process
or Techniques for an Effective Leadership, LeadershipA raits, Types of Leadership Styles,
Creativity in Decision Making.

Unit 10: Conflict Management: Iatroduction to Conflict Management, Types of Conflict,

ation Skills, Advantages and Disadvantages of

Course Qutcome:
On successful completion of\ﬁe ourse, the learner will be able to:

CO# Cognitive Outcomes

Abilities
COHBL || mariber Learn the Basic aspects of time Management.
) C0O306.2 | ynderstand Explain career planning goals.
C0306.3 Apply Demonstrate use of teamwork.
C0306.4 Analyse Experiment Presentation skills in organisation.
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Reading:

» Leadership and soft skills for students by Cary J. Green.

* The Ace of soft skills by Gopal swamy Ramesh and Mahadevan Ramesh, Pearson
Publication

» Personality Development and Soft Skills by Barun Mitra.
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Semester 4 Course | 4 | Specialization

Course Code | OBC401 Sl Type Core Course

Course Title | Management Information System

rse Description:

Management Information System (MIS) are evolving since decades. Every y

elements of MIS to advanced concepts like Expert Systems, D
Mining. Students will gain the foundation knowledge o
Artificial Intelligence, Expert Systems, Decision-Maki
application areas of MIS.

nd commonly used

biectives:
1. To lay the foundation about Managemen rmation System. This course will
help explore the key technological MIS and gives better understanding of

MIS by using case studies?
2. To be able to fami

students with the concepts of Management
Information System.

3. To be able teunderstand functions of Information System.

4. To be al esChilde components of the MIS.

5 To erstand the concept, features, importance, and problems faced by

ers,

: Introduction to Management Information System (MIS): Introduction to MIS,

amework for MIS Organisation and Management triangle Levels of Management,

i
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Information Need and Economics, Objectives of MIS, Categories of MIS Classification of
MIS, MIS as an instrument for Organisational change and Advantages and Disadvantages
of MIS.

Unit 2: Management Information System - Decision Making Models: Introduction to

Decision Making, Importance of Decision Making, Models of Decision Making, Simon’s
Decision-Making Theory, Attributes of Information — MIS Perspective and Limitations of
Decision Making in MIS Model.

Unit 3: Database Management System (DBMS): Introduction to Database Mandgemgnt
System, General MIS components, Database Management System, and DBMS Relatio
and Database Relations.

Unit 4: Systems Analysis and Design: Introduction to Systems
what is Management Information System, System Analysis
Information System Stakeholders, System analysts and P

is and Design,
igh — Basics,

anagers, System
ies) to Improving

Development Life Cycle, Different Approaches (or do
Information Systems Development and CASE Tools.
Unit 5: Information Security: Introduction ’@i n Security Roles and

Responsibilities, Tools and Techniques and Softivare S Assurance.

Unit 6: Management Information System Ne iIng & Advanced Technologies:
Introduction to Networking, Topologies etworking, Information Technology and
Case Study.

Unit 7: Electronic Commerce:sigtr n to Electronic Commerce, E-commerce types,

Advantages and Disadvantag mmerce, E-Commerce with 5-C-Model, Business
Models Related to E-commey E-Commerce — Payment Systems.

Unit 8: Decisign ot System: Introduction to Decision Support Systems,

Characteristics %\ ities of Decision Support Systems, Components of Decision

Support S S p Decision Support Systems, Executive Information Systems and
eSupport Systems and Geographical Information Systems.

Executi

ert System in MIS: Introduction to Expert System in MIS, Causes of
xpert System, Special Programming Language, Expert System Architecture,
lications of Expert System, Need for Expert System, Expert System Rules for MIS
fon Making and Advantages and Disadvantages of Expert System.
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Unit 10: Intellectual Property Rights: Introduction to Intellectual Property Rights,
Forgery vs Counterfeiting Intellectual Property Rights Law and Indian Companies and Its
Patents.

Unit 11: MIS-Business Intelligence: Introduction to Business Intelligence, Business
Intelligence Users, Trends in Business Intelligence, Business Intelligence Reports — MIS
Perspective and Business Intelligence Tools.

Unit 12: MIS Applications: Introduction to the Application of MIS, Categories of MIS,
Applications of MIS Applications of EIS, Marketing Information System
Business Intelligence System (BIS), Customer Relationship Management (
Force Automation System (SFA), Transaction Processing System (TP
Management System (KMS) and Financial Management System.

Course Qutcome:
On successful completion of the course, the learner will be to:
AL
CO# Cognitive Outcomes
Abilities
C0O401.1  Remember Learn various functions of Management Information System.
C0401.2 | Understand Understand the basic concepts of Management Information System.
C0401.3 Apply Con?:e?ts &:Principles in Managing the Information System.
C0401.4 | Analyse ;:ExhikTit the components of Information system.

Y

ton, M.S. 1971. A framework for management information

, H. 1989. Management Information Systems: A Conceptual and Empirical

proach. New Delhi: Ashish Publishing House.
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«  Lucas, H.C., Jr. 1978. Information Systems Concepts for Management. New York,
NY: McGraw-Hill.
«  Mason, R.O. 1981. Basic concepts for designing management information systems.

In: Mason, R.O., & Swanson, E.B. (Eds) Measurements for Management Decision.

Philippines: Addison-Wesley.
«  Mehra, B.K. 1982. Putting management back into MIS. pp. 41-50, in: Keen, G.W.v
(Ed) Perspectives on Information Management. New York, NY: John Wiley, V
- Murdick, R.G., & Ross, J.E. 1975. Information  Systems @
Modern C
Management. Englewood Cliffs, NJ: Prentice-Hall. x
: V.

«  Zani, W.M. 1970. Blueprint for management information s ard Business

Na

Review, November-December 1970.

QQ\;
S
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Semester 4 Course | 4 Specialisation

Course Code | OBC402 Credits Type Core Course

Course Title | Entrepreneurship Development

i

rse Description:

The course Entrepreneurship Development aligns with the scope and sequence

challenges that students may face as twenty-first-century entreprene

r jectiv
The purpose of the course is that students acquire the necessa
required for organizing and carrying out entrepreneurial ies,
to analyse and understanding business situations in which
the knowledge necessary to plan entrepreneurial activitieS\T
further on is that students develop the ability to an
— especially taking over the risk and the
entrepreneurship development and, finally, to
managerial potentials.

Course outline:
Unit 1. Entrepreneur an

definition Unit 2. Proble ions to unemployment in India: Meaning and
definition unemployment of I} If-employment vs entrepreneurship.

dge and skills
evelop the ability
eurs act and master
objective of the course
iougaspects of entrepreneurship.
ecificities as well as the pattern of
ibute to their entrepreneurial and

Unit 3. Busine
opportunity ide ati
mode

Uni
co

identification of business opportunity, convergent thinking

ry project report (ppr): opportunity search: Market survey, data
alysis, and interpretation

5. Business plan: Business plan meaning, technical feasibility.

it 6. Project appraisal: Project appraisal, debt-service coverage ratio — DSC, gross
rofit

Unit 7. Institutional support of new venture: Institutional support to new venture
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(NSIC).

scheme.

CO#
C0402.1
C0402.2

C0402.3

C0402.4

Ru

Unit 8. Maharashtra center for entrepreneurship development: Maharashtra center
for entrepreneurship development (MCED), national small industries corporation of India

Unit 9. Maharashtra industrial development corporation (MIDC): Maharashtra
industrial development corporation (MIDC), micro small and medium enterprises.

Unit 10. Financial assistance for small enterprise: Financial assistance for small
enterprise, bank loans, angel funding.

Unit 11. Self-employment scheme of government of Maharashtra: Self-em N)
scheme of government of Maharashtra, micro small and medium enterprises

Unit 12. Self-employment scheme: Rajiv Gandhi Udyami Mit ojana) district
industries center, prime minister Employment generation programme, b d capital

Course outcome- ‘ <\L6,
On successful completion of the course, the learner )(H)Mle ;

Cognitive Abilities Outcomes
Remember Learn various conéepts Entrepreneurship Development.

Understand Understand way to identify and secure customers, stakeholders,
| and team members through networks, primary customer research.
| I

Apply Learners will apply their advance skills in customer development,
" customer validation, and competitive analysis.

Analyse Learners will be able to create & analyse business plans that
articulate and apply financial, operational, organisational, market,
and sales knowledge to identify paths to value creation.

ar Datt & K.P.M. Sundaram, Indian Economy, 40thRevised Edition, S.
nd & Co. Ltd.

H.R. Machiraju, Merchant banking, 3rd Edition, New Age International Publishers
» Textbook of Banking and Finance by N.K. Sharma
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* Commercial Banking in India: A Beginners Module developed by Mr. Abhijeet
Roy, International Management Institute, New Delhi

« H.R. Machiraju, Merchant banking, 3"Edition, New Age International Publishers

« M. Y. Khan, Indian Financial System, 4th Edition, Tata McGraw-Hill
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N

Semester 4 Course

Course Code | OBC403 Sl Type Core Course

Specialisation

Course Title Introduction to International Business

i

rse Description:

The objective of this course is to understand international business, which is ess

cultural and social environment within which firms operate.

r iV
1. Basic and broad knowledge in international business envj Nrategies, and
management.

2. Ability to apply concepts, principles, and theorigs to siness situations.

3. Global Perspective: Awareness of the differefiithinking and viewpoints of diverse

cultures.
4. Awareness of the global business environ nd its impacts on businesses.
Course Qutline:
Unit 1: International Business: erview: Evolution of International Business,
Drivers of globalizatio e of International Business, Stages of
Internationalization, Differe tween Domestic and International Businesses,

International Busines Approyh 7 Advantages of an International Business.

Unit 2: Theorie

g e onal Trade: Theories of International Trade —Mercantilism,
Theory of Abso % dvantage, Comparative Cost Advantage Theory,Relative Factor
Endowmefit Theo planation of the Theory, Concept of Relative Factor Endowment,
Country, Swilarity Theory, Product Life Cycle Theory, Stages of Product Life Cycle,
Tr Implications of the Product Cycle Theory, Limitations of Product Life Cycle

International Business Environment: Social and Cultural Environment:
ements of Culture, Cultural Dimension, Marketing in Cross-Cultural Context,
echnological Environment, Internet, Modems, High Speed Digital Stream, Satellite

Imaging, Economic Environment, Economic Systems, The International Economic
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System, Income and Purchasing Power Parity Around the Globe, Key Economic Issues
that Influence International Business, Political Environment: Political Systems, Political
Risk Defined, Political Risk Analysis, Indicators of Political Instability.

Unit 4: Foreign Trade and Balance of Payment: Trade and Economic Development:
Volume of Trade, Composition of Trade, Direction of Trade, Volume of India’s Foreign
Trade, Composition of India’s Foreign Trade, Direction of India’s Foreign Trade, Balance
of Payment: Concept and Uses, Trend in India’s Balance of Payments.

Unit 5: Trade Barrier, Tariff Barriers & Non-Tariff Barriers: Trade ‘Barr
Objective of Trade Barriers, Types of Trade Barriers, Tariffs, Non-Tar§f Barners;
Government Participation in Tariffs, Quotas, Financial Controls, Prior mport its
and Credit, Major NTB’s Identified, Working Definition of Non-Tariff Measures for

Purposes of Implementing the CEPT Agreement, Para-Tariff Meas Control
Measures, Monopolistic Measures, Modality for Eliminating N | Features of
the Process for Eliminating NTBS, Other ASEAN-Wide Activiti g On NTBS

Unit 6: World Trade Organisation: World Trade Org

Principles, Formal Structure, Dispute Settleme Acgession and Membership,

S), Trade-related Aspects of
Intellectual Property Rights (TRIPs) Agreement, fadian JC Layout Design Act, Agreement
on Trade Related Investments, Gener on Tariffs and Trade (GATT),
Uruguay Round Package: Organisation

=Q lar ‘in the Global Business.

Unit 7: Modes of Entering laterna al Business: Which Foreign Markets Modes of
Entry: Exporting, Licensi @ iSihg, Contract Manufacturing, Turnkey Projects,
Strategic Alliances, Stages of ance Formation, Why Alliances are More Common

Now?, Goals of Alliances, AdVa ages of Strategic Alliance, Disadvantages of Strategic
r

Alliance, Recent Me and Acquisitions, Foreign Direct Investment (FDI),Advantages
of FDI, Disadvg ofpFDI, Mergers and Acquisitions, Advantages of Mergers and
Acquisitions; : ages of Mergers and Acquisitions, Joint Ventures, Reasons for
Joint Venture Formation, When Joint Ventures Used? Advantages of Joint Ventures,
Disadvantages ofdoint Ventures, Comparison of Different Modes of Entry.

ternational Pricing Strategies: Pricing Decisions, Factors Affecting
national Pricing Strategies, Factors Affecting Pricing Decisions, Pricing Approaches,

r
Qic Issues in International Marketing.
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Unit 9: Incoterms: Incoterms, Purpose and Scope of Incoterms, Need of Revisions of
Incoterms, Incoterms 2000.

Unit 10: International Monetary System: Foreign Exchange Rates: The Foreign Exchange

Market, Exchange Rate Policy and Management, Triangular Arbitrage, Future and
Forward Market, Foreign Currency Options, Forecasting Foreign Exchange Rates,
Problems in Forecasting Foreign Exchange Rates, Fundamental Forecasting, Technical

Forecasting.
Unit 11: International Monetary Fund (IMF), International Bank for Recon M}
h

and Development (IBRD) L International Monetary Fund (IMF), The Origin

Payments, Payment Collection of Bills in Internatio (0
Dumping, Types of Dumping, Counter Trade, Typeglof Coynt8rtrades, Transfer Pricing,

Grey Marketing.
Course Qutcome;
On successful completion of the course, Mr will be able to:
CO# Cognitive Outcomes
Abilities

Understanding of international business and global business

CO403.1 | Remember |, vironment

Concepts in international business with respect to foreign

C0O403.2 | Understand trade/international business

Apply the current business phenomenon and to evaluate the
C0403.3 Apply global business environment in terms of economic, social and
legal aspects

Analyse the principle of international business and strategies

CO403.4 | Analyse |aqonted by firms to expand globally

ted Reading:
» Books C.B. Gupta, Business Environment
» Charles W.L. Hill, International Business Competing in the Global Marketplace,
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* 4th Edition, Tata McGraw Hill, Publishing Company Limited.
 Cherunillam Francis, International Business, Text and Cases, 3rd Edition,
 Prentice-Hall of India Private Limited.

+ M. Kapagam, Environmental Economics.

+ Philip R. Cateora, International Marketing.
* Francis Cherunillam, Global Business Environment.

&v
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Semester 4 Course | 4 | Specialisation

Course Code | OBC404 Sl Type Core Course

Course Title | Quantitative Techniques (QT)

rse Description: \
This course is structured to help students with quantitative skills that are required ke
decisions. These skills involve using statistical and mathematical techniques. Eormulat
and application of mathematical models in decision-making scenarios.

r jectiv

1. Tobe able to familiarize the students with the concepts of Qua&; hniques.

2. To be able to understand terms, various quantitative ues Ysed to extract
information from given data.

3. To be able to describe terms and quantitative m res;a
4. To be able to understand the concept, fi and) importance of quantitative
techniques in real world.
Course Qutline:
Unit 1: Arithmetic Progressions: A ic Progression Meaning, Arithmetic

Progression Meaning, Arithmeti 4® ssion Definition, Sequence, Series — Meaning,
Arithmetic Progression— nth Term 0@ , Sum of First in Terms of AP.

Unit 2: Geometric Progre Geometric Progression Meaning, Geometric
Progression Definitign, Geopfetric progression — nth Term of an A.P, Sum of First in
Terms of G.P., Harnwression, Harmonic Mean.

Unit 3: Per, % Permutations Meaning, Permutations Definition, Permutations of
Different [Things, mutations of n Things Not All Different, Permutations Where

Repeti re Not Allowed.
it - mbinations: Combinations Meaning, Combinations Definition, The
metry of Combinations, Combinations of Different Things.
its: Inequalities: Inequalities Meaning, Inequalities Definition, Inequalities, Graph of
near Inequalities in Two Variables, Solution Sets System of Inequalities or in Equations.
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Unit 6: Data Presentation - Classification: Data Presentation - Classification Meaning,
Frequency Distribution- Univariate, Individual Observations, Bivariate/Two Way
Frequency Distribution, Discrete Frequency Distributions, Continuous Frequency
Distributions.

Unit 7: Data Presentation - Tabulation: Data Presentation - Tabulation Meaning,
Tabulation and structure of tabulation, Types of tables, Diagram and graphic presentation
of data, Histogram and Frequency polygon, Ogives, or cumulative frequency curves.

Unit 8: Statistical Measures: Dispersion: Statistical Measures: Dispersion Meagin
Statistical Measures Definition, Mean and Median, Mode, Quartiles a@e

Percentiles. ;
Unit 9: Statistical Measures: Dispersion: Statistical Measures: % eaning,

Statistical Measures Definition, Range Quartile Deviation, Me iati

Unit 10: Standard Deviation: Standard Deviation andard Deviation

Definition, Coefficient of variation, Skewness and Kur

Unit 11: Correlation: Correlation Meaning, ion JDefinition, Karl Pearson’s

Correlation Co-Efficient, Spearman’s Rank Cortelation

Unit 12: Regression: Regression MeaniRg, Regression Equations Definition, Regression

Coefficients.
Course Qutcome:
On successful completion OQ(%S , the learner will be able to:
CO# Cognitive ” Outcomes
- Abilities
C0404.1  Remember Learn various rules, formulae of quantitative techniques.
CO404.2 | Understand Understand the concept behind the rules and formulae of various
| quantitative techniques.
C0404.3 \ Apply Knowing the terms and various measures and apply them to the
"\ appropriate problem to extract information to find the solution.

!

C0404.4 | Analyse Exhibit the terms, the quantitative/qualitative measures to get the

solution.
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Reading:
* R. Meshulam, On subsets of finite abelian groups with no 3-term arithmetic
* Progressions, J. Comb. Theory Ser. A. 71 (1995), 168-172.

» Discrete Mathematics by C L Liu.
» Discrete Mathematics by Rosen.
* Probability &amp; Random Process by T. Veerarajan.

« Fundamentals of Mathematical Statistics by S. C. Gupta and V. K. Kapoor. ; )
 Statistical Methods by S. P. Gupta. QV

Na

QQ\;
S
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Semester 4 Course |4 Specialisation
Course Code | OBC405 Credits Type Core Course

Course Title | Basics of Financial Management

rse Description:

financial system provides safety and security of funds both to the corporate who
funds and those who provide funds to the corporate investment communi i
makes you understand the meaning, significance, objective, and role of affinance
in any management. The course includes detailed knowledge about fidan@ial insgruments,
techniques, financial analysis and ratio analysis, Cost of Capj N

working capital. This course will give knowledge about financi acti

and the importance of financial management to run succes

r iV

s in Business

1. Understand the objectives, scope and how fipdncial management has evolved over

a period.
2. Differentiate between Profit Maximizati is-@~vis Wealth Maximization.
3. Learn the various sources of long finance.
4. Demonstrate the importa warking capital management and the tools to
manage it.
Course Qutline; W

Unit 1: Financial eaning and Significance of Financial System, Meaning and

ssets, Meaning and Significance of Financial Market,

Significance o
Securities E h ard of India (S.E.B.l.), Stock Exchange.
rview inance Function: Nature and Scope of Finance Function, Goal of
iopf Significance of Finance Function, Agency Cost Theory, Role ofModern

Fi e Manager.

Inancial Statements Analysis: Meaning of Analysis of Financial Statements,

’ Q: 3
Qg cance of Analysis of Financial Statements, Objectives of Analysis of Financial

atements, Techniques of Analysis of Financial Statements, Comparative Statements,

Common Size Statements
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Unit 4 Financial Ratios: Meaning of Financial Ratios, Objectives of Ratio Analysis

Advantages of Ratio Analysis, Limitations of Ratio Analysis Types of Ratios Liquidity
Ratios Solvency Ratios Activity (or Turnover) Ratio Profitability Ratios

Unit 5 Time Value of Money: Time Value of Money, Simple Interest, Compound
Interest, Future Value Concept Present Value Concept Annuity Concept, Business
Applications of Time Value of Money.

Unit 6 Long-Term Sources of Finance: Long-Term Finance — Its Meaning and Purpose,
Shares Debentures, Term Loans Lease Finance Hire Purchase Venture Capital.

Unit 7 Cost of Capital: Meaning of Cost of Capital Significance of Cost{of Capit

Classification of Cost of Capital Computing Cost of Capital of Individ ongnts
Weighted Average Cost of Capital Some Misconceptions about Cost of

Unit 8 Capital Structure: Meaning of Capital Structure Significance o tructure,
Optimum Capital Structure, Theories of Capital Structure, V3 *@ s of Capital

Structure.

Unit 9 Capital Budgeting: Meaning of Capital Bu .».%
Budgeting, Steps in Capital Budgeting Process, «
Evaluation of Capital Expenditure Proposals.

Unit 10 Working Capital Management: Meanimg of WWorking Capital Significance of

Working Capital Determinants of Work apital Working Capital Cycle (Operating
Cycle) Estimation of Working CapitalContr0lling Working Capital, Sources of Working
Capital (Short-Term Sources of

Course Qutcome:
On successful completion of th rse, the learner will be able to:
CO# Cognitive Outcomes
~ Abilities
C0O405.1 Remember Apply the fundamental concepts and tools of finance in decision
making.
C0405.2 | Understand Understand the tools and techniques required for financial
management.
4 C0405.3  Apply To be able to apply various techniques like financial ratios and
| TVM.
' CO405.4 Analyse Analyse the need for short-term and long-term need for finance

for organisation.
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Reading:
» Bhabatosh Banerjee, Financial Management, PHI India Pvt. Ltd.
* |.M. Pandey, Financial Management, Vikas Publishing House, New Delhi.
* R.P. Rustagi, Basic Financial Management, Sultan Chand & Sons, New Delhi.
* Khan & Jain, Financial Management, Tata McGraw Hill, New Delhi.

* V. Sharan, Fundamentals of Financial Management, Pearson Education, Newv

<
\Q
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Semester 4 Course | 4 | Specialisation

Course Code | OBC406 Credits Type Core Course

Course Title | Introduction to Digital Marketing

Course Description: This course will help you in understanding the basic concepts of
digital marketing with the help of different models, and examples of Ecommerce cogcepts
will be explained well. In this course, you will study to know about the objecti s
in preparing a Digital Marketing plan, forecasting using Analytics. As there |
use of social media among people, Social Media Marketing supporting manyergagisations
to grow their businesses. This course will help the learners to understapd Soci
Optimization strategies. The search engine optimization concept will derstand how

to implement SEO to the website and related concepts.

The upcoming trends in digital marketing, with the help of mail, Twitter,

YouTube, blog etc., will make the concepts clear about | jJa marketing. This

course will help the students to upgrade their knowledge o wn emerging trends
tC.

like e-banking, e-learning, e-agriculture, and e-govegnanc

e O

To help the students to know the Rasic concepts of Digital Marketing.

To help understand the con odels of e-commerce.

To understand strateg ) website, SEO

1.
2.
3.
4.

To learn the various congeptsiunder Social Media Marketing, its tools, Techniques.

ital marketing: Basics of Digital marketing: Understanding the
jtal Marketing, internet, WWW, Traditional Marketing vs Digital

it"2. Introduction to e-commerce- Introduction to e-commerce: Concept of e-
mmerce, characteristics of e-commerce, e-tailing, digital media, Digital Marketing
Strategies, Search Engine Optimization (SEO).

Sant Tukaram Nagar Pimpri, Pune — 411018, Maharashtra, India.

Ph. +91-20-2780 5709/5711 e-mail: director@dpuidl.com/contact@dpuidl.com



DP l , Dr. D. Y. Patil Vidyapeeth, Pune
y (Deemed to be University)

(Re-accredited by NAAC with a CGPA of 3.62 on a four-point scale at A Grade)
(An ISO 9001: 2015 and ISO 14001: 2015 Certified University)

Centre for Online Learning

Unit 3. Models of E-Commerce and Technology: - Models of E-Commerce

. Business - to - Business (B2B)

. Business - to - Consumer (B2C)

. Consumer - to - Consumer (C2C)
. Consumer - to - Business (C2B)

. Business - to - Government (B2G)

. Government - to - Business (G2B)
. Government - to - Citizen (G2C)

Unit 4. Web Planning: Concept of Web design and planning, characteristics CON
Web planning, segmentation, targeting. Types of websites, planning of website'
Unit 5. E-Marketing: Introduction to e- marketing, Email Marketing faced in

bulk emails, types of email marketing.

Unit 6. Social Media Marketing: Social Media Markgt
marketing, tools &amp; techniques of social media marketing,
Media Marketing

pt of Social media
ious platforms of Social

Unit 7. Social media optimization (SMO): S rategy for Business, SMO- Key
Concepts, Brand Awareness, Social Eng ent, viral Marketing. Facebook Marketing:
Introduction to Facebook Marketing, FatgbodK Profiles, Facebook Places, Facebook
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Course Qutcome:

On successful completion of the course, the learner will be able to:

Co# Cognitive Outcomes
Abilities
C0406.1 | Remember Learners will be able to understand Basic concepts of digital |~
Marketing
C0406.2 | Understand Learner will be able to explain concepts of SEO, SMO SMM
C0O406.3 | Apply Leaners will be able to create a plan for website development
CO406.4 | Analyse Learner will be to understand concepts of various emerging

trends in Digital Marketing

y
Suggested Readings:
» Understanding Digital Marketing by Dami an.
* Internet Marketing.
» Marketing by Rob Stokes and the Minds'@f Quirgk WEBSITES.
» Search Engine Optimization Fundamentals.

» E-Mail Marketing Fundamentals etinginstitute.com.

N
o
Q‘l
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Semester 5 Course | 4 Specialisation

Course Code | OBC501 Credits Type Core Course

Course Title | Introduction to Production Management.

rse Description: \7
To enable students, understand the principles, practices, and areas of application wshop
floor management. To enable the students gain insights into the various issues réfatethto
the fields of production.
r jectives:
After completion of the course, student will be able to -

1. Understand the concepts related to business and producti

2. Understand how planning and control are carried oyt*¥is-a-Wg production.
3. Understand the significance of inventory and q

Course Qutline:

Unit 1 - Introduction to production management : Meaning of production ,production
system, functions of production management, char Istic features of production system,
classification of production system, ph f product development, three types of
production, decision making in uction, “objectives of operations management,
production management vs opera gement, scope of production management,
relative importance of the fz factor of production, production planning and
control, economic analysis of pg evelopment, productivity.

0
3
g system: Introduction manufacturing systems, manufacturing

, output, feedback and control, transformation processes,

Unit 2. Manufact
system model, TPty

physical arr t% the modern manufacturing systems, key success factors in
manufactufing CGampetitiveness, distinctive features of service organisations,

manufa€tuting support systems Manufacturing strategies.

Plamt layout and equipment: Introduction, meaning, definitions, objectives of

p layout, need of plant layout, controllable factors, uncontrollable factors,

ion of area to locate plant, current trends in plant location, types of plant layout
ems, good building design, single story building, specific locational factors for
anufacturing organisation specific locational factors for service organisation, secondary

Sant Tukaram Nagar Pimpri, Pune — 411018, Maharashtra, India.

Ph. +91-20-2780 5709/5711 e-mail: director@dpuidl.com/contact@dpuidl.com



D P ' , Dr. D. Y. Patil Vidyapeeth, Pune
/ (Deemed to be University)

(Re-accredited by NAAC with a CGPA of 3.62 on a four-point scale at A Grade)
(An ISO 9001: 2015 and ISO 14001: 2015 Certified University)

Centre for Online Learning

factors, importance of plant layout, principles of plant layout, methods of plant layout, line
or product layout.

Unit 4. Production Planning and Control: Introduction, definition, importance,
important element production planning process, routing, scheduling, dispatching,
checking the progress or follow up, inspection, developing a control plan, master
production schedule ,material requirements planning (MRP), just-in-time (JIT)
manufacturing, workflow, definition and concept of inspection, purposes of mspectlon
inspection and quality control in production management, objectives of ins
purpose of inspection, types of inspection in production management, floor i
centralized inspection combined inspection, functional inspection, first pie
inspections, pilot piece inspection, final inspection, methods of inspeefi
inspection, drawbacks of inspection.

Unit 5. Work Measurement: Introduction, definition, objecti
uses of work measurement, essentials of work measurem

easurement,
olved in work
measurement, techniques of work measurement, time stud : ined motion time

systems (PMTS), activity sampling, synthesis,
comparative estimating, work attitude, assessing

analytical estimating,
in the workplace, work

sampling.

Unit 6. Production function: Introductio finitions, meaning, important
considerations, universality of produc differences between manufacturing and
nonmanufacturing, identifying the uctien tunction, features of production function,
factors of production function, C las’production function, continuous production

system, intermittent system, on, CAD/CAM.

tion, system design, capacity planning method,

Unit 7. System design: I&t}
ent, yield management, working conditions equipment

forecasting, demandémanag
design, location deeisi

ocess as a System: Introduction, main stages of new product
selectio d development process, underlying principles, professional approach to

ent, concept generation, definition, product designs, types of production
portant considerations, importance of new product development, product
‘@ lopment process, decisions in product development, principles of business process
design, process planning, production process, process design.

it9. Production and Productivity: Introduction, definition of productivity, difference
between production and productivity, partial productivity, productivity growth, flow
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process chart, work study in management science, cycle time, labor requirement quality
assurance (QA), quality circles, total quality management (TQM), just- in- time (JIT)
manufacturing, statistical quality control.

Unit 10. Materials Management: Introduction, definitions, material management,
objectives, importance of material management, functions of material management, sub
functions in materials management, flow and supply of materials, quality control of
materials, planning and control, purchasing, importance of purchase management,
definition of ‘tender period, general principles of contracting, seasonal procurefnent,
stores management, purchasing procedure.

Course Qutcome:
On successful completion of the course, the learner will be able to: '\
Co# Cognitive Outcomes
Abilities

CO50L1 | Remember Learn origin, nature, scope, and objectives of Production management.

CO0501.2 | Understand Understand the basic concépts of plant layout, equipment, materials
management, system design etc

CO501.3 Apply Apply tools used in production management, materials management
TQM and overall contribution to the development of productivity and
profitability.

CO501.4 | Analyse Exhibit the concept of Production, productivity, JIT, MRP, Work
measurement.

Suggested Reading: AV N4
* Production a opera@n;anagement, Prof. K.C.Jain, Dream tech Press.
* Industrial iInegering and Production Management, Martand T. Telsang,S. Chand
Publishi

* Praductio d Operations Management, Third Edition Kindle Edition,R.

vam.
Qction and Material Management, K. Sridharan Bhat, Himalaya Publishing

House; 1 edition (2011).

¢ Production and Material Management, Kanishka Badi, Oxford University Press.
* Production Management, Goel Gupta, Pragati Prakashan.
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Semester 5 Course | 4 | Specialisation

Course Code | OBC502 S Type Core Course

Course Title | Business Ethics and Corporate Governance

This course is structured to help students to understand the ways and means of co

r iV

1. To understand the ethical codes and guidelines business decisions
needs to be taken.

2. To be able to explain the concept of businaSs ‘ethics and Corporate Social
Responsibility

3. To be able to describe the relationship between corporate governance and business

ethics.
4. To be able to describe Corpora vernance in India addressing issues like
Gender Inequality, Sexual smayit, etc.
Course Outline:

9,

Unit 1: Ethics, Values, And Als: Values, Moral, Overview of Ethical Theories:
Utilitarian Ethics, Deontologi€al Theories, Virtue Ethics, Kantian Theory, Rights Based
Theories, Contractariahi onsequentialism, Situation Ethics, Subjectivism, Cultural
Relativism, En vine Command Theory, Moral Relativism, Intuitionism,
Ethical Egaism.

Unit 24Business) Ethics: Introduction, Meaning, Definition, Characteristics, features,
imp@rtanc e, Elements, Types, Guidelines, Advantages, Social Responsibility,
i ce between business ethics and social responsibility, CSR and its implementation.

: Business Ethics in Global Economy: Introduction, Global Ethics, Global
sihess Ethics, Principled Approaches to Business Ethics, Business Ethics and Business
evelopment, Role of Business Ethics in Society, Business Ethics and Socio-economic
development, development of business ethics in a global economy, Global Economy
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ethics, Developing ethics in global economy, Global economic ethics and global
businesses, Inter-relationship between business ethics and corporate governance,
globalization in Business, Impact, Business Strategies, Challenges.

Unit 4: Ethics and Management: Introduction, Organisational Ethics and Management,
Basic Ethical Elements, Ethical Theory and Leadership Empowerment, Stakeholder’s
Theory, Ethical System Implementation, Organisation Ethics, Organisation Shape’s
Individual Behaviour, Characteristics, Principles of Organisation Ethics, Principles,
Necessity, Personal Ethics, Ethical Lapses and Organisational Culture, Basic Attributes of
Ethical Workers, Benefits of Personal Ethics Statement, Code of Ethics, 410
Commandments of Ethical Business Behaviour, Purpose of an Ethics Audit, 8ix Stéps

highly Effective Ethics Audit, Ethics Auditing, System of Ethics Audit.

Unit 5: Areas of Business Ethics: Introduction, Areas of BusinesscEthics, Functional
Definition of Ethics, Common Functional Groupings, Reasons for Functy a, Ethics
in Functional Areas of an organisation, Ethics in accountin ethical Accounting,
Ethical Marketing, Ethical Abuse, Advertising in an ethical yway, iples of ethical
marketing, Unfair or deceptive marketing practic ffensve materials and
Objectionable marketing practices, Ethical Product a ibution Practices, Global
Business Ethics, Copyright,

Unit 6: Environmental Ethics, Gender Ethigs: Intraduction, Importance of Ecology,
Three solutions, Scope of Environmental Ethics, iconmental Ethics and Environmental
Philosophy, Causes of Environmental blems, Types of Environmental Ethics,
Environmental Ethics and its Princj ture of Environmental Ethics, Gender
Ethics, Sexual Harassment and ion, Ethics of Care, Avoidance of Gender
Corruption, Corruption impac d men, Women: Victims of Corruption, Women
as Indirect victims of corru alty Act, Types of sex discrimination.

Unit 7: Moral Issuesdn Busigess? Introduction, Justice in Business, Justice Theory, John

, Justice, Equity and Responsibility, Economics Ethics,
Culture, Behavioral Economics, Political Economy,
s, Theories for Business and Economics Ethics, Consumer Ethics,

Rawls’s Thoug
Neoclassical |

sibilities, Need, Arguments for and against for social responsibility.

8: porate Governance and its Significance: Introduction, Definition, Values,

rtance, Principles, Disclosure and transparency, Need of Corporate Governance,

s to improve Corporate Governance, Types Corporate Ownership Structures,

forming the Corporate Governance System, Rule of Law, Common Issues in Corporate
Governance, Indian Model of Corporate Governance, Objectives of Corporate
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Governance, New provision for Directors and Shareholders, Corporate Governance Model
around the World.

Unit 9: Managing People Ethically: Introduction, Involvement of Employees,
Additional Responsibilities of Management, Duties of Manager, Management Skills,
Implementing Systems, Managing People- Responsibilities, Moral and Ethical Duties of
a Manager, Ways to Manage Ethical Risks, Managers Role in Ethical Conduct, Managers
and Ethics in Organisation, Scope of Responsibilities, Traditional Human Resource Role,
Constant Updating in Strategic HR, Redundancy, Human Resource Plaahing,
Understanding HRP, Steps to HRP.

Unit 10: Human Rights, Sustainability and Ethical Dilemma: Introductien, Staffi lan,

Calculating Staffing needs, Complete Staffing Plan, Human Right§, Protection in

Workplace, Breach of Human Rights, Important Rights, Susta dicators,
Strategies, Ethical Dilemma, Ethical Dilemmas in Business, Solyi n ical Dilemma,
Types of Dilemmas.
On successful completion of the course, the Iearmn le to:
CO# Cognitive Outcomes
Abilities -
C0502.1 ' Remember The ethical codes and guidelines.
C0502.2 | Understand Understand the basic concepts of corporate governance, business ethics
| and Corporate Social Responsibility
C0502.3 Apply ~ Ethical approach in businesses
C0502.4 | Analyse TJ:Tajking business decisions keeping in view ethical framework.

d Corporate Governance by A. C. Fernando
» Business Ethigs and Corporate Governance by G. Naga Raju and K. Viyyanna Rao

. usin ics and Corporate Governance by Jyotsna Ghildiyal Bijalwan and
esh/Chandra Joshi

. siness Ethics and Corporate Governance by C.S.V. Murthy
Q usiness Ethics and Corporate Governance by Dr. S.S. Khanka
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Semester 5 Course |4 Specialisation

Course Code | OBC503 Credits Type Core Course

Course Title | Marketing of Financial Services

rse Description:

This course is structured to help students master the marketing strategies that n
formulated and implemented to market financial services. This course will i

services and how the knowledge of marketing will enable the students{to mar ese
financial services. The understanding of this course will introduce the ts to the world
of Service marketing, the different financial institutions, the % ed by the
marketers and so on.
r jectiv
1. To be able to familiarize the students with the cégce rvice marketing and
financial services.
2. To make the students understand the epts of JMutual Funds and Capital
Markets.
3. To be able to introduce the students to regulatory bodies like IRDA, SEBI.

4. To be able to understand the co t, features, importance and challenges faced
by marketers of financial services.

Course Outline:
Unit 1: Introduction to Se rketing: Introduction, Definition, Nature and Types
of Services, Difference beév* oods and services, Service Marketing: Definition,

ference between Product marketing and Service Marketing,
the Service Marketing, Strategies to overcome the biggest

troduction to Financial Services: Introduction, Definition, Functions,
ope, Importance, Types of Financial Services, Financial Services in
Financial Service Industry, Organisation of the Financial Service Industry,
of Financial Service firms, Defining Private Financial Institutions, Private
ncial Institutions as NBFCs, Types of NBFCs, Challenges faced by Indian Financial
rvice Industry.

Nl
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Unit 3: Suppliers of Financial Services in India: Introduction, Ministry of Finance,
Securities Exchange Board of India, Insurance Regulatory and Development Authority,
Reserve Bank of India, Association of Mutual Funds in India, IBRDT, India Banks
Association.

Unit 4: Marketing Mix: Introduction, Price, Place, People, Promotion in Services,
Process, Customer Service, Developing a Marketing mix Strategy, New Financial
Products and Services.

Unit 5: Banking Services and Operations: Introduction, Meaning, Definition,

Commercial Banks, Structure of Banking sectors in India, Various types of
Financial Services offered by Banks in India, Best Marketing strategies for Banki

Unit 6: Insurance Services: Introduction, Insurance, Functions
Principles of Insurance, Indian Insurance Industry overview
Analysis, Types of Insurance and Insurance Policies in Indj
of an Insurance Agent, Marketing strategies for an insur

InSura ompany,
evelopment
esponsibilities

Unit 7: Mutual Funds: Introduction, People’s pr
concepts of Mutual Funds, Types of Mutual Fuhds,
Marketing Mutual Funds.

wards Mutual Funds, Basic
Iculation in Mutual Funds,

Unit 8: Capital Market: Introduction, inition, Functions of Capital Markets, Types
of Capital Markets, Difference between\Primiary and Secondary Market, Securities
Exchange Board of India, The S epup of SEBI India, Powers and Functions of
SEBI, Decisions taken by SE r g a healthy Capital Market.

Unit 9: Relationship Marke ntroduction, Relationship marketing strategies for
customer retention, 4ncreasifig ‘popularity of Relationship Marketing, Relationship
Marketing strateg amples of Relationship marketing strategies in action,
implementing a marketing strategy, Ways to create real customer loyalty,
Effective
service.

IeS*Force Management in Financial Services: Introduction, Significance of Sales
Force Management- SFM, Definition of SFM Objectlves of SFM

veloping Sales Strategy, Sales Force Management- activities of SFM, Involvement of
ales executives in Sales Force Management, Salesforce Management and Salespersons,
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Role of Marketing in SFM, Managing the Sales Force: Features And Managerial
Decisions, Management of Sales Force.

Course Qutcome:

On successful completion of the course, the learner will be able to: &
Co# Cognitive Outcomes y
Abilities
C0O503.1 | Remember Learn various financial institutions. -
C0503.2 | Understand Understand the regulatory bodies related to financial services.
C0503.3  Apply Able to utilise the concepts of services markétin& strateigies in marketing
of financial services.
C0O503.4 | Analyse The application of marketing strategies in financial services marketing.

Reading: V

» Marketing of Financial Services by Dr. Dhananj

» Marketing of Financial Services by V.A.
» Financial Services Marketing: An Interfational e to Principles and Practice
by Christine Ennew, Nigel Waite and Rol ite

» Financial Services Marketing by

mlIndia by Rakhi Arora
rthur Meidan

QQV
S
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Semester 5 Course |4 Specialisation

Course Code | OBC504 Credits Type Core Course

Course Title | Introduction to Small and Medium Enterprise (SMEs)

rse Description:

This course aims at various concepts of entrepreneurship, gives basic knowledge ab%t
lo

different forms of enterprises, SME, etc. It also focuses new venture development,

with discussions of financial institutions, subsidies etc.
r jectiv
1. To make learners understand the basics of legal form o terprise.

2. To make learners understand the role of financiaNinstitutions & subsidies in new

venture development.

3. To assist learners to develop managemet skills required to handle small and

medium scale business operations

4. To develop confidence am

0 Q

learpers on analytical aspects of newly developed

venture issues.
Course Qutline:

Entrepreneur,
Entrepreneus) s
of Entreprgneur, s of Entrepreneurs, Difference between Entrepreneur and Manager,
Adva Entrepreneur, Demerits of Entrepreneur, Meaning of Women Entrepreneur,
rio of Women Entrepreneurs, Growth of Women Entrepreneurs, Leadership

Women Entrepreneur, Psycho-Social Barriers, Problems of Women

epreneurs, Associations of Women Entrepreneur, Schemes for Women Entrepreneurs
IneHa.
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Unit 2. Legal forms of Business Enterprise: Meaning of Enterprises, Forms of
Enterprises, Characteristics of Sole Proprietorship, Advantages of Sole Proprietorship,
limitations of Sole Proprietorship, Features of Partnership, Merits of Partnership, Demerits
of Partnership Firm, Difference between Partnership and Sole Trader, Distinction of Joint
Stock Company and Partnership Firm, difference between Co-operative Society and Joint
Stock Company, distinguish between Co-operative Society and Partnership Firm.
Location of Business, Factors affecting the Location of a Business, Buying an Existing
Business, pros of buying an Existing Business, cons of buying an Existing Business,
Comparative Evaluation of Feasibility of buying an Existing Enterprise, Ste@s to
Conducting Feasibility Study while buying an existing business.

Unit 3. New Venture: Meaning of new Venture, Key Factors for Vernure

Challenges of New Venture Start-ups: why new Ventures fail, Stagesdf starting up a New
Business, Project.

Unit 4. Small Scale Industry: Meaning of small scale industry, igns’of small scale
industry, characteristics of small scale industries, meanin ' striesmeaning of
ancillary industries, meaning of cottage industries, s ice establishments
.meaning of household industries, features of small ies, objectives of small
scale industries, ,key principles of social 0 , importance of social
responsibility, kinds of social responsibility, benefits of social responsibility
professionalism in small business, need for professionalism in small business.

Unit 5. Small and Medium Ente
between small and big enterprise
Indian scenario of SMEs, oppe#tu
SMEs, Importance of qua @ agément in SMEs, legal considerations, in the

): Characteristics of SMEs, differences

or Small Business: Reasons for exporting, export procedures
ommerce and small business, e-commerce benefits to small
6f small enterprises, meaning - global opportunities, expanding the
bally, small enterprises in international business, advantages of small

llenges in brand globalization.

I»7. Entrepreneurial Development Programme: Meaning of EDP, objectives of
P, course content of EDP, phases of EDP, types of EDP, problems faced by EDP,
criteria for evaluation of EDP.
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Unit 8. Project Appraisal: Meaning of project appraisal, methods of project appraisal,
meaning of feasibility study, objective of feasibility analysis, importance of feasibility
analysis, meaning of industry/market feasibility, elements of market feasibility, factors
considered in market feasibility, meaning of market research, objectives of market
research, techniques/methods of market research, meaning of product or service
feasibility, different types of tests in product or service feasibility, meaning of financial
feasibility, factors considered in financial feasibility, tools used in financial feasibility,
meaning of technical feasibility, Factors considered in technical feasibility.

Unit 9. Financial Assistance & Institutions: Long-term sources of finance_,shor te

sources of finance, district industries centers (DIC), establishment of DI vitie§ of
DIC, objectives of DIC, functions of DIC, small industries develop isdtion
(SIDO), state industrial development corporations (SIDC), esta SIDC,

functions of SIDC, functions of NSIC, the entrepreneurship develgpmentinstittte of India
(EDI), establishment of EDII, functions of EDII, state fina fai corporations (SFC)
functions of SFC, state industrial development corporatiops C
And Investment Corporation Of India (ICICI), establishrgé * objectives of ICICI
financial assistance of ICICI, activities of ICICI.

Unit 10. Incentives & Subsidies: Meaning of ificentiveS™ieaning of subsidies, need for
incentives and subsidies, problems of incentivesiand sybsidies, schemes of incentives in
operation, schemes of subsidies in operation, backward areas and industrial policy,

incentives available to SSI units in, back | areas, seed capital assistance, taxation
benefits, Tamil Nadu micro, small editim industries policy 2008, subsidy schemes for
MSMI.

Unit 11. Franchising: Type anchising system, setting up a franchise system,

franchising as a tool for grow adVantages of franchising from a franchiser’s perspective,

itivepess, registration of MSME under the MSMED act, 2006, advantage of
tering MSME with the state government ,buyer’s liability, recourse to the supplier if
oes not pay interest, provisions of MSMED act, 2006, disclosures required to be

de in the audited financial statements, of the “buyer”, penalties if the provisions of
SME.
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Course Qutcome:
On successful completion of the course, the learner will be able to:

CO# Cognitive Outcomes

Abilities

CO504.1 Remember Learn various concepts of entrepreneurship, SMALL AND MEDIUM y
ENTERPRISE (SME’s) their legal framework etc.

CO0504.2 | Understand Understand the financial support structure available for SME’s,
incentives & subsidies.

CO504.3  Apply Learners will advance their skills in analyzing the main fyﬁes of risk
that SME’s might face, will overcome the issues with deep knowledge
of course.

CO504.4 = Analyse Understand and analyse the role of EDI;’s, FTrojEct Appraisal, concept

of franchising etc.

Reading: \¢r

« Small Business Management in the tury, David Cadden, Quinnipiac
University.

N
o
Q‘l
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Semester 6 Specialisation
Course 4

Course Code 0OBC601 Credits Type Core Course

Course Title Project Management

\y‘
rse Description: v
This course is aimed at introducing the important concepts of project manage nd

I jectiv

1. To make them understand the concepts of Project Man N planning to
execution of projects.

2. To Identify and describe the key phases of Proje

3. To provide the students with a holistic, int ive vigw of Project Management.

Course Qutline:

Unit 1 Planning: Introduction of planning, Meaning of planning, Definition of Planning,
Planning, Planning period, Characteri planning, Importance of planning,
Advantages of planning, Limitati lannjng, External Limitations of Planning

Unit 2: Planning Process: Process, Steps in planning process, Methods of
planning, Repeated use pIans,S e use plan, Essentials of a good planning, Barriers in
planning, Planning ises, Classification of Planning Premises

ecasting: Introduction of planning forecasting, Definition of
g’0f Forecasting, Characteristics of forecaster, Process of forecasting,
Eleme e Forecasting, Importance of Forecasting, Concept of Forecasting, Steps in
Forégasting, Areas of Forecasting in an organisation, Techniques of Forecasting, Types of
asting,/Advantages and Disadvantages of Forecasting, Limitations of Forecasting,
ning, Steps of planning, Types of planning, Difference between planning and
reeasting

Forecastin
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Unit 4: Project Management: Introduction of Project Management, Approaches of
project management, Benefits realization management, Critical chain project
management, Project management process, Benefits of project management, Project
Management Resources, Project Life Cycle, Project management maturity, Project
selection Methods Top 5 Criteria, Nature of Project Selection Models, Project Selection
Methods, Project portfolio management, Project proposal, Project Manager, Problems in
workplace that are caused by cultural differences, Impact of Institutional Environments,
Project Organisation, Functional Organisations, Pure Organisation, Matrix Organisational

Structure.
Unit 5: Project Coordinator: Introduction of project coordinator, Co tion an
Project Management, Initial Project Coordination, Project Plan Elemegts, Neg6tiation,

Unit 6: Project Estimate: Project estimate, Cost Estimati roject Budgets,
Process of project cost estimation, Project Cost Ty imation Example,
Improving the Estimation Process.

Conflict, Partnering, Charter for Change, Project Life Cycle. x
0 %-s
t

Unit 7: Network Techniques: Introduction t@ Networking Technique, Critical Path
Method (CPM), Programme Evaluation and Re echnique (PERT), Risk Analysis
Using Simulation with Crystal Ball 2000, hing a Project.

Unit 8: Resource Allocation n onitoring and Control: Resource Allocation,
Resource Leveling, Projec ,”Monitoring, Reporting and Control, Reporting,
Project Control, Control as a fu of Management.

Unit 9: Project d Project Audit: Introduction, Project Audit, Project Audit
Guidelines

Unit 10: j ermination: Introduction, Project Termination, Project Termination
ProGess, Types of Termination, Project termination phase, Final Report- A project History
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Course Qutcome:
On successful completion of the course, the learner will be able to:
COo# Cognitive Outcomes
Abilities
BB-601.1 Remember Learn the various stages of project life cycle. ’

BB-601.2 |Understand Understand the project planning, cost scheduling, implementation

BB-601.3 Apply Develop strategies to plan, execute, monitor and control, and close
Projects
BB-601.4 |Analyse Easily analyse the cost analyses for project to be done
Reading:

ment Institute
itute, ISBN: 978-

+ Project Management Body of Knowledge, Book by Proj
 Originally published: 1996, Author: Project Ma @ ent

162825- 184-5

« The Art of Project Management, Book b erkun.
» Project Management: A Systems Approagh to Planning, Scheduling, and
Controlling by Harold Kerzner (Author)

QQ\;
S
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Semester 6 Specialisation

Course 4
Course Code OBC602 | Credits Type Core Course
Course Title Event Management

>

<

rse Description:
The course is designed to transform the student an act of planning, coordinating,%and

running and organizing an event for people, teams, communities etc.
r jectiv

1. Identify the objectives of your event and screen ideas to selecigtheskest options.
2. Develop and manage events from initial idea to evaluati
3. Getting an idea about the type of event and event eme

it N

Unit 1: Introduction to Event Management: Meaning of Event & Event Management,

Definition of an Event, Significance of

ents, Categorization of Events, Definition of

Qualification, Life of an Event Ménager, Difference Between a Corporate Event and A
Family Event, Characteristics EVentiManager.

Unit 2: Event Planning: M(?li of Event Planning, Definition of Event Planning, five

‘Cs’ of Successful nt Planning, Steps in Planning and Event, Events Committee,
Committee Strugfuren of Big Events, Coordination Among Committees, Questions
To Ask onesglf % e’Conclusion of The Event Determine Day-of Processes.

Unit 3: Event Planning: Event Design, Importance of Event Design, Aspects

d in'\Event Design, Relative Importance of Events as a Marketing Communication
4@ its of Communication in Event Marketing, Planning Event Marketing around
afnmunication, the Diverse Marketing Needs Addressed by Events, Steps in Organizing
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Unit 4: Branding & Marketing Plan for Event Planner: Branding, Importance of Event

Brand Management, Determinants of Brand Management, Components of Brand Value,
Designing Brand Strategy, The Goals and Tasks of Event Brand Management, What Does
Event Brand Management Include?, Tips For Event Brand Management, Benefits of Event
Marketing, Event Marketing, Importance of Event Marketing, Event Marketing Plan,
Need For Event Marketing Plan, Key Elements of an Event Marketing Plan, Creation of
an Event Marketing Plan, Event Marketing Plan Checklist, Event Marketing Plan
Implementation

Unit 5: Different Functions of Event Management: Meaning, Stage naw

Responsibilities of Stage Manager, Stage Manager Duties, Budgeti ent
Management, Human Resources, Equipment and Material Resources, Other Cost, Budget
S

Control Different Functions of Event Management, Leadership, Su e Event,
Understanding Key Performance Areas, Scope of KPIs, Even ba eedback On
Success of Events, Success Factors Determining The Positive O f Implementing

Events, Methods, Reporting

Unit 6: Promotional Mixes: Introduction, Need for Promotionyp@bjective of Promotion,

Television, Radio, Outdoor Advertising, Magazine spapers, Advantages and
Disadvantages of Non-Traditional Media, ToolsyCoupaning

Unit 7: Event Marketing: Event Marke
Marketing Events, What Role Ca
Marketing Events, Paid Advertisi

d for Marketing Event Plan, Kinds of
y Have at an Event? How to Prepare for
al media, What to Do at the event.

Unit 8: People Involved in ®rgénizing an Event: People Involved in Organizing an
Event, People Invo in Sponsoring an Event, Career in Event Management, How to

Become Event To Form an Event Management Company.

Unit 9; rations, Logistics, Safety and Security Management: Event Management:

ations On-Site, Checklist for All Participants, Checklist for Exhibitors, Areas to
onsider in A Risk Assessment: Reasons for Maintaining All Documentation Relating to

Sant Tukaram Nagar Pimpri, Pune — 411018, Maharashtra, India.

Ph. +91-20-2780 5709/5711 e-mail: director@dpuidl.com/contact@dpuidl.com



DP ' , Dr. D. Y. Patil Vidyapeeth, Pune
y (Deemed to be University)

(Re-accredited by NAAC with a CGPA of 3.62 on a four-point scale at A Grade)
(An ISO 9001: 2015 and ISO 14001: 2015 Certified University)

Centre for Online Learning

Unit 10: Crowd Management and Evacuation: Crowd Management, Crowd Actions,
Public Education, Drugs and Alcohol Abuse, Roles and Responsibilities, Peer, or Tee-
Shirt Security Is a Product of Rock Concerts, Tickets, Queuing, Contraband Screening,
Crowd Management, Planning, Crowd in Panic, Causes of Panic, Environmental Impact,
Problematic Differences, Evacuation, Reasons For Evacuation, Evacuation Techniques,
Evacuation Sequence.

Course Qutcome:
On successful completion of the course the learner will be able to: &
£ \
Co# Cognitive Outcomes
Abilities
BB-602.1 Remember Learn the various process, steps about Event management

BB-602.2 |Understand Understand all the steps of planning and &ganizing an event

BB-602.3 Apply Use creative prowess and plan the event

BB-602.4 |Analyse analyse financial manageménfin events

Suggested Reading; X)Y
» Event Management for Dummies - Book/by La pell.

» Event Management: An Introduction by Bladen, James Kennell.
Emma Abson, Nick Wilde.

* Events Management by R

» Event Sponsorship b ell, Malcolm Moir.

« Event Management: F}r srism, Cultural, Business and Sporting Events by Lynn

&
Q
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Semester 6 Course | 4 | Specialisation

Course Code | OBC603 Credits Type Core Course

Course Title Fundamentals of E-Commerce

| S

rse Description: This course is designed to develop knowledge of e-commerce.
Students will be able to manage their startups with the help of this knowledge in future.

This will develop eCommerce knowledge as well as skills required for it.
r jectives: :

1. To enhance e commerce knowledge of the students.
2. To enhance e-business skills of the students.

3. To inculcate life management skills among the students’

. _

Unit 1: Introduction to Information Technology™Intteducgion-information technology,
Role of information technology in communicatian, Advantages of information technology
in business, Different applications of it.

Unit 2: IT act 2000 and e-Busj
amendment act, 2008, E-busines
(g2c) initiatives.

. Infroddction to it act, Information technology
itiatives of government, Government tocitizen

nal commerce and e-commerce, Issues in implementing e-
ommerce.

erce in India: Introduction, Government initiatives, Future of e-
rends in e-commerce in various sector, E-commerce in banking, M-

it 5: E-business: e-business: meaning, launching an e-business, Different phases of
launching an e-business, Data warehouse.
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Unit 6: Supply Chain and Logistics process in E-commerce Industry: Supply chain
management, Components of supply chain management, Enterprise resource planning,
Benefits of enterprise resource planning, Features of ERP.

Unit 7: Electronic Business Model: Introduction, Bricks and clicks business model,
advantages of bricks, and clicks business model, Types of electronic communication,
Features of online trading.

Unit 8: Electronic Data Interchange: Introduction, Benefits of EDI, EDI applicatiens,
Web design and development process, Advantages of websites, Qualitiescof ango
website, Life cycle approach for building a website, and Ways to build a

Unit 9: Payment Security: Introduction to payment security, Payment'Sgctiyfmeasures,
ectifg” e-commerce

Common legal issues faced by e-commerce businesses, Fact
security, Features of online payment system, Payment method ist of payment
gateways, Key features of payment gateways.

Unit 10: Types of Payment Gateways in e-Co : Types of payment gateways in
ecommerce, online transactions, and security of e-transactions. Steps involved in online
transactions, E-commerce laws, Legal issues and¥ghallgnges of e-commerce, Information
technology (it) act 2000.

Course Qutcome:
On successful completion of the I8arner will be able to:
CO# Cognitive Outcomes
Abilities
C0603.1 | Remember Learn the Basic aspects of e commerce
C0603.2 | Understand Explain e-commerce process.
C0603.3 | Apply Demonstrate use of e-commerce
“ C0603.4 | Analyse Experiment social media marketing.

Sant Tukaram Nagar Pimpri, Pune — 411018, Maharashtra, India.

Ph. +91-20-2780 5709/5711 e-mail: director@dpuidl.com/contact@dpuidl.com



;P l ' Dr. D. Y. Patil Vidyapeeth, Pune
(Deemed to be University)

(Re-accredited by NAAC with a CGPA of 3.62 on a four-point scale at A Grade)
(An ISO 9001: 2015 and ISO 14001: 2015 Certified University)

Centre for Online Learning

Reading:
Albert H., Judd, Rivers, (2006) “Creating a winning E-Business”, Wagner Course
Technology Thomson Learning, pp. 37-255.

Alawneh A., and Hattab E, (2007) “E-Business Value Creation: An Exploratory

Study, Proceedings of the Seventh International Conference on Electronic
Business”, Taipei, pp. 181-188.

Albert H., Judd, Rivers, (2006) “Creating a winning E-Business”, Wagn %}
Technology Thomson Learning, pp. 37-255. Q
Alawneh A., and Hattab E, (2007) “E-Business Value Creation: ‘n Expl y
Stud_y, Procet_adir_lgs of the Seventh International Confe&n ectronic
Business”, Taipei, pp. 181-188.

Alawneh A., and Hattab E (2009). “International Ar. b%eTechnology”,
Vol. « 1, No. 2, pp. 1-8

Amit B. and Steve M. (2007), “How to Plan4g-Business’Initiatives in Established
Companies”, Vol. 49, No. 1, pp. 11-22

Aranda-M., G. and Stewart, P. (2005), iers to E-Business Adoption in
construction international literatur ey, pp. 33-49.
Ayo, Charles K. (2006Y: rospects of e-Commerce Implementation in

Nigeria, Journal of | anking and Commerce”, Vol. 11, No.3, pp. 68-75

Amar. K., Sohani, (2%9 echnology and Banking Sector”, ICFAI University
Press, pp. 1-3

Brah \@! ‘E-Business and Commerce Strategic Thinking and Practice”,
Hc‘ightonJ Tlin, pp. 114-312.

Chiemeke, S. C., Evwiekpaefe, A. and Chete, F. (2006), “The Adoption of Internet
ing in Nigeria: An Empirical Investigation, Journal of Internet Banking and
Commerce”, vol. 11, No.3, pp 33-49.
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David W, (2001) “E-Commerce Strategy, Technologies and Applications”, Tata

McGraw Hill, pp. 3-143.

Daft, Richard L. (1982), “Bureaucratic Versus Non-Bureaucratic Structure and the

process of Innovation and Change”, pp. 129-166

Kalakota, R. and Robinson

. M. (1999), “E-Business: Roadmap for
success”,Addison- Wesley, 112-149.
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Semester 6 Course | 4 | Specialisation
Credits

Course Code | OBP606 Type Core Course

Course Title | Project Work

\,‘
rse Description: Project work is compulsory for the student. It will be evaluated by R y

external and internal examiner. Students need to give Presentation of Project wi

completed and have to face Open Defense by external and internal examiner-

Project shall carry 100 marks as follows- ’\

Marks # Project work (Evaluation by external and internal iNeMy- 50
Presentation and Open Defense by external and internaleéxamiger —~ - 50

QQV
S
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Semester 5 Course | 4 | Specialisation | Marketing Management

Course Code | OBM505 S Type

Course Title Consumer Behaviour

Description: | y

Il

r

The course has been outlined to give a proper idea about Consumer Beh
will help to understand the entire concept of Consumer, Influencing f
Expectations of Consumer and their expectations and Nature of

ur. This course
consumers.
ecisions of

Consumers and factors affecting on Consumer’s behaviour. e modules of

consumer behaviour Consumer buying process. Study the tection act, 1986.
biectives:

1. To help the student understand consunier beh r and the details of aspects

related to consumer behaviour.

2. To help students understand differ els of consumer decision making.
Course Qutline:
Unit 1: Introduction to Co r Behaviour: Introduction, Consumer Behaviour,

Basic Components, £The Intérd ciplinary Nature of Consumer Behaviour, Market
Research and Cop Behaviour, Marketing Research Process-Sample Design-Data,
Consumer Behaviour, Research Paradigms in Consumer
Behaviour Audit, Marketing Decision Areas, Customer Influences.

Research Perspe s
Behaviour,

er Involvement: Introduction to Consumer Involvement, Consumer
odels Based on Involvement, Consumer Involvement, and Implications for

3 Buyer Behaviour- Influencing Factors: Introduction, Marketing Factors,
nsumer As an Individual, Consumers’ Personality and Theories of Personality,
ndustrial Buying Behaviour, Characteristics of Industrial Markets, Factors Influencing
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Industrial Markets, Consumer and Organisation Buying Behaviour, Definition,
Characteristics and Classification of Services, On-Line Buying Behaviour, The Global
Consumer Market, Basis for Competitive Advantage, Buyer - an Enigma, Internet User
Profile, How The Internet is Influencing Consumer Behaviour.

Unit 4 Consumer Perception: Introduction-Meaning and Definition of Consumer
Perception, Consumer Perception And Implications for Marketers:, Elements of
Perception Sensation, The Absolute Threshold, The Differential Threshold, Subliminal
Perceptlon Dynamlcs of Perceptlon Perceptlon Selectlon Nature of The Stlmulus

Perceived Price, Reference Price, Percelved Quality, Perceived Qu
Perceived Quality of The Service, Price Quality Relationshi
Manufacturer’s Image, Perceived Risk, Types of Perceive
Handle Risk.

Unit 5 Personality and Bases for Consumer Segmen
The Nature of Personality, Theories of Person
Consumption Specific Traits, Consumer Person

for Selecting Market Segments Measurable, Bases for Co

Consumers

ction to Personality,
amptes of General Versus
Market Segmentation, Criteria
mer Market Segmentation

Unit 6 Consumer Attitude & Motivation: Intro on, Consumer Motivation, Nature
of Motivation, Role of Motives, Th f Motivation, Introduction, Attitude
Components, Formation of Attitud eorigs of Attitude Development, Attitude Change,
Structural Models of Attitude.

Unit 7 Consumer Emotions a arning: Introduction to Customer Emotions, Nature
of Emotions, Types of Emotion, Learning and Consumer Behaviour
Introduction/Definitiomy, Salient Features of Learning: Elements of Learning, Behavioral
Learning Theor

Unit 8 mmunication, Group, Leadership: Introduction to Communication and
i nication Mix, Communication and The Consumer Profile Strategies,
oups, The Family, Friendship Groups, Formal Social Groups, Shopping
nsumer Action Groups, Work Groups, Reference Groups, The Family and
ily Life Cycle What is a Family? What is a Household, Sociological Variables
ting Families and Households, Functions of The Family, Family Life Cycles
aracteristics, Family Decision-Making, Role Behaviour Social Class and Consumer
Behaviour, Opinion Leadership And Consumer Behaviour, Dynamics of Opinion
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Leadership, Motivation Behind Opinion Leadership, Opinion Seeker and Receiver, Types
of Opinion Leaders?

Unit 9 Models of Consumer Behaviour and Consumer Buying Process: Economic
Model, Psychoanalytic Model, Sociological Model, Buyer Behaviour Model, Buying
Process of The Consumer.

Unit 10 The Consumer Protection Act, 1986: Introduction, Rights of Consumers,
Central Consumer Protection Council, State Consumer Protection Council, District

Consumer Protection Council, Consumer Disputes Redressal Machinery, M of
Making Complaints, Procedure on Admission of Complaint, Appeal.
Course Qutcome:
On successful completion of the course, the learner will be able to: ( \
Co# Cognitive Outcomes
Abilities -
CO505.1 | Remember Apply the fundamental concepts and tools for consumer behaviour

C0505.2 | Understand Be able to identify the dyngmfs of human behaviour and the basic
factors that influence the consumers’ decision process.

C0O505.3  Apply Be able to demonstrate how concepts may be applied to marketing
strategy. -
C0O505.4 | Analyse Exhibit the Act of Consumer behaviour and Modules of Consumer
behaviour
Suggested Reading: ‘ s

« Consumer Behaviour Joy, L Schiffman, Joseph Wisenblit & S. Ramesh

Kumar, Tenth Edition

«  Consumer Behaviourg? Hawkins, Best, Coney

n; India
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Semester 5 Course | 4 | Specialisation | Marketing Management

Course Code | OBM506 Sl Type

Course Title | Sales Management &
rse Description: v\y

This course is designed to provide students with advanced skills in the ar
interpersonal communications, motivational techniques. Courses explainf t Sales

Organisations, Sales force Activities, Governances of Sales. Forecasting abouttsafes.
Importance of Theoretical Framework of Sale Management.

I jectiv

1. To provide the students with basic understanding of nd skills necessary
to be successful in personal direct selling.
2. To provide an understanding of the tools and’techni ecessary to effectively

manage the sales function - organisation — s individual.

QT

Unit 1: Sales Management:
Sales Research, Sales Forecast
Measurement, Diagn@si

and Meaning, Objectives of Sales Management,
ethods, Sales Planning and Control, Performance
orrective Actions.

Unit 2: Sales O % ioh: Concept of Sales Organisation, Need for Sales Organisations,
Their Strugture, Ympostance of Sales Organisation, Structure of the Sales Organisation,
Sales ers Functions, Qualities of a Successful Sales Manager, Functions of a Sales
Manager f Sales Manager, Duties of a Sales Manager, Responsibilities of a Sales

anning for Major Customers, Sales Budget, Specific Characteristics of a
alesman.

it'3 Sales Force Management: Introduction, Definition of Sales Force Management,

bjectives of Sales Force Management, Effective Selling Effort.
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Unit 4 Sales Force Activities: Introduction, Sales Activities, Implementing Sales
Strategy, Activities of SFM, Involvement of Sales Executives in Sales Force Management,
Sales Force Management and Salespersons, Leading Sales Efforts, Strategic/Key Account
Management, Features and Managerial Decisions, Key Features in Managing the Sales
Force.

Unit 5 Governance of Sales Force: Introduction, Managerial Decisions as Regards Sales
Force.

Unit 6 Legal and Ethical Issues for Sales Management: Introduction, Comm thigal
Issues for Salespeople, Company Safeguards, Challenges Facing Sales M ers, €as

Study. Unit 7 Sales Forecasting: Meaning of Sales Forecasting, Impgftance les
Forecasting, Factors Considered for Sales Forecasting, Types of Sales Forgcasting,
Methods Used For Sales Forecasting, Elements of a Good Sales ForecaSiin edure of

tistical Data

Making a Sales Forecast, Selection of a Forecast, Uses of Sales Q ast,
ager, Forecaster &

Helpful in Sales Forecasting, Applications of Sales Forecast, Ma
Choice of Methods.

Unit 8 Relationship Marketing Basic Concepts:@lntroducti
Sales Associates.

, All Brand Managers,

Unit 9 Theoretical Framework of Relationship eting: Introduction, Development
of Relationship Marketing, Scope, Appro of Relationship Marketing, Application of
Relationship Marketing, Internal «lMarketing;” Six Markets Model, Channels for
Relationship Marketing.

Unit 10 Personal Selling: I ’Selling Concept, Features of Personal Selling,
Objectives of Personal Selling, ctions of Personal Selling, Advantages of Personal

Selling, The Importadce of Personal Selling, Tolls for Personal Selling, Steps Involved in
Personal Selling eJationship Marketing in Personal Selling.

Unit 11 8a p: Salesmanship — Definition, Salesmanship — Prospecting
Resistapcey, Selling Process, Effective Selling Techniques, and Skills for Effective
Salesma es Leads, Value Added Selling.

QR
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Course Qutcome:
On successful completion of the course, the learner will be able to:
COo# Cognitive Outcomes
Abilities
CO506.1 ' Remember Apply the Fundamental concepts of Sale management in decision
C0506.2 | Understand Understand the basic concepts of Sale management
CO506.3  Apply Applications of Various concepts of sales management
C0O506.4 | Analyse Exhibit the Component Sale Management

QR

O
SC

Reading: \ )
Building a Winning Sales Team — Gini Graham &Scott \

Sales Management Handbook — Forsyth Patrick.

Professional Sales Management — Anderson, Hai sh

Motivation and Job Satisfaction — M. D. Pest@njee %Salgs Management - Richard
Rstill Edward W.Cundiff

Sales Management —Thomaos.

International Marketing — Robert

Strategies for seIIing- d haelson
Value added selling-Tom

Sales ManaW

Personal Selling Salesmanship
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Semester 6 Course |4 Specialisation | Marketing Management

Course Code | OBM604 Credits Type

Course Title | Advertising & Sales Promotion

rse Description:

measuring advertising effectiveness and sales promotion. Courses describe copy
style and stages in advertising copy, internet vs advertising medium, sales proaotion\I'h

course explains sales promotion, physical distribution and explains prom@ Is.

This course is designed to make the students acquainted with advertising, copy de%
cisign,

I 1V

1. To make the study of advertising and sales promotion x

2. To make the student well acquainted regarding brand eq

s &

Unit 1 Advertising: Advertising: An Introducti rketing-Mix and Promotion-Mix
What is an Advertisement, Origin and Development 0 vertisement, Importance of
Advertising, Six ‘M’s of Advertising Characteristics of Advertising, Objectives of
Advertising classification of Advertising

Unit 2 Advertising Planning
Framework, Planning Framewor

rganizing Framework: Advertising Planning
tising Agency, Functions of an Advertising
Types of Advertising Agencies, Advantage of
Using Agencies, Strategic Adve @ ecision, Setting Advertising Objectives, Strategic

, Advertising Budget Allocation by “Rule of Thumb”,
Selecting Medi ia Market Reach.

Unit 3 Capy Dec s: Introduction to Advertising Copy, Advertising Copy Meaning,
Essenti rtising Copy, Structure of Advertising Copy, Copy Layout, Functions
of dvextising Layout.

4 Styles and Stages in Advertising Copy: Introduction, Copy Testing, Principles of
0 ayout, Methods of Copy Testing, Communication Effects of Advertising.

S\
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Unit 5 Media Decision: Introduction, Media Decisions, Media Planning and Selection,
Concepts of Reach, Frequency, Continuity, And Selectivity, Measures of Media Cost
Efficiency, Media Research.

Unit 6 Internet as Advertising Medium: The Internet as An Advertising Medium,
Importance of Internet Advertising, Types of Internet Advertising, Permission Marketing,
Advantages of Permission Marketing, Permission Marketing Vs Traditional Marketing,
Trust and Privacy in Permission Marketing, Ethical Concern Internet Marketing.

Unit 7 Measuring Advertising Effectiveness: Introduction, Significance of su

the Effectiveness of Advertising, Testing of Advertisement, Methods of PréyTesti

The Advertisement, Concurrent Testing Methods, Post Testing Methgds,~ Cogtra} on
Advertising by Practitioners.

Unit 8 Advertising in International Market Place: Introducti le dvertising in
International Advertising, Challenges Faced by Global Advertisi ated Marketing
Pla

Communications Benefits of IMC, The Structure of a Ca lements of IMC.

Unit 9 Sales Promotion: Sales Promotion, Definiti rence Between Advertising
and Sales Promotion, Methods of Sales Promogion, r Sales Promotion, Factors
Affecting Sales Promotion, Strategic Approach,Weasuning the Value of Brand Equity.

Unit 10 Brand Equity: Introduction, Bra uity, Elements of Brand Equity, Measuring
the Value of Brand, Brand Asset Valuator Model, Building Brand Equity.

\/

Unit 11 Physical Distrib
Physical Distribution, Functi

Unit 12 Promotion w?duction, Channels of Distribution, Personal Selling, Types
k

duction, Physical Distribution, Objectives of
sical Distribution.

of Salesmen, Opk g, Tools for Promotion, Types and Techniques of Sales
Promaotion.

O
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Course Qutcome:
On successful completion of the course, the learner will be able to:
CO# Cognitive Outcomes
Abilities

CO604.1 ' Remember Apply the fundamental concept Advertising and sales Promotion.

C0604.2 | Understand Understand the basic concept of Advertising and sales promotion
C0604.3  Apply Application of various Concepts of Advertising and sales promotion
CO604.4 | Analyse Exhibit the components of Advertising and Sales promotion

Readin ‘ ]V
» Advertising and Promotions - Belch & Belch, Tata McGraw
» Advertising Management - Rajeev Batra, John G. My avidyA Aaker-PHI

» Otto Kleepner’s Advertising Procedure —PH

» International Edition - Contemporary Advertjsint\lr\Wg/McGraw-Hill
-T

A. Chunawalla & K. C.

» Integrated Marketing Communications -
» Foundations of Advertising Theory & Ryactice
Sethia- Himalaya Publishing.

» Integrated Advertising, Promotio arketing Communication- By Clow Baack
rs &Aaker

N
O
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Semester 6 Specialisation | Marketing Management
Course

Course Code | OBMG605 Credits Type

Course Title | Retail Management

Y‘r’
rse Description: x)

This course is designed to identify the paradigm shifts in retailing busi with, th

increasing scope of technology /e-business. The course includes all conce f Markefing

channels, Wholesaling, Retaining, Retail format, a retail location. This course includes the

Role of IT in Retailing. Understand the concept of store records and 0 tem.

I jectiv

1. To identify and understand the significance of di tionand retailing in the
current business environment.

2. To identify the decision areas in distri n¥and fetailing and appreciate the

interrelationships with other aspects of marketi

Course QOutline:
Unit 1 Marketing Channels:
Channels, Purpose of Market|

annel Meaning, Definition of Marketing
Functions of Marketing Channels, Importance
of Marketing channels, C of marketing channels, Types of marketing
channels, Factors influen marketing  channel  selection, Types of
marketing/distributi channéf st ategies, Decisions in channel management.

istic

Unit 2 Wholes ing of Wholesaling, Definition of Wholesaler, Differences
between and Retailer, Importance of Wholesaling, Characteristics of
Wholesal of Wholesalers, Functions of Wholesaler, Services rendered by a

wholesa saler market decisions, Trends in Wholesaling.

iling: Meaning of Retailing, Retail as a Trade, Concept of Retail Marketing,
nition of Retail Marketing, Retail Marketing Related Activities, Features of Retail
arketing, Importance of Retail Marketing, Retail as s Separate Branch of Study,
nctions of Retail Marketing, Development of Retail Marketing in India, Opportunities
and Challenges for Retail Business in India, Benefits of Retail Market Challenges of
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Retailing in India, Growth Drivers in India For Retail Sector, Classification of Indian
Retail Sector, Malls in India, Global Retail V/S Indian Retail.

Unit 4 Retail Formats: Meaning of Retail format, Definition of Retail format, Different
types of Retail format, Non-Conventional Channels.

Unit 5 Retail Location: Meaning of Retail location, Definition of Trade area, Types of
Trade area or Business locations, Factors Determining Retail Location, Steps to Choose
the Right Retail Location, Measuring the Success of Retail Location, Impor
Location Decision in Retail Business, Levels of location decision.

Unit 6 Store Design: Meaning of Store Layout, Definition of Trad¢ Area, eral
Requirements in Store Design, Objectives of a Good Store Design, Credti Stofe Image,
Creating a Buying Environment, Store Exteriors and Interiors % re Layout
Design, Interior Store Design and Layout, Space Managemen ves TWo Decisions,
Store Layout Design Guidelines, Factors Influencing Stor Qualities of a Good
Store Layout Plan, Stores Image Mix, Product Mix Strateg acade, The Internet
Store, Activities Carried Out in a Store.

Unit 7 Merchandise: Meaning of Merchandise {Definit f Merchandising, Objectives
of Merchandising, Types of Merchandise, chandise Management, Principles of
Merchandising, Functions of Merchandising, ning of Category, Management,
Definition of Category Management, Ne ategory Management, Significance of

Category Management, Essential rerequisite of Category Management, Category
Management Process (8 Steps) bels, Private Label Categories, Advantages of
Private Labels, Disadvanta sHiieation of Private Label, Significance of Private
Label.

eaning of Retail Strategy, Definition of Retail Strategy,
inable Competitive Advantage, Growth Strategy, Vertical

<0
% h Opportunities, Entry Strategies in Global Market, Strategic
egic Retail Planning.

Market, Retail
Integration,
Retail Pla

Unik9 R in Retailing: Meaning of It in Retail, PCI Security Compliance, Retail
trapic JData Interchange, Barcodes, RFI (Radio Frequency Identification),
ementing RFI in Retail to Improve Shopping Experiences, Electronic Payment

s, Cash Payments, Credit and Debit Card Payments, Mobile and Smartphone
yments.
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Unit 10 Store Records & Accounting System: Meaning of Stores, Accounts,
Classification, Codification, Methods of Codification, Objectives of Maintaining Stores
Account, Account Records.

Course Qutcome:
On successful completion of the course, the learner will be able to:

COo# Cognitive Outcomes
Abilities
C0605.1 = Remember Apply the fundamental concepts of Retail management
C0605.2 | Understand Understand the concepts of Retail management it components
C0605.3  Apply Application of Retail management in growth of business
C0605.4 | Analyse Exhibit the components retail management

Reading: V’
» Channel Management —Stern — EI-Ansary

* Retailing Management — Swapna Pradhan
» Retail Management — Gibson Vedamani
» Physical Distribution & Logistics Managément/ Dr. Subhash Bhave

* Channel Management & Retail ment — Meenal Dhotre
VS
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Specialization Human Resource Management

L
Semester 5 Course 4 | Specialisation | Human Resource Management
Course Code | OBH505 Credits Type
Course Title | Human Resource Planni g

rse Description: \)

This course is structured to help learners learn about Human Resource P, it i an

important and highly specialized activity. Learners will be familigrized with Human

resource planning, as it is a continuous process. Human resourc ing is very

important; it helps determine the future human resource need n organisation. The

effectiveness of the human resource planning process decides t cy of available

manpower in the organisation. Inaddition, learners will lea @ put Various other concepts

of human resource in this course.

biectives:
1. To understand the human resource requifement of an organisation.
2. To forecast the human resource reguirement Of the organisation.
3. To understand the impact of techn manpower planning; and
4. To understand the benefi esource planning.

Course Outline:

Unit 1: Manpower annin{l roduction, manpower planning — manpower estimation
and its dimensiop s ip manpower planning, strategic processes for manpower
planning, manpo afing — main methods and techniques used to determine the

requireme nel, techniques of manpower planning, determining manpower
gaps, neetl for strategic manpower planning, manpower planning — framework,
approdches¥er developing manpower planning, advantages of manpower planning.

upnan Resource Planning Process: Introduction, need and importance, human

rce planning process, current interest in HR planning, various factors influencing HR
anging, guidelines for human resource planning to make it effective, control &
aluation of HRP.
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Unit 3: Job Analysis: Introduction, job analysis, key factors in job analysis, sources of
information for job analysis, how is job analysis done, purposes and uses of job analysis,
uses of job analysis, process of job analysis, methods for collecting job analysis data, job
descriptions, job specifications, job design, job evaluation.

Unit 4: Human Resource Accounting: Introduction, Definition, Need for HRA,
Objectives of HRA, Benefits of HRA, Limitations of HRA, Advantages of HRA, Human

Resource Accounting — 9 Major Limitations, Consequences of Human Resdurces
Accounting, Methods of Valuation of Human Resource Accounting.
Unit 5: Human Resource Audit: Introduction, meaning, definition, nee of
human resource auditing, objectives, scope of HR audit, benefits of humah resource audit,

approaches to human resources audit, auditing process, audit reports:

Unit 6: Manpower Forecasting: Introduction, the basics of h
need to evaluate labor supply and demand, proper sequence ps he HR forecasting
process, techniques for forecasting of human resources.

, meaning, definition, need
and importance, human resource planning — uman resource planning —
organisation, human resource plan — factors iRfluencing, human resource planning at
different levels, dimensions of HR planning, integ n of strategic planning and human
resource planning, human resource plan environmental scanning, mapping an
organisation’s human capital archi re, Edgar Schein’s human resource planning and
development system, human res nig — benefits, problems, recent implications,
recent trends.

Unit 8: E-HRM: Introductio nition of E-HRM, elements of E-HRM, types of E-
HRM, goals of E-HR#, role 6T E-HRM, advantages of E-HRM, disadvantages of E-HRM,
functional areas /pragctiCes of/E-HRM.

% rce Information System (HRIS): Introduction, definition of
HRIS, objectives,of HRIS, need for HRIS, the scope of HRIS, HRIS processes and
i nts, functions of HRIS, HRIS models, benefits of HRIS in an
importance, fundamental roles of information systems in business,
s when implementing information systems, uses of HRIS.

nity20: Emerging Trends in HRP: Introduction, globalization and its impacts, work-
wer diversity, changing ability prerequisites, emerging trends.
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Course Qutcome:
On successful completion of the course, the learner will be able to:
COo# Cognitive Outcomes
Abilities
CO505.1 | Remember Understand human resource planning requirement.
C0O505.2 | Understand Understand requirement of human resource planning.
C0O505.3  Apply Train on skills development through planning and execution.
C0O505.4 | Analyse Implement manpower requirement.

Reading; o~
* Lloyd L. Byars and Leslie W. Rue (1997), Human Resour'(& ent (5"

edition), The McGraw-Hill Companies, USA.

» K. Aswathappa (1999), Human Resource and Perso ment (2" edition),

Tata McGraw-Hill Publishing Company Ltd., Ne

an

1998.
* G Mejia, D.B. Balkin and R.L. Cardy,
Education, New Delhi, 2003.
« R.W Mondy, R.M. Noe4@

Prentice Hall Internatd

N
O

ging Human Resources, Pearson

remeaux, Human Resource Management,

s, New Jersey, 1999.

QR
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Semester 5 Course | 4 | Specialisation | Human Resource Management

Course Code | OBH506 Sl Type

Course Title | Training and Development

rse Description: ;?\y
This course contains detailed knowledge of the different training methods and ing

programmes. This course will enable the learner to know how to plan and implemeqt
training program into an industry.

I jectiv

1. To make students understand training need analysis.

2. To help students design training program; and
3. To make students understand and design the traipi

Course Qutline:

Unit 1: Manpower Planning: Introduction, human resource planning, job analysis, job
descriptions, job specifications, job design, job e fon.

Unit 2: Recruitment and Selection: ction, recruitment, factors affecting

ent process, selection, difference between

Unit 4. (Training Jand Executive Development: Introduction, types of training, training
methods, g and development policy, national training policy, training, and
techniques.

5: Career Planning: Introduction, career concepts, anchors, career planning,
jeetives of career planning, process of career planning, how do people choose careers,
reer models, career stages, matching career dimensions with stages.
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Unit 6: Career Development: Introduction, career development programme, uses of a
good career development programme, roles in career development, contemporary view of
career development, career dimensions, effective career development, self-development,
mentoring.

Unit 7: Management Development: Introduction, need for management development,
characteristics and purpose, features of management development, principles of
management development, management development techniques, management
development programme component, management development in India.

Unit 8: Organisational Development: introduction, organisational develo
characteristics of organisational development, importance of organisation opment,
values, assumptions and beliefs in O.D., historical perspective of O. [
development process model, organisational development int
organisational development intervention.

Unit 9: Job Evaluation: Introduction, objectives of job
evaluation, advantages of job evaluation, method
effectiveness, post training evaluation, training evaluatiomtec

Unit 10: Performance Evaluation and @ontro roduction, importance of
performance appraisal, characteristics of perforfaance appraisal, purpose of performance
appraisal, uses of appraisal process, essentials effective performance appraisal
system, steps or process in performance isal, methods or techniques of performance
appraisal, limitations of performan praisal, €rrors in performance appraisals, steps in
improving performance appraisak

Course Qutcome:
On successful completion of the 8pdrse, the learner will be able to:
CO# Cognitive Outcomes
Abilities
CO506.1 Remember Remember the objectives of training.

CO506.2 | Understand Understand the purpose of training for better growth in an
| organisation.

A‘ C0506.3 | Apply Implement methods of training by understanding.
' CO506.4 | Analyse Exhibit training program by learning modules.
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Reading:
Rao T.V. (1985). Developing Human Resources. In Leonard D Goodstein and J.

William Pfeiffer(eds) The 1985 Annual University Associates
Mamoria C.B., Gankar S.V., (2006), “A Textbook of Human Resource
Management”, Himalaya Publishing House, New Delhi. \

Kalekar B.D. (1993) Human Resource Development. Northern book Centre, New

Delhi, p.29 V
Bramley, P. (1986), Evaluation of Training, BACIE. Q
Management of Human Resources, Dr. A. K Saini and Sanjay‘ Kumar ak,
Publisher: Gullybaba Publishing

Principles of Personnel Management by E.B. Flippo. %\'

N
O
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Semester 6 Course | 4 | Specialization | Human Resource Management

Course Code | OBH604 S Type

Course Title Industrial Relations and Labour Law

rse Description: v\y
This course contains detailed knowledge about different Labour laws include e

th
Labour legislation. This course is designed to give through learning  and\de
understanding of Labour laws and implementation of this act in the industri

I jectiv

1. To make the students understand the rationale behind La la
2. To equip students with the important provisions of variou laws; and

3. To give students an insight into the implementati

aws.

Course Qutline:
Unit 1: Introduction to Industrial Relations: Introduction of industrial relations,
meaning and definition of industrial relatjons, imp ce of industrial relations, objective

of industrial relations, type of industrial re scope of industrial relations, factors

modal grievancg , Conflict resolution, the act and authorities for investigation

and settle rial disputes.
Unit 243 ective Bargaining: Introduction of collective bargaining, employee
engagement, workers participation in management (wpm), List of major Labour law acts

d

: The Industrial Disputes Act 1947: Introduction of the industrial disputes act,
jective of industrial dispute, concept of industrial dispute and different type, scope, and
xtent of the industrial disputes act 1947, types of disputes.

Sant Tukaram Nagar Pimpri, Pune — 411018, Maharashtra, India.

Ph. +91-20-2780 5709/5711 e-mail: director@dpuidl.com/contact@dpuidl.com



D P ' , Dr. D. Y. Patil Vidyapeeth, Pune
/ (Deemed to be University)

(Re-accredited by NAAC with a CGPA of 3.62 on a four-point scale at A Grade)
(An ISO 9001: 2015 and ISO 14001: 2015 Certified University)

Centre for Online Learning

Unit 6: Authorities: Authorities under the act and their duties, strike & lockout, layoff,
retrenchment, introduction of closure, dismisses, grievance redressal machinery, penalties.

Unit 7: The Factories Act, 1948: Introduction of factories act, 1948, definition of
factories act 1948, objective of factories act 1948, applicability of factories act, 1948,
sections of factories act, 1948, duties of factories act, 1948, penalties under factory act,
1948, changes brought about by the factory act, 1948, changes made in factories act, 1948
in 2016.

Unit 8: Provisions Regarding: Introduction of provisions regarding, provisions
the safety of workers, provision regarding health, provision regarding welfar
regarding leave with wages, provisions regarding working hours of adult

Unit 9: The Payment of Wages Act 1936: The payment of wages industrial or
other establishment, wages, rules for payment of wages (section 3,69 deductions, payment

of wages act section 8: fines, penalty for offences under the act:

Unit 10: Minimum Wages Act, 1948: Minimum Wage

fixing and revising minimum wages, advisory b@ard, mjnimum wages-whether to be paid
in case or kind, payment of minimum wages is ob ry on employer, fixing hours for a
normal working day, payment of overtime s of a worker who works less than normal
working day, minimum time-rate es Tor piece work, maintenance of registers and
records, authority and claims, pe ences.

Unit 11: Trade Union AC Tfade union act 1926, objectives of trade union,
provisions contained in the rul trade union, power to call for further particulars and
registration, rights and liabilities of registered trade unions,
, returns, regulations, penalties, and procedure.

, obligation and rights of recognized unions, other, illegal strikes and
abour practices, powers of courts, powers of Labour court and industrial
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Course Qutcome:
On successful completion of the course, the learner will be able to:
CO# Cognitive Outcomes
Abilities

CO604.1 Remember Learn various provisions of labour laws.

C0604.2 | Understand | Understand the rationale behind labour laws.

C0604.3  Apply Develop and implement activities of labour laws by learning modules.

CO604.4 | Analyse Analyse the benefits of laws in an organisation.

R ing: V
» References authors Parchi. M, V.B Singh, T.N. Kapoor. \

» The Maternity Benefit Act, 1961, Bare Act
» Current Labor Reports

* The Employee’s Compensation Act, 1923, BareAct
» The Payment of Wages Act, 1936 Bare Ac

QQ\;
S
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Semester 6

Course | 4 | Specialisation

Human Resource Management

Course Code | OBH605 Sl Type

Course Title | Change management

rse Description:

This course contains detailed knowledge of change management. This course wi

course, the learner would be able to understand the effectiveness of ghange management
in an organisation; it makes smart choices, increases productivity, de risks, and
helps to improve the profitability of an organisation.
r jectiv
1. To familiarize students with the basic change goncepts processes to understand
why organisations need to change.
2. To enable the students gain Knowledge aldgut the how to scan the environment and
find out the need for change, whatsare the various types of change taking place in

organisations, and one can ose¢dthe Kind of change organisations require.

3. To familiarize students it ture, structure, and design of organisations, to
enable the students owledge about the organisational transformation

process.

em: Natural-Rational and Open-Closed, Organisation designs and structures.

: Organisational Transformation: Understanding Organisational Transformation,
ocess of Organisational Transformation.
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Unit 3: Nature of Organisational Change: Nature of Organisational Change,
Perspectives of Organisational Change, Levels of change, Types of change, Reasons for
change.

Unit 4: Implementing and Communicating Change: Managerial approaches for
implementing change, Factors involved in communicating Change, Methods, and
techniques for communicating Change.

Unit 5: Models of Organisational Change: Process-based Change Models, Coptent-
based Change Models, Individual Change Models. &)

Unit 6: Integration of Change Models: Integration of Change Models

Unit 7: Phases of Change Management Process: The Change agement)Process,
Phases of the Change Management Process.

Unit 8: Change Management Process Control: Importa
Management Process, Controlling the Change Managem

f ing the Change
SS,

ange, Forms of Resistance,
itiatives.

Unit 9: Resistance to Change: Concept of Resist
Reactions to Change, Resistance to Organisatio ha

Unit 10: Overcoming the Resistance to Ch ./The Importance of Overcoming

Resistance to Change, Techniques to vaesistance to Change.
Course Qutcome:

On successful completion OW e learner will be able to:

COt#t Cognitive | Outcomes
Abilities |
CO605.1  Remember Remember the objectives of Change Management.
C0605.2 | Understand | Understand strategies for effective change, controlling change and
helping people to adapt to change.
1 _
C0605.3 Apply Implement methods of change Management.
S |
,4‘ C0605.4 FAnaIyse Exhibit change Management program by learning modules.

Y
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Reading:
Nilakant V. and Ramnarayan S. (2006). Change Management (2nd Ed). Response
books.
Kavitha Singh. (2010). Organisational Change and Development (1st Ed). Excel
Books. « Radha Sharma. (2007). Change Management. Tata McGraw Hill
Johnson, Spencer, Who Moved My Cheese? - An Amazing Way to Deal with

Change in Your Work and in Your Life, New York: Putnam, 1998. »
Change Management (Overview), by Jim Riley from tutor2u Bu @ ,
2015, https://www.youtube.com/watch?v=9yysOwXbzRA. g
Organisational Behaviour, Stephen P. Robbins, Timothy A. ﬂ& thy
Campbell, Pearson, May 2010

Hayes, John (2007), the theory and practice of e mapagement, Palgrave
Macmillan.

Beckhard, R., & Harris, R. T. (1987). Or
complex change (2nd Ed.). Reading, M

isationaljtransitions: Managing
.. Addison-Wesley Pub. Co.

N
O
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Specialization Finance Management

Semester 5 Course | 4 | Specialization | Financial Management
Course Code | OBF505 S Type
Course Title | Analysis of Financial Statements

r

perform

This course presents an introduction to the basics of financial accounting andéfinance, fo
students. The first part of the course will focus on understanding the t ogtant
financial statements: the balance sheet, the income statement, and the statement of cash

Description: i

flows. The course will focus on how we can understand the fi alth and
ance of a company by examining a number of importa nciahratios that are
from the financial statements of the company.

derived

r

jectives: %r
1. To study various financial statements of co @a sations.
2. To make the student well acquainted Wi< current™i

ancial practices.

Course Qutline:

Unit 1: Introduction to Financiah Stagément: Meaning of Financial Statements,
Definition of Financial Statem sis, Characteristics of Financial Statements,
Nature of Financial Statemen n Accepted Accounting Principles, Objectives of
Financial Analysis, Uses 0 I Analysis, Parties Interested in Financial Analysis,

Classification of Financial % t Analysis, Meaning of Intra-Firm and Inter-Firm

Analysis, Steps in the@Proces
Used for Finapei

Informa

Between Provis

Report,

act

f Analysis and Interpretation of Financial Statement, Tools
ateprent  Analysis, Qualitative Requirements of Financial
%. ent/ Statement of Profit and Loss, Balance Sheet, Differences

ns apd Reserves, Notes to Accounts, Cash Flow Statement, Annual
imitations of Financial Statements.

tion, In¢

i Journal: Meaning of a Journal, Definition of Journal, Meaning of Journalizing,

tics of Journal, Advantages of Journal, Rules of Debit and Credit, Types of Journal
Format of a Journal, Limitations of Journalizing, Steps in Journal, Points to Determine

sh and Credit Transactions, Terms.
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Unit 3: Ledger: Meaning of a Ledger, Definition of Ledger, Importance of a Ledger,
Points to be Noted for Posting the Journal Entries into the Ledger, Ledger Folio, Ledger
Posting, Balancing.

Unit 4: Trial Balance: Meaning of a Trial Balance, Definition of Trial Balance, Process
of Preparation of a Trial Balance, Objectives of a Trial Balance.

Unit 5: Final Accounts: Objectives of Preparing Financial Statements, Characteristics of

Balance Sheet, Needs to Prepare a Balance Sheet.
Unit 6: Introduction to Company Accounts: Preparation of Financial Statements:

Unit 7: Comparative, Common Size and Trends Analysis: Meaning of Analysis of

Financial Statements, Definition of Analysis of Financial Statem nificance of

Analysis of Financial Statements, History of Analysis of Financi

Advantages of Financial Statement Analysis, Limitatio
Parties Interested in Financial Statement Analygi
Comparative Statements, Common Size Statemepts;

Statement Analysis,
eir Areas of Interest,

Unit 8: Cash Flow Statement: Meaning of Cash Flow Statement, Definition of Cash
Flow Statement, Objectives of Cash FlowsStatement, Advantages of Cash Flow Statement,
Limitations of Cash Flow Statement, Mea ash and Cash Equivalents, Cash Flow,
Classification of Activities.

Unit 9: Ratio Analysis: Me of Analysis.

Unit 10: Application of Q ter in Accounting: Application of Computer in
Accounting, Comp ts of Computers.

o
N
Q‘l
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Course Qutcome:
On successful completion of the course, the learner will be able to:
CO# Cognitive Outcomes
Abilities
CO505.1 @ Remember Learn various financial statements of Organisation.
C0505.2 | Understand Understand the basic concepts of various financial ratios.
CO505.3 @ Apply To apply ratio analysis on final accounts and extract useful information.
CO505.4 | Analyse To be able to analyse final statement of organisation

Reading:; N/
» Corporate Governance in India-An evaluation by S. C. Das, conomy
Edition.
» Business Ethics-An Indian Perspective by Ronal ncts, and” Mukti Mishra,
TMGH.
» Business Ethics in India -An Indian PerspgctiveNoy ¥« C. Fernando, Pearson
Publication Second Edition. ( :

QQV
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Semester 5 Course | 4 | Specialization | Financial Management

Course Code | OBF506 S Type

Course Title | Indian Financial System and Financial Market

rse Description: \‘

This course presents a study of the financial environment in India. It provides an o
of the financial system with a perspective of the Indian Capital Market. It exploréstthe
controllers of the capital market, the Reserve Bank and the Securities Exch
India. This essential reading for those wanting to understand the financialenvir
India details the primary and secondary markets and gives special covesage ofjbanking
and non-bank intermediaries. Thoroughly up to date, it covers the nges and
developments in the financial environment in this dynamic cou

r jectives:

1. Meaning and Functions of Indian Financial S ste%ponents of Financial
Systems.

2. Institutional role in the development of stock market.

3. Impact of Indian Banking Syste Economic Development.

4. Meaning and Definition of fi %t, structure of Financial Market of India.
Course Outline:
Unit 1: Indian Financial Sys Introduction to Indian Financial System, Functions

of Financial System%ailc?l e of Return and Financial Yield, Financial System,

Causes for Financi novations, Importance of Investment Management, Scope of
Investment Managemen atures of an Investment Programme, Relationship Between
Financial S ] Fconomic Development, Weakness of Indian Financial System.

: IAL INSTITUTIONS AND MARKETS IN INDIA: Financial
tions\and Markets in India, Institutional Role in the Development of Stock Market.

3: Indian Banking System: Introduction, Objects of Banking Regulation Act 1949,
ions of Bank, Need of Banks, Importance of Bank, Role Played by Banks in
onomic Development, Origin of Bank in The World, Origin of Bank in India, The
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Organised Banking System in India can be Classified, What Are the Key Challenges Faced
by India’s Banks.

Unit 4: Banker and Customer: Introduction, Introduction of Banker, Introduction of
Customer, Relationship Between Baker and Customer, Banker’s Duty to Maintain Secrecy
of Customer’s Account, General Precautions for Opening Account, Special Types of Bank
Customers.

Unit 5: Financial Market: Introduction, The Structure of Financial Market of4ndia,
Introduction of Investment Management, Causes for Financial Innovations, FaCtors¥or
Evaluating the Performance of Selection of Fund, Financial Intermediaries, In@ian Cagit
Market, Money Market.

Unit 6: Commercial Bills Market: Commercial Bills Market Market,
Operations in Commercial Bills Market, Advantages of Comme Bi rawbacks of
Commercial Bills, Types of Bill Market Scheme, The Main the New Bill
Market Scheme, The Following are Various Advantages De ed Bill Markets,
Defects of Bill Market Scheme, Treasury Bill Mar awons and Participants,
Importance of Treasury Bills, Defects of Treasur ificate of Deposit (Cd),
Instruments Used In Capital Market..

Unit 7: Equity Market: Introduction, Stock Exc es/ Benefits of Equity Market, Types
of Equity Markets, Top Stock Exchanges in The Indian Equity Market, Procedures
Involved in the Equity Market, Features ity Market, Features of Equity Market,
Primary Market, Methods of Raisi nd\in The Primary Market, Methods of Floating
of New Issue of Shares- Security Ang

Unit 8: New Issue Market:
Market, Players in The Newyls

sue Market, Classification of Securities in Primary
s Market India, Application Supported by Blocked

Amount (ASBA), ntages of IPO, Disadvantages of IPO, Disadvantages of IPO, the
IPO Process.
Unit 9: Seco rket: Meaning, Different Instruments in the Secondary Market,

econdary Market, Objectives of Secondary Market, Importance of Secondary
s of Secondary Market, Types of Secondary Market, Advantages of
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Unit 10: Online Trading: Meaning of Online Trading, Steps for Online Trading, Online

Trading Practices In India, Benefits of Online Trading, Things To Remember Before You
Start Online Trading, Different Markets Involved in Online Share Trading, Different
Types of Orders in Online Trading, Advances and Declines in Online Trading, Mode of
Receipts of Online Trading, Know-How of Online Trading, Selection of Right Broker For
Online Trading, Selection of Right Broker for Online Trading, Carry Forward Systems,
Risk Management, Investor Protection, Market Indicator, Index, Sensex, Nifty, Difference
Between Sensex And Nifty.

Course Qutcome:
On successful completion of the course, the learner will be able to: ,()\

CO# Cognitive Outcomes
Abilities -
CO506.1  Remember Indian financial system and structure of financial market.

C0O506.2 | Understand Various modules of financial sy&em and irﬁpact of financial institutions
in economic development.

C0506.3  Apply To apply IPO process and share trading.
CO506.4 | Analyse To be able to analyée Tmpact of Indian Banking system in economic
development. 7
Suggested Reading; N/
* Indian Financial System, By M Y
* Indian Financial System, dhaxtha Sankar Saha
* Indian Financial Systemg F | Markets, Institutions and Services, By
Siddhartha Sankar Sa

«  Dynamics of the Indiafi Fihancial System: Markets, Institutions and Services, By
Preeti Si

O
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Semester 6 Course | 4 | Specialization | Financial Management

Course Code | OBF604 el Type

Course Title | Long Term Finance

rse Description: \
This course presents an introduction to the long-term financing of the organisatiop.”Ogder
this course, students will be familiar with the concept of finance and finance mana
in the backdrop of organisation.
Students will also be acquainted with the source of finance, investmeft decisi and
financing decisions. Students will also understand various sources of ratsing short term
and long-term finances for an organisation.

I jectiv

1. To inculcate the basic understanding of finance, fipaneial management, its scope
and the related concepts to the students.

2. To understand different sources of f a derstanding of the factors
governing the choice between different sgurces of funds.

3. To get knowledge of capital projects, significarice of capital budgeting, appraisal

techniques of capital projects, un onditions of certainty, risk, and uncertainty,
etc.

4. To enhance the studen ge in the areas of financial plan and
capitalization aspects.

Course Qutline:

Unit 1: Foundatio Finance and Financial Management: Definition of Financial
Management, ap”Ove Financial Management, Scope of Financial Management,
The Import n'n ncial Management, Objectives of Financial Management,

Financial Wanage e Role of the Financial Manager, Introduction to TVM, Reasons

a Single Amount, Present Value of Multiple Cash Flows, Present Value
Due, Annuity Due, Application of the Time Value of Money, Risk, Return,
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Unit 2: Sources of Finance: Introduction, Classification of Sources of Finance, Ordinary
(Equity) Shares, Deferred Ordinary Shares, New Shares Issues, Rights Issues, Preference
Shares, Loan Stock, Debentures with a Floating Rate of Interest, Retained Earnings, Bank
Lending, Leasing, Hire Purchase, Venture Capital, Franchising.

Unit 3: Investment Decisions: Introduction, Capital Projects, Significance of Capital
Budgeting, Appraisal of Capital Projects, Requisites for Appraisal of Capital Projects,
Methods Used for Projects Appraisal, Decision Tree Approach, Capital Asset Pricing

Model (CAPM), Simulation Analysis, Sensitivity Analysis, Risk Analysis in The Cése of
Single Project, Risk Return Analysis for Multi Projects.

Unit 4: Financing Decision: Introduction, Return on Investment l#&vera set
Leverage, Operating Leverage, Financial Leverage, Extent of FEinamcial Leverage,
Advantages of Financial Leverage, Limitations of Financial Levera everage,

Fixed Charges Leverage, Combined Leverage, Marginal Analysi

Unit 5: Capital Structure: Introduction, Capital Struct atu f an Appropriate
Capital Structure, Determinants of Capital Structure.

Unit 6: Working Capital Management: | tion,) Meaning and Definition,

Significance of Working Capital, Operating Cygle, Concepts of Working Capital, Kinds
of Working Capital, Components of Working ital/ Importance of Working Capital

Management, Determinants of WorkiRg Capital Needs, Approaches to Managing
Working Capital, Measuring WorkingWorking Capital Management under

Inflation, Efficiency Criteria.

ce: Introduction, Objectives of Long-Term
ance.

Unit 8: Business V
The Basics of Busi
Conceptual Fr f Valuation, Approaches to Business Valuation, Option

eSkef Options, Applications of Options: Calls and Puts, Basics of Option

nager, Role of Board of Directors, Factors Affecting Dividend Decision.

ni20: Financial Plan and Capitalisation: Introduction, Objectives of Financial Plan,
aracteristics of a Sound Financial Plan, Considerations in Formulating Financial Plan,
efinition of Financial Planning, Types of Financial Planning, Types of Financial
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Planning, Characteristics/Principles of a Sound Financial Plan, Capitalisation, Types of
Capitalizations.

Course Qutcome:
On successful completion of the course the learner will be able to:
CO# | Cognitive Abilities Outcomes
CO604.1 = Remember To remember various term related to finance and finance management.
C0604.2 | Understand Discuss the scope of Financial Management.
C0604.3 | Apply Apply the concept of time value of Money in Business.
CO604.4 | Analyse Analyse the merits and demerits of the various sources of finance.

Reading:

* Financial Management — .M. Pandey. \«
+ Financial Management — Kuchhal S.C.
r%‘.

» Fundamentals of Financial Management — Van

» Financial Management — Kulkarni, P.V.
* Principles of management finance — Gitghan, C.J.

QQ\;
S

Sant Tukaram Nagar Pimpri, Pune — 411018, Maharashtra, India.

Ph. +91-20-2780 5709/5711 e-mail: director@dpuidl.com/contact@dpuidl.com



D P ' , Dr. D. Y. Patil Vidyapeeth, Pune
/ (Deemed to be University)

(Re-accredited by NAAC with a CGPA of 3.62 on a four-point scale at A Grade)
(An ISO 9001: 2015 and ISO 14001: 2015 Certified University)

Centre for Online Learning

Semester 6 Course | 4 | Specialisation | Financial Management

Course Code | OBF605 Sl Type

Course Title Direct and Indirect Tax

This course presents an introduction to the basics of financial accounting and fi

flows. The course will focus on how we can understand the fina

performance of a company by examining several important financial ratioSghat arg derived
from the financial statements of the company.

r jectiv
1. Comprehend and appreciate the meaning o i rtant terms used in the
Income-tax Act, 1961.

2. Observe the scope of income of a persomgbased on his residential status.

3. Understand the meaning and variQus comp ts of salary.

4. Appreciate the need for constitutio ndment paving way for GST.
Course Outline:
Unit 1: Introduction and Basi cepts: Introduction, Characteristics of Taxes, Types

of Taxes, History ofglax in ¥ndid, History of Tax in India, Scope of The Act, Heads of
Income [Section ortant Concepts.

Unit 2: Resi %
6], Residefti

atus and Tax Liability: Introduction, Residential Status [Section
for Hindu Undivided Families (HUF), Residential Status of a
Comp esidemtial Status of Firms and Association of Persons or Body of Individuals,
Residenti s of Local Authorities and Artificial Juridical Persons, Scope of Total

or Tlax Incidence (Sec. 5), Tax Liability.
: Income from Salary: Introduction, Meaning of Salary, Basis of Charge [Sec. 15],

ponents of Salary, Allowances, Special Allowances [Section 10(14)], Allowances
hich Are Fully Exempt, Annuity / Pension, Gratuity, Leave Salary Encashment, Fees,
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Commission, in Addition to any Salary or Wages, Advance Salary, Advance Salary,
Profits in Lieu of Salary, Retrenchment Compensation [Section 10(10b)].

Unit 4: Perquisite and Deduction from Salary: Introduction, Types of Perquisites,
Deductions from Salary, Relief under Section 89.

Unit 5: Deduction from Gross Total Income: Introduction, Chapter Vi A Chart,
Deductions U/S 80, Deduction in Respect of Specified Asset (Section 80c), Deduction for

Contribution to Pension Fund (Section 80ccc), Deduction in Respect of Contribu}bn&tf))
er

Pension Scheme of Central Government [Section 80ccd], Limit on Deductio
Sections 80c, 80ccc and 80ccd (80cce), Deduction in Respect of Medic
Premium (Sec 80d), Deduction in Respect of Interest on Deposits in

Citizens [Section 80ttb], Deduction in Case of a Person With Disabilit

Insuxan

Unit 6: Tax Liability: Introduction, Taxation of Individu
Undivided Families, Taxation of Firms, Alternate Minimum unt) [Section
115JC], Taxation of Association of Persons /Body of Taxation of Co-
Operative Societies, Tax Exemptions to Political Parties\[S Al], Tax Exemptions
for Charitable Trusts and Institutions.

Unit 7: Assessment Procedure and Returns: Iptroduction, Self-Assessment [Sec. 140a],

Intimation or Assessment by Income Tax Depa t, Return of Income, Permanent
Account Number, Quoting of AADHAR er [Sec. 139AA].

Unit 8: Advance Payment of Tal axDeducted at Source: Advance Payment of
Tax, Tax Deducted at Sour DS), Pyovision Relating to Tax Deduction at Source
(Sections192 to 206), No to’Be Made in Certain Cases [Section 197A], Time
Limit for The Payment of T[§ e Government, TDS Forms.

Unit 9: Indirect Tax & Origin of VAT: Introduction, History of Indirect Tax in India,
Various Indirec 38 inWridia, Taxation Powers of Union & State Government.

Unit 10: orivices Tax: Introduction, Meaning of GST, History of GST, Models
of G 0ss the World, Framework of GST in India, Legislative Framework,
ClasSification 6f Goods and Services, Registration, Goods and Services Tax Network

GST Council.
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Course Qutcome:
On successful completion of the course, the learner will be able to:
CO# Cognitive Outcomes
Abilities
C0605.1 ' Remember Various components of Direct and Indirect Tax. - y
C0605.2 | Understand Previous year and assessment year for the purpose of compuiin7g income
chargeable to tax under the Income-tax Act, 1961 and understand the
concepts of Gratuity, Pension and Annuity.
C0605.3  Apply Apply the relevant provisions to determine the total income of a person
based on his residential status.
CO605.4 | Analyse To be able to analyse tax liability of individual.

Reading: y
« Mahendra B. Gabhawala: Direct Tax Ready Reck% Planning
niay- Di

* Dr. Vinod K. Singhania and & Dr. Kapil Sing rect Taxes Law and

Practice
* Dr. Girish Ahuja & Dr. Ravi Gupta - €irect Ready Reckoner with Tax

Planning
» Direct Tax Study Material — ICS ICAI

« 'A Complete Analysis on G Nogember 2019 Edition' by CA Raman Singla. «

Goods and Services T ndia Book by B. Viswanathan

N
o
Q‘l
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Specialization I'T and Systems Management

4

Semester 5 Course | 4 | Specialization | IT & Systems Management

Course Code | OBIT505 | Credits Type

Course Title Introduction to IT

rse Description:
This course provides students with a working knowledge of comput nogpts jand

essential skills necessary for work and communication today. Studeits Will leann safety,

security, and ethical issues in computing and social networking derntg,will also learn

about input/output systems, computer hardware and operati 7 Students work

with an integrated office software suite called Micrggo tudents will learn
intermediate Word Processing

(Word), Presentation (PowerPoint), and Spreagsheet ) skills. Students learn the
basics of Database Management Systems (ACQgss) 2s well as Personal Information
Management software (Outlook); studentSwgll also be introduced to various programming

languages and Numbering system

biectives:
4

1. To apply prifidiples of computing and other relevant disciplines to identify

solution
2. To ation of Information Technology. This course will help explore
ey technological aspects of Information Technology.
@f) e to familiarize the students with the application like MS office.
. e able to understand functions of Information System.
To be able to describe components of the MIS; and

6. To be able to understand the concept, features, importance, and problems faced by
Managers.
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r line:

Unit 1: Introduction to Information Technology: Software Vs. Hardware, past, present,
and future of application software, GUI, word processors and spreadsheets, killer app.

Unit 2: MICROSOFT Office: Microsoft Office Word, Microsoft Office PowerPoint,
And Microsoft Excel.

Unit 3: Internet and WORLD WIDE WEB: Introduction, Client Server Technho ,
Types of Clients —Server Technology, Web Browser

Unit 4: Network: Introduction, Network, Protocol

Unit 5: Operating Systems: Operating Systems, Functions of Opeératin m, Mac
0OS, Windows OS, Linux OS.

Unit 6: Secondary Storage: Necessity of Secondary St
Storage, Types of Secondary Storage, Factors to be Consi
Storage Device, Properties of Secondary Storage D

ion of Secondary
Buying a Secondary
lougrStorage.

Unit 7: Databases: History of Database, Database
Security.

gement System, Database

Unit 8: Software Design, Programmi ERP Systems: Introduction, Software
Design Cycle, Programming Lang , ERP Systems.

Unit 9: HTML.: Html, Hype
Image Dimensions, Colours,

Unit 10: social media an(S cial Networking: social media, Social Networking,
Working Princip ial Metworking, Advantages and Disadvantages of Social, Social
g

Media Marketi

Unit 11: ANumeral” Systems and Graphics: Decimal, Binary, And Hexadecimal,
Com ics, 3d Graphics, Virtual Reality, Image File Type.

QR

p Language, <Tags> And Attributes, Images,
Html Editor.
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Course Qutcome:
On successful completion of the course the learner will be able to:
Co# Cognitive Outcomes
Abilities .
CO0505.1 ' Remember Learn various concepts of Information Technology.

C0505.2 | Understand Understand the basic concepts of Information Technology:
CO505.3 Apply Concepts of Information Technology. :
CO505.4 | Analyse Exhibit the components of Information Technologi/

Reading; R Y4
» Laudon, Kenneth C., and Jane P. Laudon. Essentials of Mana%lnf rmation
P

Systems: Organisation and Technology. Englewood Clif ice Hall Inc.,
1995.

and Technology in
NJ: Prentice Hall Inc.,

» Essentials of Management Information Systems:
the Networked Enterprise, 4th ed. Upper
2001.

* Ralph M., and George W. Reynolds. Rrinciples of Information Systems: A
Managerial Approach, 5th ed. BoStes: Course Technology-1TP, 2001

* Foley et al. computer grap ringiples and Practice.
» Sosinsky, Barrie A. (2 ) rk Basics”. Networking Bible. Indianapolis:
Wiley Publishing. 1S -470-43131-3.

* Bic, Lubomt@ lan C. (2003). Operating Systems. Pearson: Prentice
. % d Thomas J. Cashman. Introduction to Computers and Data

fa, CA: Anaheim Publishing Company, 1980

anagement Information Systems, 3rd ed. Boston: Course Technology,
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Semester

5

Course Code

OBIT506

SN

Course
Credits

Specialisation | IT & Systems Management

Type

Course Title

Applications of IT

rse Description:

Technology, ERP Implementation, Information Technology on Different

Management Practices, Information Technology in Supply Chain, Glofal
Technology Management, Information Technology in Global Marke% Isstes in IT
n

& Business and essential skills necessary for work and comm io
will learn safety, security, and ethical issues in computing ocial netWorking.

biectives:

1. Analyse a complex computing problem @and to a principles of computing and

This course is designed to provide students with a working knowledge of Inform z
as o
n ion

ay. Students

other relevant disciplines to identify solu

2. To design, implement, and evalu omputing-based solution to meet a given

set of computing require
To communicate effe
4. To recognise professi

computing prg

the,context of the program’s discipline.

y riety of professional contexts.

ponsibilities and make informed judgments in

tice bafed Bn legal and ethical principles.

appropr @
6. pply principles of computing and other relevant disciplines to identify
S

QR

Sant Tukaram Nagar Pimpri, Pune — 411018, Maharashtra, India.

Ph. +91-20-2780 5709/5711 e-mail: director@dpuidl.com/contact@dpuidl.com




I ] Dr. D. Y. Patil Vidyapeeth, Pune
/ P (Deemed to be University)

(Re-accredited by NAAC with a CGPA of 3.62 on a four-point scale at A Grade)
(An ISO 9001: 2015 and ISO 14001: 2015 Certified University)

Centre for Online Learning

r line:
Unit 1: Information Technology (IT): Information System, Classification of Information
System, Information System Functionality, Comprehensive Information System
Integration, And Communication Technology.

Unit 2: ERP Implementation: Enterprise Resource Planning, Types of ERP Solutions,
ERP Implementation, ERP System Design, Framework of New ERP Design, em
Design Recommendations, Supply Chain Information System Design. Q

Unit 3: Impact of globalization: globalization, Impact of globa@vefits of
ct

globalization, Information Technology in globalization, Information

Technology on globalization.
Unit 4: Information Technology on Different Areas of a#ment Practices: IT

Management Practices, The Use of Computers

Officge, Management Technology, The

Impact of Technology on Management_TheorieSTB€st Practices for IT Management,

Management Best Practices, IT Lifecycl%ment.

Unit 5: Information Tech qQy_in ply Chain: Definition of IT in Supply Chain

Management, Information Iogy, Supply Chain Management, Information

Technology in Sup Chainﬁanagement, Information Technologies Solutions.

Unit 6: Suppl % anagement: Supply Chain Management Goals, SCM — Flow
Component, SCMaRggision Phase: SCM — Make Vs Buy, Networking Concept in SCM,
SCM ¢ Agile and Reverse Supply Chain, Supply Chain Information Technology in

Practice, re of IT in The Supply Chain, Risk Management in IT, Dimensions of
Chain Management, Factors Influencing Information Technology Practice.

7: Global Information Technology Management: Global Management, Global
formation Management, Global Marketing, Global Information Technology
anagement, Technology and Management.
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Unit 8: Information Technology in Global Market: Information Technology in Global
Market, Challenges Faced by IT Professionals, Managing Information Technology with
Purpose, Global Marketing, Major Factors in International Trading.

Unit 9: Ethical Issues in IT: Ethical Issues in Information Technology (IT), Phases of
Hacking, Common Hacking Techniques Used by Hackers, Ethical, Social, and Political
Issues Raised by IT.

Unit 10: Ethical Issues in Business: Ethical Issues in Business, Ethical Communiegtion,

Ethical Principles for Business Executives, Ethical Issues in International Busin
Course Qutcome:

On successful completion of the course, the learner will be able to: ¢ )
Co# Cognitive Outcomes
Abilities
CO506.1 = Remember Learn various concepts of ERP, Glabali;ation, Ethical issues in IT &
Business.

C0506.2 | Understand Understand the basic concépts?)f Application of IT

C0O506.3 Apply Information Techﬁofog; in Business environment.
CO506.4 | Analyse Exhibit the compionentsfof IT
* Dania Mahmoud ry’Adnan Mustafa AL Bar, “Enterprise Resource
Planning (ERP) Syste sign, Trends and Deployment”, The International

Technology Managergént Review, Vol. 5 (2015), No. 2, 72-81.

pae€, Princeton University Press.

alith, N. ‘Competing with IT: The UPS Case’, the Journal of American
Academy of Business, Vol. 7, Num. 2, September 2005, pp. 7-15.

* D.duToit & P.J. Vlok, “SUPPLY CHAIN MANAGEMENT: A FRAMEWORK
OF
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UNDERSTANDING”, South African Journal of Industrial Engineering November
2014 Vol 25(3), pp 25-38.
» SCM Tutorial Point Simply Easy Learning, 2018

* Aye Mya Mya Kyaw, Paul Harland, Bahaudin G. Mujtaba, “Global Management
Skills and Attributes for International Business”, Journal of International Relations
and Foreign PolicyJune 2017, Vol. 5, No. 1, pp. 1-16.

* Sudesh M. Duggal, Global Information Technology Management, Infogming
Science “
ing

INSITE - “Where Parallels Intersect” June 2002

« Samson O. Ogunlere, Adewale. O. Adebayo, Ethical Issueﬁj [

Sciences, International Research Journal of Engineering and& (IRJET)
e-ISSN: 2395 -0056 Volume: 02 Issue: 07 | Oct-2015.

» S Business Ethics by, Odisha State Open Universit

O

QQ\;
S
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Semester 6 Course | 4 | Specialization | IT & Systems Management
Credits

Course Code | OBIT604 Type

Course Title | Database Management system

rse Description:
This course offers lectures and online interaction to provide a foundatio
management concepts and database systems. It includes representing informati
relational database model, manipulating data with an interactive query (SQL)

and database programming, database development including internet applications, and
database security, integrity, and privacy issues.

r jectiv

1. To present an introduction to database management syste an emphasis on
how to organize, maintain and retrieve - efficiently, tively - information
from a DBMS.

2. How to design ER-models to represent simple database application scenarios.
3. How to convert the ER-model to relational s, populate relational database and
formulate SQL queries on data.

4. To improve the database malization.

5. To familiarize with ':@ dataliase storage structures and access techniques: file
and page organisations ’

6. How to applyfrinciples of Codd rules in designing a database

t 2: Data Models: Data Model, Relational Model, Object-Oriented Data Model,
jéet Relational Model, Flat Data Model, Semi-Structured Model, Associative Data
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Model, Context Data Model, Introduction to ER Diagram, Comparison Between
Hierarchical, Network and Relational Data Model.

Unit 3: Hierarchical Database Model: Introduction, What Is Hierarchical Database
Model, Uses of Hierarchical Database Model, Advantages, Disadvantages, Features,
Hierarchical Database Structures, Example, The Information Management System (IMS),
Database System.

Unit 4: Network Model: Introduction, Network Data Modeling Concepts, Constraifits in
the Network Model, Data Manipulation in a Network Database.

Unit 5: RDBMS, Cardinality and Tuple: Introduction, Relational ncepts,
Relational Algebra, Data Domain, Tuple, Cardinality.

Unit 6: Normalization: Normalization, First Normal Form, Secoag N al'Form, Third
Normal form, Boyce-Codd Normal form.

Unit 7: SQL.: Introduction, Background, Parts of S ypes In SQL, Data
Definition Language, Data Manipulation Language4Basic ‘Strugture of SQL Expression,
Rename Operation, Tuple Variables, String Ope nsSNOrder by Clause, Set Operations,
Aggregate Functions, Null Values, Nested Subdueries, Complex Queries.

Unit 8: SQL — Functions: Views, Modification of
Dynamic SQL.

e Database, Joins, Embedded SQL

Unit 9: Object Oriented Data ntroduction, Object Oriented Data Model
(OODM), Characteristics ofZObject- ted Database, Object Oriented Methodologies,
Benefit of Object Orientatio 4@ ogramming Language: Merits of Object-Oriented
Database.

Y 4
Unit 10: Bindingr@bjeets and Classes: Binding, Object, Class, Object Type, Alter Type
Statement, Dro od.
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Course Qutcome:
On successful completion of the course, the learner will be able to:
CO# Cognitive Outcomes
Abilities
CO604.1 = Remember Learn various concepts of Database Management System.
C0604.2 | Understand Understand the basic concepts of RDBMS
C0O604.3  Apply DBMS & RDBMS to solve the practical problems.
C0604.4 | Analyse Exhibit the knowledge of DBMS & RDBMS

Reading:
» Fundamentals of Database Systems” by R Elmasri and S Na\&

*  “An Introduction to Database Systems” by Bipin Desali,
» Database Management Systems, Raghuram Krish ohannes Gehrke,, TATA

McGraw Hill 3rd Edition

» The Database Systems — The Complete BogkWHG Mplina, J D Ullman, J Widom
Pearson. @

» Database System Concepts” by Apraham schatz and S Sudarshan.

* SQL Cookbook: Query Solutions hniques for Database Developers
(Cookbooks

(O’Reilly). O

 M.S. Krishnan, The

Ltd. New Del i2008./

of Innovation, Tata McGraw Hill Education Pvt.

QR
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Semester 6 Course | 4 | Specialization | IT & Systems Management

Course Code | OBIT605 | Credits Type

Course Title | Innovation and Technology Management

i

rse Description:

The course aims to develop students’ conceptual knowledge and practical skills r
managing technological innovation through various phases of the innovation prQce
Innovation management is a combination of the management of innovation pr
changes management; innovation management allows the organisatiofi to re
external or internal opportunities and use its creativity to introduce
or products.

r jectives:
1. How to analyse both how small and large fir c% co'mpete in competitive

markets through the management of tech nd Ihnovation.

to
as, processes,

2. To focus on how small and large firm§ can igentify market needs and
commercialize innovations.

3. To emphasize the role of social m social networks in developing,
drivingand managing inn

Qs
Y 4

les and class discussions to analyse emerging

operational decisions, and entrepreneurship.

Unit 1: Introd ovation and Management: Introduction, Managerial Aspects of

of Innovation, Types of Innovation, Models of Innovation
Processgs

rganisation and Innovation Management: Evolution of Innovation Management,

Q acteristics of Innovation Management, Key Drivers of Innovation, Factors
fluencing
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Innovation, Innovation Management, Organizing for Innovation, Factors Influencing
Organisational Design, Developing Innovation Strategy, Characteristics of Creative
Organisation.

Unit 3: Research and Development Management: Introduction, Classification of R&D,
Measurement of R&D, Technology Development Approaches, Performance of R&D

Management in Indian Scenario.

Unit 4: Financial Evaluation of R&D Projects: Introduction, Cost Effectivengss
R&D, R&D Financial Forecasts, R&D Project Selection Process, E g RED
Ventures, Conflicting Views of Managers.

Unit 5: R&D Project Management Planning and Contr igdes: Managing
Research and Development, Allocation of Resources, R ect PJanning and Control,

Project Management, Project Planning and Control Technique

Unit 6: Organisation Design and HRM iR, Innoyation: Organisation R&D and
Innovation, HRM lIssues in Innovation R&D, Organisation Design and Structure of
R&D, Leadership And R&D Managagent!

Unit 7: Evaluation and t Wlethods of R&D: Basic Model of Organisation
Structure, Evaluation and Asses t of R&D, Types of Evaluation In R&D, Evaluation
Methods For R&D vatiye Project Assessment Technique.

Unit 8: N |ong Infrastructure and Government Cooperation: National R&D
Infrastrict™ge and/Institutional Framework, Promote Public-Private Partnership For R&D,
and ®ther Incentives and Promotional /Support Measures, Institutional Elements

& cosystem and Incentive Structure, Industry, Institutions and Government

ration.
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Unit 9: Industry, Institutions and Government to Promote R&D: Partnership Enabling
Initiatives of Some Select Scientific/ Academic and Industrial Institutions, Initiatives of
Financial Institutions for Promoting R&D Agency industry Partnerships, a Comparative
of Partnership Promoting Efforts of Select Countries, Cases of Technology Transfer,
India’s R&D Contribution, Major Challenges for Enhancing R&D Spending in India,

Commercialization of R&D In India.

Unit 10: Project Quality Management Tools and Techniques: Concept o@,
S

Responsibility for Quality in Projects, Quality Management at Different $ta rgject,

Tools and Techniques for Project Quality Management, Quality Ma ent Systems,
TQM In Projects.

On successful completion of the course the Iearner\\oq)tét\le :

CO# Cognitive Outcomes
Abilities
C0O605.1 ' Remember Learn various concepts of Database Management System.

C0605.2 | Understand Understand the basic concepts of RDBMS

C0605.3 Apply DBMS & RDBMS to solve the practical problems.

C0605.4 | Analyse Exhibit the knowledge of DBMS & RDBMS

1. Whngement of technology and innovation-a strategic approach, Cengage
1Caklon

ubl Moikal, Innovation Management, Sage Publication C.K Prahalad & M.
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Specialization
International Business Management
Semester 5 Course | 4 | Specialization | International Business Mana.ggment
Course Code | OBIB505 ALl Type

Course Title Fundamentals of International Business

rse Description: Qy

To select and use appropriate methodological approaches in geopoliti
analyses and critically consider pollical analyses. Evaluate internatiegpal

gegstrategic
eres of interest

and contemporary geopolitical distributions and geo-strat thé regions and
worldwide.
Assess modern political threats in the international enviggn

biectives:

1. To study the dynamics of the world economy fromsa’geographical perspective.
2. To examine the linkages between spati nisations functional interest and

global realities.

3. To analyse contemporary @ problem and issues with the help of geopolitical

models.
Course Outline:
Unit 1: Geo-Strategy and G€ost ategic Views: Introduction, Views of Geostrategies on
D
) A |

Geostrategy, Geogra andyIndian Strategy, Military Modernization: Geo-Strategy of
i i ower, Notion and Distribution of Space, Characteristics of

graphy, Studies of National Power, Boundaries, Capital, and Cities, Kinetic and
ic Fields, Critical Geopolitics
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Unit 3: Development of Political Geography and Geopolitical Image of The World:
Introduction, Russia, China, United States, Western Europe, Africa, India and Pakistan,
The Middle East, Latin America, The Arctic, Formal, Structural and Practical Geopolitics
Approach, Formal Geopolitics, Structural Geopolitics, Practical Geopolitics, Functional
Approach, The Era of Revival.

Unit 4: Genetic- Functional Approach: Functional Approach, State Borders and Criteria
for Defining Borders, Distributions and Natural Factors, Distribution of Borders, Border
Protection, Border Disputes, Natural Force of Borders, Paleolithic, Mesolithic, Neadithic,
Bronze and Iron Ages, Classical Era, Developments in Economic Awareness and Thought,
Middle Ages, The Twentieth Century, Twenty-First Century, and The Futur

Unit 5: Economic And Political Groupings And Geopolitics: Econgmic Groupihgs,
Limitations of Grouping Countries, Political Grouping, North Angeri@an Frge Trade
Agreement (NAFTA), The ASEAN Free Trade Area (AFTA), T urepe ree Trade
Association (EFTA), Association of South East Asian Nati AS ), Regional
Comprehensive Economic Partnership (RSEP), Central
(CACM), The Caribbean Community (CARICOM or
Union (EUCU), Common Market For Eastern And Sputhegn Africa (COMESA), League
of Nations, United Nations, The Regional Groups i Amgrican And Caribbean Group
(GRULAC), Western European and Others Group ( G), Distribution of Natural
Resources in India.

Unit 6: Meaning, Features, Dimensign and es in globalization: Meaning of
globalization, Definition of globalizati ures of globalization, Dimension of
globalization, Stages in globaliz Japan, ‘South-East Asia, Agriculture, Industry,
Trade, Transportation and Com /China, India

an Union Customs

Unit 7: Tariff and Non-Tar

Tariff Barriers, And Qther B
Unit 8: Introd % eories of International Trade By Adam Smith, Ricardo And

iers in Trade: Introduction, Tariff Barriers, Non-

Introduction, Classical Theories, The Theory of Comparative

eaModein Theories, Free-Trade Area (FTA), Customs Union, Common Market,
Onier, Monetary Union, Customs And Monetary Union, Economic and

ry Union, Ten Major Regional Trading Blocs in The World, Asia Pacific
0 ooperation (APEC), BRICS, European Union (EU), North America Free
e Agreement (NAFTA), Commonwealth of Independent States(CIS), Common
arket for Eastern And Southern Africa (COMESA), South Asian Association for
egional Cooperation(SAARC), Introduction to Theories of International Trade by Adam
Smith, Ricardo and Heckscher & Ohlin, Indian Ocean Rim Association for Regional
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Cooperation (IORARC), Political-Legal Environment, Economic Environment, Cultural
Environment, Technological Environment.

Unit 9: EU Borders According to Their Level of Stability: The Evolution of Europe’s
Borders, European Neighborhood Policy, The Membership Debate, So Where Is Europe
Exactly? Impact on the European Union.

Unit 10: BRIC Countries (BRAZIL, RUSSIA, INDIA, AND CHINA): BRIC, BRIC’sv

Growth in Global Dominance, Criticism of BRICS, BRIC Countries’ Path 0,
Achievements and The Differences among the BRICs Members, BRICs, a
Multipolar World Order.

On successful completion of the course, the learner will be abl

Co# Cognitive Outcomes
Abilities
CO505.1 | Remember Explain the conceptsfin international business with respect to foreign

trade/international business

C0505.2 | Understand The global business environment and its impacts on businesses

C0O505.3  Analyse Analyse the ﬁnciple of international business and strategies adopted by
firms to expand globally

C0505.4 | Apply AI)pIyithé current business phenomenon and to evaluate the global
business environment in terms of economic, social, and legal aspects

siness Environment — Bhalla and Raju
al Financial Management —P.G. Apte

nterhational Business — Francis Cherulinam
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Credits

Semester 5 Course | 4 | Specialisation | International Business Management

Course Code | OBIB506 Type

Course Title | International Institutions and Trade Implications

rse Description:

Nl

The purpose of the course is to develop participants' autonomy in conducting Interaatignal
Business-related work by (i) encouraging critical thinking to explore the linkages batw

International Institution rules and disciplines and countries' trade policies i
the multilateral trading system; and (ii) enhancing analytical and negotiaging ski

r jectives:
1. To sensitize the learners with the importance of Inter Nitutions and

intellectual property in the global economy; and

2. To familiarize learners with the policy, procedur entation relating to

foreign trade operations

Course Outline:
Unit 1: International Trade, International pjaess, globalization: International
Trade, Evolution of International Trad atures of International Trade, Difference

between Domestic and Internatiggal Advantages of International Trade,
Disadvantages of International T. aternational Business, globalization, International
Trading Environment.

Unit 2: International Trade T s: Introduction, International Trade Theories, Adam
Smith Theory of bsolute” A vantage Ricardo Theory Comparative Advantage,
Heckscher-Ohlin Samuelson and Jones Model, Porter’s Diamond Model,
Product Life C

Unit 3:, International Organisations: International Trade Organisations, IMF, World

IGA, ISID, ADB, Differences between IMF and World Bank.

tilateral Trading System, Trade Agreements and Protection of Domestic
kets Evolution of Trade Agreements, Imperial Preference and Ottawa Agreement,
nefal Agreement on Trade and Tariffs, The Uruguay Round & World Trade
ganisation (UR &WTO), World Trade Organisation (WTO), Trade-Related
Agreements, Protection of Domestic Markets.
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Unit 5: Trade Promotion Organisations, Free Trade Agreements, Regional
Integration: United Nations Conference on Trade and Development (UNCTAD),
Generalized System of Preferences (GSP), United Nations Industrial Development
Organisation (UNIDO), Concept of Trade Agreement, Free Trade Agreement (FTA),
Prominent Trade Agreements around the World, India in World Trade.

Unit 6: International Trade Procedures and Documentation: Introduction, The Aligne

Documentation System (ADS), Export Documentations and Procedures, Imports, Samples
of Documents.

Unit 7: Balance of Payment, Letter of Credit, Bill of Lading, Forex M
of Payment, Introduction to LC, Bill of Lading, Foreign Exchange Markgt (Fore

Unit 8: Entering Foreign Markets, Foreign Direct Investm N Entering
Foreign Markets, Foreign Investments, Types of Foreign Inve Need for FDI, FDI
In India, Types of FDI, Benefits and Costs of FDI, Diff; e Between FDI and FlI,
Difference between FDI and FPI.

Unit 9: Trade Fairs and Authorities: Trade Fai hibitions, Types of Trade Fairs,
ia, India Trade Promotion
Organisation (ITPO), Engineering Export Promation Council (EEPC), Trade Promotion

Council of India (TPCI), Federation of Indian Export Organisations (FIEO).

Unit 10: ECGC, EXIM, DGFT

Export Credit Insurance In | rade, Export Credit Guarantee Corporation of
India (ECGC), Exim Bank, eneral of Foreign Trade (DGFT), Other Export
Promoting Organisations, State§[rading Corporation of India Limited (STC), Minerals

And Metals Tradin Corpo&io (MMTC), ECGC, Exim, DGFT and Other Export
O

Q@thek Export Promotional Organisations in India:

Promotional Organisatigns in India, Project and Equipment Corporation of India (PEC
Ltd), Board of :

), Inter-State Trade Council, Directorate General of Trade
Remedies R), Broject Exports Promotion Council of India (PEPC), Export
PromotioniCouncil Tor EOUS & SEZs (EPCEs), Export Promotional Zones, Promotional
Measur orgign Trade Policy, EPCG Scheme, Other Schemes, RBI and Export
Prefaotion,\The Foreign Exchange Management Act, The Foreign Exchange Dealers
iop/of India (FEDAL).
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Course Qutcome:

On successful completion of the course, the learner will be able to:

CO# Cognitive Outcomes
Abilities
CO506.1 Remember The different International Bodies and their role
C0506.2 | Understand The functioning of these institutions
C0O506.3 Apply The concepts to international business management
C0O506.4 | Analyse The role of schemes and their impact

inq:

* International Business Environment — Sundaram and Black \CJ

» International Business Environment — Bhalla and Raju

* International Financial Management —P.G. Apte
* International Business — Francis Cherulinam %

N
O

QR
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Semester 6 Course | 4 | Specialisation | International Business Management

Course Code | OBIB604 G Type

Course Title | Export Import Documentation & Logistics

globalization has affected all countries of the world, and global trade is growi
pace that makes it important for a business to stay attuned to the changi

economy. Till the early 1990s, most of the countries were closed economies:
quantitative restrictions on imports and stringent restrictions on foreign inivestment.
i

emerging economies, along with the developing countries, have ass
role in the field of international trade.
r jectives:
1. Help in the understanding of EXIM procedures s greater significance in
today’s global world.
2. To manage the global business, it is gssenti understand the procedures,
ngp 9\

regulations, stipulations, provisions, a portunities involved in export and

import.

Unit 1: Introduction to EXpopia @ - Introduction, Objectives of Export Trade, The
Procedure of Export Trade, @ ages’of Exporting for Companies, Trade Barriers and
other Limitations, Import — Meaging, Types of Imports, The Difference Between Import
and Export, The Bengfits of fipofting, Ways to improve Import Benefits, Disadvantages
of Importing, Balance'of Tra@le and Balance of Payments, Role of Exim in the Economy.

he
ortant

Unit 2: In L 0 Export & Import Management: Nature and Definition of
Export Management;"Need and Features of Export Management, Motivation for Export,
ProcesS'af Export/Management, Functions of Export Manager, Organizing & Registration
of Bxport & Import Process, Nature of Export Firm, setting up an Export Firm, Procedure

llotment of Importer and Exporter Code Number, Registration of Export Firm,
ing Export Business Tips.

it 3: Managing Exports Business: Method of Payment, Nature/Method of Payment
erms, Advance Payment, Open Account, Letter of Credit (Form & Type of L/C),
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Documentary Collection, Instruments of Payment (Incoterms), Export Pricing Decision,
Nature of Pricing Decision, Price Defined, Structure of Cost, Setting price & Price
Negotiation, Content of an Export Price Quotation.

Unit 4: Execution of Export Order: Export-Import Documentation, Procedures and
Steps, Steps for Successful Exporting, Export —Import Documentation, Business Risk
Management and Coverage, Risk Management in Export-Import Business, Types of
Risks, Quality and Pre-Shipment Inspection, Export Contract & Incoterm.

Unit 5: Post Export Follow up: Customs Clearance of Export-Import Cargo, N}
of Export Cargo, Clearance of Import Cargo, Customs Valuation, Expeft, Incentiv
Schemes, Duty Exemption Schemes, Duty Remission Schemes, Export Pggmoti ital

tl

Goods Scheme, Special Economic Zones. Import Procedures, Types of Ifporters, Import

of Unrestricted Item, import of restricted Item, Import Clearance s, Cargo
es.

Handling and Demurrage Charges, Application Fee for Import

Unit 6: Shipping in EXIM: Overview of Shipping O %
International Trade, Need & Type of Containerization, n

on, Pypes of Ships and

Unit 7: Organizing an Export Firm: Setti p Export Firm, Registration
Procedure, Process of Execution of an Export Otder, Types of Export Organisations.

Unit 8: Foreign Trade Policy and Ex romotion: Objectives of Foreign Trade
Policy, Foreign Trade Policy 200952@14, MainHighlights of Foreign Trade Policy, List
of Items that cannot be Freely E

Unit 9: Export Promotion tions in India: Export Promotion Councils (EPCS),
Commodity Boards, State Tra Corporation (STC), Federation of Indian Export

Organisations (FI Indian Institute of Packaging (I1IP) Mumbai, Chambers of
Commerce, Indig tion Organisation (ITPO).

Unit 10: EXportRroduct Planning: Introduction, Modes of Entry in Foreign Market,
Criteriac f@r Selection of Product for Export, New Product Development Process,

Identifyi n Market for Export of Product, Product Life Cycle

QR
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Course Qutcome:
On successful completion of the course, the learner will be able to:
CO# Cognitive Outcomes
Abilities
CO506.1 ' Remember The different International Bodies and their role

C0506.2 | Understand The functioning of these institutions

C0O506.3 Apply The concepts to international business management

CO506.4 | Analyse The role of schemes and their impact

Reading:

D 4
« Export-Import Management by Justin Paul and Rajiv Aserka& Publishing

* Export Management, BY P. K. Khurana, Galgotia Publi

Reference Books:
« Export and Import Management by Aseem Kumag A in Publishing.

QQ\;
S
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Semester 6 Course | 4 | Specialization | International Business Management

Course Code | OBIB605 el Type

Course Title | International Strategic Management

N

rse Description:

The primary need and purpose are to become familiar with several strategy conee
well as to see how business strategy fits with broader dynamics in society.
the discussion about business sustainability and the potential limits to ecogo
that will be continued through different parts of the course.

r iV
1. To understand the nature of strategic competitiveness a Nhe ability to
analyse the competitive environment.

2. To develop business-level strategies by defining the vantage sought, the

scope of operation and activities required to deliver t

Course Qutline:
Unit 1: Strategy and Process: Features trategy, Strategic Management, Features of
Strategic Management, Different Bhases velopment of Strategic Management,

Strategic Management — Evol
Management Process, Co
Governance, Corporate So

0 nents of a Strategy Statement, Strategic
@i Strategic Management Process, Corporate
pility.

Unit 2: Competitiv dvanﬁge. Introduction, Porter’s 5 Forces, Strategic Groups, The

Competitive Adya e

tions, The Role of Government, Core Competencies.

of Strategic Analysis: BCG Matrix, Threats-Opportunities-

OWS) Matrix, GE Nine-Cell Planning Grid, Hofer’s Matrix, Shell

DirectionaNRolicy Matrix, Strategic Position and Action Evaluation (SPACE) Matrix,

Appkoach nvironmental Threat and Opportunity Profile (ETOP), GAP Analysis,
I S Framework, Balanced Scorecard.

WeaknessgStrengtf

it 4: International Business Strategy: Scope and Importance of IBS, Purpose of
sihess, Difference between Goals and Objectives of Business, Conceptual Evolution
Strategy.
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Unit 5: Business Policy and Strategic Management: Type of Business Policy &
Strategic, Factors influencing Business Strategies, Objectives of Strategic Management,
Causes for Failure of Strategic Management.

Unit 6: Business Strategy Formulation: Types of Strategies, Steps in Strategies
Formulation, Factors to be considered for Environmental Scanning, Core Competencies
and Their Importance in Strategy Formulation.

Unit 7: International Business Strategic Planning and Implementation: Stratégic
Planning Process, Types of Strategies —Stability, Expansion or Growth, Mergers,a
Acquisitions, Issues in Strategy Implementation, Integrating the FunctionglPlan

Policies.
SIS0 d
itu Risk,

Unit 9: Strategy Implementation: Process of Strateg plementation, Prerequisites
of Strategy Implementation, Aspects of Strategy ementation, Failure of Strategy
Implementation, Steps in Strategy Implementatigh, Strategic/Control, Role of Various
Organisational Systems in Strategic Control, Strategic Gontrol — Criteria: Causal Factors,

Unit 8: Strategic Analysis and Choice: Process of Strategic Anal
Techniques for Strategic Analysis, Strategist’s Decision Style
Experience Curve Analysis.

Intervening and End-Result Criteria, Stgategic Control — Barriers: Motivational and
Operational Problems, Strategy Evaluat ess and Its Significance, Strategic
Decisions - Definition and Charac iCS.

Unit 10: Other Strategic | @

ategic Issues in International Business, Environment
of International Business an® ignificance, International Business and Strategy,
Linkage Effect of Internati ith Local Players, Internationalization in Emerging
Country Markets, Strategic Issues for Multinational Corporations.

o
N
Q‘l

Sant Tukaram Nagar Pimpri, Pune — 411018, Maharashtra, India.

Ph. +91-20-2780 5709/5711 e-mail: director@dpuidl.com/contact@dpuidl.com




y, Dr. D. Y. Patil Vidyapeeth, Pune
5 (Deemed to be University)
(Re-accredited by NAAC with a CGPA of 3.62 on a four-point scale at A Grade)
(An ISO 9001: 2015 and ISO 14001: 2015 Certified University)

Centre for Online Learning

Course Qutcome:
On successful completion of the course, the learner will be able to:
CO# Cognitive Outcomes
Abilities . §

C0605.1  Remember To describe major theories, background work, concepts, and researchy
output in the field of strategic management.

C0605.2 | Understand Demonstrate a clear understanding of the concepts, tools & ﬁechhiques
used by executives in developing and executing strategies and will
appreciate its integrative and interdisciplinary nature.

C0605.3  Apply Demonstrate effective application of conE:epis, tools & techniques to
practical situations for diagnosing and solving organisational problems.

CO605.4 | Analyse Demonstrate the capability of ma:kin:g their own decisions in a dynamic

business landscape.

Reading: 'Y'
» Strategic Management and Business Policy. zhanKazmi

» International Business Strategy- e thinking the dations of global corporate

Success by Alain Verbeke.

Reference Books:

» Strategic Marketing u est.
VS
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BBA 6™ Sem Project Report Guidelines:

Subject Code | Subject Title | Credits Internal External Total
Marks* Marks
Marks*
OBP 606 Project Work | 4 50 50 1

Project Work:

Course Description: x)
Project work is compulsory for the learner.

It will be evaluated by external and internal examiner.

Learners need to give Presentation of Project work completed and havejto face,Open Defense by

external and internal examiner. &

Project Work Evaluation:
Project shall carry 100 marks as follows-

Marks # Project work (Evaluation by external and intefra r): 50 Marks
Presentation and Viva-Voce by external and interndl examinep? 50 Marks

A learner needs to do a project work of 45 day: arg a Project report on the same.
The sequence of the Project report to be follow e learners:

Introduction of Project Report
e Introduction
e Executive summary

e Aims and Objectives
e Need for and importangg ect report

Research Methodelo
* Revi m ure.
leGhien’types & Methods

ethods & Techniques

indings, suggestions, Recommendations & Conclusion.
e Bibliography.
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JPU

All students should strictly follow following guidelines while preparing project report.

Centre for Online Learning

Specification

Details

Number of copies of project report

1

Soft copy of project PDF format in CD

1 w

Binding Black color hard binding ‘
A )
Embossing Golden color
A0
Page size A4
Page color White
Type of Page
Left Margin

]

Other margin (Top, Bottom, Right)

Bond r
A
Q/\h
11

Heading font

&(mes new Roman

Heading font size

14, bold, uppercase

Subheading font

Times new Roman

A

Text body font ’ Times new Roman
Text body fon 'w 12, normal, lowercase
Header As suitable

Fo

Page number at center

Approx. 70 to 100

mﬁ\
Q@w
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